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SEMA A SERVICE THAT PRIMARIKY DEALS WITH 
CLEANLINESS, NEATNESS + CRISP PERFECTION : 
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feel 


Took 


without putting a crimp 
in your budget! 


It’s no great trick to turn out shirts that look good. 
Most any laundry can do that, But customers keep 
coming back to the laundry that makes their shirts 
feel good at the same time, 

And that’s the laundry that uses Huron VELVET 
RAINBOW STARCH. [t’s the velvet wheat in Velvet 
Rainbow that gives shirts a smooth, velvety finish 
every time. They come out with a Jong-lasting pbi- 
ability that means theyll stay fresh-looking and 
comfortable all day long. 

Yet VELVET RAINBOW STARCH is easy on your budget 
as well as your customer’s shirts. You can size 18,000 
or more shirts with just one barrel. That figures out 
to thé extremely low cost of about a fifth of a cent 
per shirt. 

Check it from every angle—using VELVET RAINBOW 
sTarcH is the best way to get and keep profitable 


shirt business. 


THE HURON MILLING COMPANY 


9 PARK PLACE, NEW YORK CITY 7 


FACTORIES: Harbor Beach, Michigan 
SALES OFFICES: 161 Grand St., Chicago 11; 13 E. Eighth St., Cincinnati 2; 383 Brannan St., San Francisco 7 
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“What laundry textiles do 
you use in your plant, Joe?" 


q Saeed & 


"I've used COTTONBLOSSOM 
products for more than 20 


years...theyre TOPS!” 


‘ _—e 
q ‘ 


COTTON NETS 
NYLON NETS 
NYLCOT NETS 
COVER DUCK 
PADDING 


Col 
FLANNEL SOUTHERN MILLS, INC. =*mtou 
nian 585 WELLS STREET, S. W., ATLANTA, GEORGIA Phone LAmar 1991 


PRESS PADS 


PRESS COVERS NEW YORK 7, N. Y. CHICAGO 54, ILL. LOS ANGELES 7, CAL. 


FEED RIBBONS 233 Broadway 10-103 Merchandise Mart 3763 S. Broadway 
SHEETING Phone Beekr-an 3-9260 Phone Delaware 7-5193 Phone Adams 6171 
‘ she bh AAT 


WONDRESS IRONER PADS DETROIT 16, MICH. DALLAS 1, TEXAS 
ASBESTALL PRESS COVERS 1627 West Fort Street Room 515 Second Unit 
Suite $15 Santa Fe Bldg. 
Phone Woodward 1-9673 Phone Riverside 6051 
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A Homely Tip 


We have long been puzzled by the case of the 
laundryowner whose wife owns and uses an 
automatic home washing machine. Occasional 
timid inquiries on our part indicate that there 
are more of these ladies than one would sus- 
pect after having listened these many years to 
the outbursts of wrath which the mere mention 
of a home washer elicits from their husbands. 

We are, of course, familiar with the more or 
less stereotyped reply that, with small children 
in the home, it is much more convenient to 
wash the youngsters’ wearing apparel in a 
PUBLISHED MONTHLY SINCE 1893 home washer. You don’t have to buy as many 
clothes for the kids that way, Then, too, her 
husband says his plant doesn’t want to be 
bothered with those items anyway. 


VOL. LX, No. 6, JUNE 15, 1953 But, we've asked ourselves, what will these 
ladies do with their machines after the children 
have grown up and their clothes are sent to 


the professional laundry just like mommy and 

READER'S GUIDE a? : 
Well, we won't have to worry about that 

problem any more. The New Yorker has solved 

it for us. A while back they reported the cas 

of the housewife who bought a large home 

Features freezer and, while attending a course in Freezer 


New Drive-In A Quick Success By Lou Bellew Management, Jearned that the best way to 
clean spinach before cooking and freezing it is 
to give it a whirl in a washing machine, The 





Route Salesmen Training Program. . .By James A. Barnes 


Storchroom's Laundry Primer, Port XVI) By Margret M. Reschetor course is offered as part of the night-school 


By John Carruthers eurriculum of the Long Island Agricultural and 
Cleanin echnical Institute and, more recently, they 
oonng nl skies have been to see the instructor, an ingen- 
Two-Week Course at N. 1. D0 = crsaaceand ious fellow named George GG. Cook, who is 40 


Engineering and the holder of a BS. and MS. in agriculture 


Tommy And His Peanut Stand. . - 


Superheated Water—A New Laundry Tool By Joseph C. McCabe and education from Cornell. 

Mr, Cook fikes to pass along to his classes 
some of the little tricks he has picked up over 
the years. For examp)e, he recommends the 
washing machine not only for spinach but for 
beet greens, kale, and Swiss chard. “The swirl- 
ing action of the machine gets the dirt off the 


Meetings 


Ohio . 
Young mtn Executives of New York and New Jersey ; 
undersides ot the leaves faster and more thor- 
Pennsylvania ....... oughly than hand washing,’ he says. He also 
indiana Self-Service recommends that the housewife spin-dry the 
vegetables before removing them from the 
h washer. Less mess. As for peas, he suggests that 
( wes sys ; 
Pacific Northwest they be shucked by boiling them in the pods 
Montana, So. Alberta, No. Wyoming .. for a minute and then passing them through 
a clothes wringer, 
It occurs to us that, if you are one of those 
Jaundaryowners whose wife is iaced with such a 
problem, you might want to carry Mr. Cook’s 
News from the Allied Trades... . suggestions home. Or do you consider them 
worth incorporating in your advertising copy 
' for the benefit of your customers? 
Laundry News Notes... 7 +s° Co \ Cal Us? We're going to try it. Summer's comme 
Laundry Business Trends Obituaries on, our garden is off fo a good start and we're 


tired of sand in our spinach—Jim Barnes 


Maryland, District of Columbia & Virginia 


Departments 


Editorial 
Rhapsody in Bellew, New Products and Citerature , 
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YOU CAN’T FILL 
THE BOTTOM’S 


And you can't build your business if you're 
losing old customers as fast as you’re gaining 
new ones! 


Your problems are tough enough without “the 
customer leak” to make them worse, Like every- 
body else, you are being squeezed between high 
costs and fow prices, Are you watching your 
profits shrink — shrink — shrink? 
Fortunately for you, there’s a tested way to 
beat the squeeze, a sure way to stop losing old 
customers and at the same time keep new ones 
happy. 

You know why most )aundries lose customers. 


It’s because the quality doesn’t please them. 


Whose fault 1s it? It’s not the washman’s fault 


- . he’s not a chemist. He knows that he can 


get uniform high quality washes only when the 


correct proportion of soap and alkali is used 


in the wash whee). He may know that only the 


OH in alkali affects the soap’s washing power. 
But he has no way to determine how much OH 
there is in an alkali. Each type has a different 
percentage of OH; some high, some low, So, 


he has no exact control over washing power. 
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A BUCKET IE 
FULL OF HOLES! 


No wonder he finds it hard to turn out uni- 
formly — high quality bundles! 

We can help you. Do what many successfu) 
laundries are doing. Use new homogenized 
PRIME SOHP ,.. a blend of custom-made 


soap and high OH alkali in the exact propor- 
tion for top washing power, {t’s economical, 


uniform, dust-free, and quickly soluble! It 
works equally well in hot or cool water. 


A cinch to use! Your washman simply sprinkles 
PRIME SOHP into the wheel until a good 
runnning suds appear. That’s “Signal Suds.” 
When the washman sees it, he Knows that he 
has enough soap and active alkali (OH) for a 
perfect washing job, Then you're sure of clean, 
sparkling washes every day. 

Results! That’s the secret of successfu) wash- 
ing ... the one sure way to help you hold your 
present customers and keep your new ones 
pleased. The best way to beat the squeeze. 
Want proof? Order a tria) barre) of PRIME- 
SOHP from the Beach distributor nearest you 
today, You'll get the whitest, brightest work 


possible. 


BEACH LAWRENCE. MASS Pojarsudz, Fiuorium 


QUALITY SINCE 1822 


Manufaciured exclusively by makers of Beachrite, Coldspray White Cap Bie 
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‘WHITER WASHES 


GUARANTEED! 
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Clpeit 


means the difference between 


ordinary washes and BRIGHTER ...WHITER WASHES 


This newest product of Colgate’s Re- 
search Laboratories actually makes 
your shirts and other white cotton 
work look whiter ... your color work 
brighter. You can see the difference 
immediately, and what a difference 
it means in customer satisfaction! 
All you do is add Colgate Laundry 


Brightener to your regular wash for- 


mula. Jt is stable in al) laundry 


bleaching operations. Remember, 


this new detergent aid is guaranteed. 


Yes, you get your money back if you 


are not satisfied. 
24) It’s economical, too! 


Costs less than 1/20th of a 


cent per )b. of finished work. 
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OTHER C.P.P. PRODUCTS FOR THE LAUNORY (NOUSTRY 
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ARCTIC SYNTEX HD—A new, all-purpose, heavy-duty synthetic detergent 
for washing fine fabrics and general laundering in hard water. 


COLGATE FORMULA 40—A built, high titer soap for heavy-soiled cotton 


washing in soft, hot water, A complete detergent that’s easy to use. 


FREE The 1953 Handy Soap Buying Guide is completely 


new and revised. Tells you the right soap for every purpose. 
Get a copy from your C. P. P. representative, or write to 


our Industrial Department. 


COLGATE-PALMOLIVE-PEET COMPANY 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Hf ever a truck was designed 
with the driver in mind... 


this new Ford Truck 


is it! New “DRIVERIZED” design cuts driver fatigue. 


New easy handling saves work and time getting around in tight spots. These and 


many other TIME-SAVING features in the all-new Ford Trucks help get jobs done fast. 


Time is money! Today’s truck 

Fl * . ; 
owners know it. Ford Truck engi- 
neers know it. That’s why TIME- 
SAVING Was a major goal in de- 
signing the completely new Ford 
Trucks for 1953. With scores of 
new TIME-SAVING features, the 
new Ford Trucks are made-to- 


order for your work. 


New “DRIVERIZED™ design pro- 
vides living room comfort, cuts 
driver fatigue. Helps save time by 
making driving easier in many 


ways: 


Better visibility for instance. New 
one-piece curved windshield with 
narrow, swept-back pillar posts 
gives the driver a wider view of the 
road. There are bigger windows in 
the doors with comfortable “‘arm- 
rest”? height sills. Together they 
offer an amazing increase i Visi- 
bility. 

For easier maneuvering in tight 
quarters, in parking, in traffic, or 
in loading and unloading, turning 
diameter has been considerably re- 
duced. This was done by “‘setting 
back” the front axle, widening the 
front tread, and by improving the 


steering geometry. 


Synchro-Silent type transmissions 


are now standard on a)) of the new 





NEW 8-FT. PANEL has roomy load space, 
big door opening, curved windshield, all- 


new styling. Deluxe (shown) features 17 
“custom extras” at slight added cost. 


HANDSOME, ALL-NEW 8-ft. Pane) builds prestige for any business. Up 
to 155.8 cu. ft. load capacity. Choice of V-8 or Six and five trans- 
missions including Forpomatic Drive and Overorive (extra cost). 


truck models and at no extra cost. 
This means faster shifting and less 
truck momentum lost. The shift 
lever on all 3-speed transmissions 


is mounted on the steering column, 
where it is easy to reach. 


Fully automatic drive is now avail- 
able in Ford Series F-100 ha)f-ton 


trucks at extra cost. FoRDOMATIC 
is a great time-saving convenience. 
A gas-saving, engine-saving OVER- 
DRIVE transmission is also avail- 
able at extra cost in these models. 


Only Ford gives you a choice of 
Y-8 or Six in five different engines. 
For light-duty trucking, choose the 
new 101-h.p. overhead-valve “Cost 
Clipper Six” featuring high-com- 
pression performance and Low- 
Friction design, or, the famous 
106-h.p. Ford V-8, proved by 
billions of service miles. New Ford 
service accessibility makes engines 


much easier to get at. 


And for 753, you have many more 


Ford Truck models to choose from 
in order to get the one right truck 
for your job. For instance, two 
new Parce) Delivery chassis in 
three wheelbases with forward 
located controls to take almost any 
custom-built body from 250-450 
cu. ft. are designed for efficient, 
low-cost, door-to-door delivery. 
And, there’s the handsome all-new 
F-100 Pane) built to make deliv- 
eries fast, at less cost, and with 
ease and safety. 

FOR COMPLETE INFORMATION on all or 


any of the new Ford Trucks, write: 
ForD Division of Ford Motor Com 


PANY, P.O. Box 658, Dearborn, 
Michigan. State -yvour work and what 


type of truck interests you most. 


, 
op 
Fifty tears Forward on the American Road 


FORD £covo1 TRUCKS 


SAVE TIME! SAVE MONEY! LAST LONGER! 
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-) STOP ‘yellow- 
work’ gremlins 


CHEMICALS 


Available in 125-Ib. and 350-lb, Leverpak drums 








* Ties up iron 

* Regenerates ‘‘dead” soap 
* Softens water 

* Prevents scum and curds 
* Promotes freer rinsing 


*® Safe on all fabrics 
* Easy and economical to use 
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with... 
RUSKO 


A special Wyandotte phosphate water conditioner 
that ties up iron, strips soap, softens water 


without precipitation 


Prevent yellow work, regenerate soap, promote freer rinsing! Just add two 
ounces of Wyandotte Rusko per hundred pounds of work to your bleach 
operation! 

Rvusko sequesters (ties up) iron, calcium and magnesium without pre- 
cipitation. It stops yellow discoloration of fabrics. It prevents the scum 
and curds that cause gray work. It regenerates “dead” soap. 

White, granular, free-flowing Rusko dissolves quickly and completely, 
can be added dry to the wash wheel or made up in stock solution. Easy 
and economical to use, it’s safe for all fabrics. 

Your local jobber or Wyandotte representative can give you complete 
data and demonstration. Call today! See how Rusko can save money, 


turn out better work for your operation! Wyandotte Chemicals Corpora- 


tion, Wyandotte, Michigan; also Los Angeles 12, California. 


| yandotte CHEMICALS 


Helpful service representatives in 138 cities in the 


United States and Canada 


Largest manufacturer of specialized cleaning products for business and industry 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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a: 
| INCITER’ 
(U. S. PATENT PENDING) 


EXTRACTS 
from TOP 


and BOTTOM 








Send for Complete Information Today! 


HYDRAXTOR COMPANY 
Division of ZEPHYR LAUNDRY MACHINERY COMPANY 
153 WEST HURON STREET - CHICAGO 10, ILLINOIS 


YOU MAY BUY QOH LEASEZ 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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The Feminine Touch 


Shortly after writing the story on the training pro- 
gram for route salesmen which appears on page 12, we 
were sitting in the reception room of a laundry in an- 
other city. We noticed a certificate of membership is- 
sued in 1936 by the American Institute of Laundering. 
In addition to the Institute's officers it was signed by 
a number of staff members including May Laing Grady, 
Director, Department of Consumer Relations. 

We never had the pleasure of knowing the late Mrs. 
Grady but the combination of the two experiences 
working with Peggy Dwyier in Washington and seeing 
that membership certificate—set us to thinking. 

[n writing of Mrs, Grady in February, 1946, the edi- 
tor of SrarcurooM said, “(She) served as head of cus- 
tomer relations and the director of the department of 
sales promotion of the AIL for almost 25 years. During 
that time she lectured before local, state and national) 
meetings, and prepared many manuals and booklets on 
subjects pertaining to textiles and the laundry industry. 

“While employed by the Institute, Mrs. Grady also 
served as instructor in the AIL School of Laundry Man- 
agement, She will be remembered with affection by 
many of her former students, now successful laundry ex- 
ecutives. When Mrs, Grady retired from the Institute 
in June, 1944, she received letters from coast to coast 
congratulating her on the work she had aceomplished 
in behalf of the industry.” 

The prophecy quoted was a good one. We have met 
many of Mrs. Grady’s former students who are suceess- 
ful executives, who do remember her with affection. Her 
mark on the industry has not disappeared, 

What has that got to do with the story on page 12? 
Simply this, The continuous training program described 
in the story is being operated under the guidance of a 
woman, To be sure, the managers of none of the six 
participating plants have surrendered their managerial 
responsibilities or prerogatives. Each was skeptical at 
the outset as to the effieaey of having a woman partici- 
pate in the conception and execution of a training pro- 
gram for his men, But, after almost two years experi- 
ence, no one of them would abandon the plan. 

Need we remind ourselves that we are engaged in a 
business which brings our representatives into daily 
contact with women? That those women are faced with 
an influx of new fabries and the attendant problems of 
caring for them? And if we don’t give them the answers 
to those problems they will look elsewhere for them? 

Who should understand a housewife’s point of view 
better than another housewife? Who should be able to 
get that point of view across to our route salesmen bet- 
ter than another May Laing Grady or a Peggy Dwyier? 

The Washington experience has clearly demonstrated 
that route salesmen will actually place more faith in 
what a well-qualified woman tells them about their cus- 
tomers’ whims than in any plan yet devised. And the 
managers of those plants have discovered many addi- 
tional benefits to be derived from such a program. They 
say, among other things, that the lady has been able 
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to get closer to the men than they have. As a result 
the men have asked her questions which they never had 
the “nerve” to ask of management before. Most of them 
were questions which the managers didn’t know existed 
in the men’s minds before the program was instituted. As 
one of them put it, “How can we be prepared to answer 
questions which we never knew existed?” | 

We’re wondering if the Board of Directors of the 
American Institute of Laundering has studied the 
Washington training program. If not, we respectfully in- 
vite it to their attention for careful consideration. It is 
altogether possible that such a plan, with modifications, 
could be made a part of the AIL’s activities at Joliet. 
If such a plan could help AIL members on a nation- 
wide scale as it has helped the Washington group of 
plants it is hard to see how money spent on it could be 
considered an extravagance, 

Then, too, a woman who could handle a job like the 
one we have in mind could also increase the scope of her 
activities to inelude public relations work. She could 
be of invaluable service in helping combat the public 
relations activities of all those gals from the home ap- 
pliance manufacturers who have been aggravating our 
ulcers recently. 

AIL members who also belong to the National Insti- 
tute of Drycleaning have had an opportunity to observe 
the kind of publie relations activity we have in mind. 
Dr. Dorothy Siegert Lyle does a tremendous job for the 
drycleaners, year in and year out. Nobody has suggested 
that her activities constitute an extravagance. Of the 
inany qualifications she brings to her job, the one which 
creates the greatest amount of confidence—on the part 
of the drycleaners and their customers—is the fact that 
she is a woman. 

it’s a pity, it seems to us, that there is no Department 
of Consumer Relations at Joliet today. A pity, too, that 
there is no one out there to represent the feminine point 
of view in staff deliberations—as in the days of May 
Laing Grady. 


Personnel 


It makes a fellow feel good about long-term pros- 
pects for the family laundry business when he considers 
that the population of the United States is imereasing 
at the rate of slightly over 7,000 a day. 

It sobers one to note, however, a Dun & Bradstreet 
forecast that 63.4 pereent of the population in 1960 
will the and 
services for the entire population, This compares with 
1950, when 65 percent of the population constituted the 
nationa) labor force, and 1940, when the figure was 68.2 
pereent. 

Total consumers are increasing faster than the Jabor 
foree, Laundryowners will have to keep their personne] 
programs operating full tilt in order to live in a highly 
competitive labor market for many years. Those who 
haven't set program better start thinking 


about doing so now. 


have to produce food, clothes, housing, 


up such a 
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Rounded Corners 
for Easy Unloading 


No. B2-9 Bishop #2 Stainless Steel Truck Tub, 22” x 34’ x 25” 
deep, with outlet cock, wood drainboard, steel-tread wheels. YOUR 


No. B2-10 Same as above except with rubber-tread wheels. BUia' 
No. B2-17 Bishop #3 Stainless Steel Truck Tub, 26” x 36” x 25” He supply 
deep, with outlet cock, wood drainboard, steel-tread wheels. you 


No. B2-18 Same as above except with rubber-tread wheels. 


BISHOP 


STARCH COOKER 


The laundry industry's standard since 1893. Durably built 
of non-corrosive copper (the perfect heat conductor) for 


years of continuous service. Inner and outer walls scientifi- 
cally spaced, permanently insulated, to prevent sweating 
and heat radiation. Holds heat in; keeps starch always at 
right temperature for proper fabric penetration. Exclusive 
Bishop-designed steam nozzle keeps starch agitated; stirs 
thoroughly, speeds cooking. 


Cooked starch is Betfer STARCH 


Cooked starch dries faster, more uniformly, 
on the press to save costly time... helps pro- 
duce shirts and wearing apparel with the bet- 15-GA 


ter ‘feel’ and smoother finish of rec! quality 25-GALLON—3 


3 POPULAR SIZES 
overall; a space YOUR | 
: 179 Moh hr space JOBBER aad 


LLON—36” high 


~ “, ship. W 
24 x 28 i § r high 


TRUCK TUBS 


Washes and workers are SAFE when your loads are 
handled in Bishop Truck Tubs. Made of strong and 


tough stainless steel, they can’t rust or corrode...can’t 
spot or stain the wash...are not affected by wash- 
room chemicals...no roughness or splinters to snag 
fabrics and fingers. Rounded corners mean easier, 
safer unloading; no punctured washer shells. Heavily 


built for roughest year-in and year-out use, yet prop- 
erly balanced on smooth-rolling wheels to handle with 


greatest ease (5" sleeve-bearing wheels at sides; 4” 
ball-bearing swivel wheels at ends). Available in two 


sizes, either steel or rubber tread. 


for more 
beautiful 
finishing 
and more 


can Supply 





—no ugly shine, no blisters. Cooked starch is 23" x 32"; ship- bio 
more economical, too—goes 15% to 20% fur- 50.GALLON-49 990 Ibs. 83-11. 


ther than raw starch. 32” x 36%; ship 


wt. 





MANUFACTURERS SINCE 
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“FULLMATIC 


WASHERS 
FOR TROUBLE-FREE 
P\Uy te) V-Vile 
WASHING’’ 


7. Says 
Aurora Laundry 


now FULLMATIC 


WASHER OPERATES 





The Fullmatic Washer follows any formula -— 
tey ss lled 4 or Full e just set it and forget it. Fullmatic Control 
a Eee ener eee on gs Syperserae automatically regulates water temperature and 
Washer with Slyde-Out feature,” says Mr. William Ahasic, ie siecle en tiedilihin Meili Beck anil aniialines 


owner of Aurora Laundry, Aurora, Illinois, “The Troy operation . . . automatically injects exact 
amount of soap required for soil content of 


each load . . . adds measured amounts of 
other supplies when needed . . . regulates the 
“The Troy Fullmatic performed so well that we have since number and length of rinse operations .. . 


times each operation exactly, then drains ma- 


have no complicated mechanisms to get out of order yet chine . . . starts new operation . . . indicates 
washing progress by pilot lights . . . flashes 


they can be unloaded as quickly as so-called self-dum os 4 , 
eT P finish light and rings bell at close of opera- 
machines, and Slyde-Outs cost a lot less. The Fullmatic tion. Fullmatic Washers are equipped with 


controls follow our washing formulas exactly and turn out Troy's popular Slyde-Out feature for easy un- 


loading at low cost. 


Fullmatic replaced a 42 x 96” washer with automatic 


controls and mechanical unloading mechanism. 


installed 2 more Fullmatics. We like them because they 


the top quality work that our customers demand.” 


ASK YOUR TROY LAUNDRY MACHINERY 


REPRESENTATIVE OR DIVISION OF 
WRITE FOR American Machine and Metals, tnc. 
ILLUSTRATED CATALOG EAST MOLINE, ILLINOIS 


World's Oldest Builder of Power Laundry Equipment 
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LEFT: Flat-roofed, glazed brick-and-tile building has newest ‘ventilated’ roof to reduce heat within, Flood lights beneath wide eaves i)luminate 


outside of plant at night. From parking area in front, customers can watch row of shiny washers in operation through awning hype windows 
RIGHT: Drycleaning finishing room at side of call office is very compact with rails around three sides of room 


Offer of one-day service makes 


New Drive-In A Quick Success 


Compact plant gains volume fast 


By LOU 


THE DAVENPORT, IOWA, area has just seen the 
opening of its first eash-and-carry drive-in plant offer- 
ing complete laundry and drycleaning services. Lo- 
cated in Bettendorf, a residential suburb of 8,000 pop- 
ulation just outside the city limits of Davenport, this 
new $100,000 installation gained immediate popularity 
by giving one-day service on both laundry and dry- 
cleaning at no extra charge. 

Starting its eleventh week of operation, at this writ- 
ing, the new plant is expected to hit its break-even point 
by early fall. Chris Mueller and his son, August, owners 
of the Model Laundry in Davenport; D. D. Poffinbarger, 
Model's drycleaning superintendent, and John Maxwell, 
Model’s laundry superintendent, are equal partners in 
the new venture. It is called the Economy Drive-In 
Laundry and Cleaners. John Maxwell is the working 
manager of the new plant. 

The new all-briek-and-tile plant is located at the rear 
of a large corner lot on a street of modest homes, just a 
block from the intersection of two main thoroughfares 
leading to downtown Davenport. In addition to its own 
big gravel-topped parking area at the front of the plant, 
the parking lot of a large supermarket is practically 
across the alley from it, The modern flat-roofed build- 
ing sports decorative wooden columns at each corner 
which appears to support the large overhanging eaves, 
along with eye-catching brick columns. The new type 
ventilated roof assures a comfortable plant, as do the 
awning-type windows on three sides, 

The manager and seven employees, along with one 
part-time employee, operate the plant. The two-girl 
shirt unit is operated only half days, with one of the 


girs spending the rest of the day finishing wearing ap- 


BELLEW 


parel, while the other girl takes care of washing in the 
four 25-pound and one 50-pound open end washers 
One girl checks laundry work in and out and operates 
tle tumblers, 

_ In the drycleaning department there is one wool fin- 
isher and one silk finisher, one all-around girl, and one 
girl who inspects, checks out cleaning and handles the 
counter. The manager does the spotting and dryclean- 
ing. One part-time gir) works half days, for the most 
part, handling the counter until the 6:30 p.m. closing 
time. The office is open six days a week from 6:30 a.m 
to 6:30 p.m., and until 9:30 p.m. on Fridays to tie in 
with the nearby supermarket’s hours, 


Ads plug fast service 


Advertising is based on the fast, economical service 

one-day service in an area used to three days. There 
Is no extra charge for the one-day service on eithe 
laundry or drycleaning. The plant at present has no 
flatwork ironer so this work is done at the parent plant, 
which necessitates two-day service on full family fin 
ish, Any type of bundle, except those containing sheets, 
is assured of one-day service on request. Although 
geared for one-day service, both in cleaning and )aun- 
dry, the customers have slacked olf in their demands 


for such fast service after the first few weeks. Seem- 
ingly satisfied that as Jong as one-day service is actually 


available, they have more or less settled on requesting 
two days as “soon enough.” This has, of course, made it 
much easier to juggle the work flow to best advantage 
with a minimum of employees. 


One particularly popular fype of service Is a hag-of- 


(Continued on page 32) 
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Wisdom 


A woman's viewpoint brings new life to 
e 


ftoute Salesmen Training Program 


by constantly «<needling” management to act 


By JAMES A. BARNES 


ASK ANY ONE OF SIX plants in the greater Washing- 
ton, D. C., area how their revitalized training program 
for route salesmen is going these days and you w))) re- 
eeve an unqualified expression of satislaction. The 
reason”? Peggy Dwyier, partner in a unique all-girl ad- 
verdising agency in Washington, has been working with 
these plants for almost two years with outstanding sue- 


COCSS, 





The six plants which have participated in the revi- 
talization thus far me)ude Pioneer (the first to try it), 
Dupont, Page and Manhattan, all in) Washington 
proper, plus Q & S in nearby Bladensburg, Md., and 
Banner nm Ajexandnia, Va. It is expeeted that others in 
ibis Aoi ek OR KbEs HON ae “AGhGre: Soragtaw the area will soon follow suit. 


with Join Witherspoon of OuPont aundry {n describing (he technique employed m making the 
) 





prograts successful, Peggy emphasizes that they are 
six different programs, They are not “canned” or stereo- 
typed in any sense of the word. When she first starts 


The continuing set of illustrations used in the story are : : : 2 
working with a plant she surveys the entire operation, 


stereopticon slides used to i))ustrate the importance of a k 
route salesman’s appearance being neat and snappy, (the in closest collaboration with the management, and eare- 
cover illustration is one of these, too), and the correct fully adapts her plans to the thinking and procedures 
technique for approaching the housew ife. They are part existing in that plant. 

of a much larger series used in Sales Meeting No. 4, de- 


Ais ten hes call atinaen As each succeeding program has been put to work she 
seribedt if © c s . 


fias (earned something which fas been helpful in per- 
fecting the whole. And she is frank to admit that she has 
borrowed liberally from the Routemen’s Sales Training 
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Program published in 1948 by the American Institute 
of Laundering and other sources. Thus, by practical 
experience and research has the program evo)vea. 

We couldn't help feeling that Peggy's personality, 
her enthusiasm for her job—which, in turn, generates 
enthusiasm in a route salesman jor his job—has a Sot 
to do with her success. Then, too, she ts a woman and 
who should be in a better position to accurately gauge 
a housewife’s attitudes than another woman? 

liveryone agrees that the programs must be inadi- 
vidually adapted to individual groups and that top 
management cannot turn responsiility for them over to 
others in the organiation. Management must achvely 


participate. 


The meetings 

The entire series consists of eight meetings hela at 
intervals selected by the !aundryowner. If Peggy is 
given her choice she prefers to hold one meeting a week 
for eight consecutive weeks. She estimates average 
attendance per meeting at 80 to 100 percent with these 
three factors having a direct influence: 

1. Season of the year. 

2. Arranging i¢ so the men choose their own night of 
the week. 

3. Presenting the plan to the men without making 
attendance mandatory. In this connection, some plants 
have Jet their men know that they are “expected” to 
come and some have stressed the “Sree education” angle 
In neither case is attendance required. 

To date every one of the eight meetings has been 
used at one or more of the participating plants. How- 
ever, all of the plants have not vet conducted all of the 
meetings. There may be some variations in the sequence 
of the meetings as a program progresses yut, nm genera), 


the sequence runs as follows: 


The first meeting is an introductory meeting. Peggy 
refers to the entire eS AS “confidence-building” 
project and, MasMuch as if is portant fo get off on the 


foot, the accent is on building confidence at the 


series as a 


right 

start, 
Either the laundryowner or general manager presides 

at this meeting, It usually commences with a showing 
, . ryt ‘ ° ° ory ° . a 

of the AIL film “Time For Living.” This is followed by 

a broad ont)ine of the subiects to be discussed at follow- 


ing sessions. It is exp)ained that production is concerned 


oe 
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How The Plan Evolved 


The plants mentioned in this article are separately owned 
and operated, except for Page Laundry and Q & S Laun- 
dry which are operated by the same interests, All of 
these plants are members of the Laundry-Dry Cleaning 
Association of the District of Columbia of which Wilmer 
1. Balderson is executive secretary. 

Im 1951, when the association members 
sidering plans for a cooperative advertising program, 
the advertising agency of which Peggy Dwyier is a 
parmer (Howison, Savage, Freeman & WDwyier, Inc.) 

a) along with those of others, Peggy’ 
presented its proposa) along with those of others, Peggy's 
firm was not awarded the contract. However, her views 
on the subject of customer relations made such a strong 
impression on one member that he asked. “Why don’t 
you train our route salesmen?” That question started 
the thinking which has evolved into the programs de- 
scribed. 

In each case the management of the laundry has en- 
tered into an individual financial agreement with Mrs, 
Dwyier and the projects cannot be considered “coopera- 


tive” in a financial sense, 


were con- 





with the quality of that 


Sales is 


with getting the work ont 
work, and the working conditions in the plant 
faced with the problem of producing volume sales 
salesmen must satisfy old customers hy making those 
customers confident of their abiity and the abity o% 
the plant they represent. They must find new customers 
Management 1s with rnsing harad-to- 
get items, how to get volume in the lace of sales re- 
sistance and personnel turnover 

Jn a2 mimeographed smmmary sheet presented 10 each 
‘nan after the first meeting at Q &€ S Laundry the man 
agement summarized the Cieme of the meeting this 
way: 

“Ta arder ta better solve these problems, and get the 
viewpoint of each department (and the customer as 
we))), a series oF meetings Is planned for each ‘Yuesday 
night from now on through December 2. In the mean- 
time, let’s remember the following things 


concerned costs 


Laney 


production facts—not 
(Confinued on page (4| 


Sales give 
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(Continued from page 13) 


listen to the problems of the 
salesmen and try to he)p them. 


Production 


look to its duties where it has 
fallen Qown ana furnish the best 


coordinated plans possible, the 
proper tools, and new technigues 


to make the job easier. 


Management 


We believe that facts plus knowledge gives confidence 

and with confidence your job becomes easy.” 

At Q & S everyone at each meeting was served a din- 
ner prepared by Q & S chefs and served in their own 


dining room. 


The second meeting is conducted by the plant super- 
intendent. It consists of a detailed discussion of the 
progress of a soiJed bundle Jrom the nme dt Is opened 
until it leaves the washroom. This is the first. meeting 
aé which visual illustrations come into play, From this 
point forward in the program they are used at every 
opportunity. 

John Witherspoon at Dupont Laundry says the use of 
props—al) kinds of props and Jots of ‘em—p)ays an imn- 
portant part n the program. Posters, charts, eards pro- 
jected by stereopticon, voice recordings— all add inter- 
est and enjoyment, 

Peggy serves them up with relish. In the discussion 
of identification procedures actual demonstrations are 
made, If a plant happens to use invisible marks the 
room Is darkened and the fnorescent lamp is turned on 
a sample mark to d)ustrate the system. 

In the discussion on classification, a route salesman 
is asked fo step forward and demonstrate how he won)d 
classify the work according to type of material, degree 
of soil and color, Then Peggy will go into “her act” 
and demonstrate the actual way it is done in the plant. 

Washroom formulas for the varying types of fabrics, 
degree of soil and special colors are demonstrated by 
Jarge charts of thermometers to indicate washing tem- 
peratures and the type of suds. An explanation of pH, 
soap, alkali, bleach, blue and sour is presented and it 
is emphasized that the washroom of a commereia) laun- 
dry is actually a laboratory where lvandering is per- 
formed in a scientific manner, 


The third meeting is conducted by the genera) man- 


ager or the plant superintendent and centers around the 


oR MIGHTY LAK A 
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finishing operations, Recently a series of 35 mim colored 
transparent films have been taken by Peggy and her 
associates of a)) the major finishing operations in a 
plant. These are projected on a sereen at this meeting. 
Every quality point in any given finishing operation is 
stressed, This emphasizes that a commercial Jaundry 
doesn’t tron or mangle anything. Everything is treated 
to gentle pressing, Hand touch-up of all articles requir- 
ing it is stressed, 


The fourth meeting is conducted Hy either the gen- 
eral manager or the sales manager and here is where 
the actua) sales presentation is first introduced, Lach 
salesman is given a list enumerating six points: 


{, (ntroduce yourself, 

2. Sell your way in. 

3. Headline the big advantages, 

4. Stress her main interest. 

5. Get her agreement. 

PLUS one all important step to remember ALWAYS 
after the sa)e is made: “‘Aiter you get that tria) bundle 

and when you take it back—don't just drop it and say 
“That'll be $2.59 please’ and go on your way. Open it up. 
See tO if that she’s satisfied, Point out to her the plos 
features. And get the next bundle. And so it goes. No 
customer is ever so sold that she never needs re-selling, 
In fact, the confidence you build in yourself, and in 
your pant, and your abiity and know-how by the 
constant re-se)ling is the thing that makes it possible 
for you to increase the amount of sales you get from 
each customer. 

Each of the six points is discussed in turn with all 
route salesmen being drawn into the discussions, Then 
Peggy shows a series of stereopticon cards hammering 
home al) these points (see illustrations), This is followed 
by playing a tape recording of an interview which 
Peggy worked out in advance of the meeting with one 
Of the salesmen. She plays the role of the housewife. 
We conducts the doorstep interview. Sometimes it i))us- 
trates both the wrong and the right way of handling 
the housewife. Always it is analyzed in complete detail, 
step by step, 

In previous meetings a quiz may have been conducted 
a¢ the conclusion, A¢ ¢his and subsequent meetings one 
is sure to wind up the proceedings. [t has been found 
that quizzes stimulate interest as well as offer reward 


(Continued on page 28) 


MPN ue Chu. 70 YOUR ATTENTION THAT THIS (5 
NOT A POINTLESS PicTLRe 


ousewinesS ABHOR & 


Quy CRs 















June 15, 1953 STARCHROOM LAUNDRY JOURNAL 15 


A FEW EXTRA ounces 


can ANF DOUNDS ax cacucte: 





It’s mighty easy for a washman to adda a )ite too 


much builder to a washing mixture. And if he does, 
you can jose a lot more than just the cost of the 


excess builder. 


With an overbuilt soap you run the danger of harming 


the fabrics . . . unsatisfactory dirt removal . . . 
fading of colors. . . rinsing difficulties . . . nonuniform 


washing. And a)) these add up to customer dissatis- 


faction! 











, 


PLAY SAFE WITH OZONITE! Or war! 


\IZ 






You get uniform washing results—uniformly good 
washing—when you start using Ozonite. Why? Because 
you're working with a soap that’s scientifically balanced for 
you at the factory. [\ 
Ozonite is never over built . . . never underbuilt. \J 
Every barrel is the same. Every barrel gives you 


\ 
the same fine results—thorough dirt removal, 4] 
excellent whiteness maintenance, exceptional 


fabric strength protection. 


Y¢ 














You can save time, manpower 


and money with Ozonite 
washing. A month’s trial will ae ay 






prove it. 


OZzoNITs ™—™ SS 
Your washroom efficiency expert. we Wy Bites 


ToclerVantle 


Cincinnati, Ohio 












When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





June 15, 1958 











PART XVII 


Hiow To Finish Sport Shirts 


(Concluded) 


By MARGRET M. RESCHETAR 


SPORT SHIRT FINISHER No. 2 operates the triple- 
head, yoke and bosom presses in our two-girl unit. The 
shirts are loaded in exactly the same manner as are the 
dress shirts on our three-girl unit (see preceding articles 
in this series) except as noted below, The sequence of 
operations, however, is different. 

A word of caution is in order with regard to loading 
the triple-head and yoke presses. As you doubtless real- 
ize, the wide underband of most sport shirt collars causes 
a great deal of trouble for the operator if not handled 
correctly. It has the annoying habit of curling under, 
refusing to lay smoothly and wrinkle-free, 

When making the collar lay it is not always possible 
to place the edge of the collar on the edge of the press. 
This is due to the cut of the collar. If this situation 
occurs, be sure that the portion of the band that is on 
the collar press lays smooth and not curled. This will 
greatly help the operator at the bosom press. 


Trouble can also be encountered at the yoke press 


if the band is not straightened out correctly. The width 
of the band plus the shape of the upper buck can add 
up to wrinkles if you are not careful. 

In order to make this more clear, place a sport shirt 
on the yoke press. Notice how much of the wide under- 
band extends around the collar post. When the upper 
buck comes down to iron it can’t help but make contact 
with the band. If the band hasn’t been straightened 
out, you will have wrinkles. 

After straightening the shoulder and back of the shirt, 
reach under to get at the underband and straighten 
it out too. This will take a few seconds longer but. will 
result in a speedier lay at the bosom press and, above 
all, a better finished shirt. 

In laying the bosom, the wide band can cause trouble 
again. We overcome this in the following manner, If 
the band is wrinkled turn the shirt so the band is up, 
facing the buck. Dampen it slightly and close the press 
for a count of two. Then release the press. If the band 


On the majority of sport shirts only half the bosom is pressed at a time. For high-quality finishing, pocket flaps are placed in the open posi- 
tion (left) as described in the text. The bosom lay has been completed in the photo at right. Note absence of any imprint from flap 


/ 
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pick the stainless 
that fits best 


When selecting stainless steel be sure you pick the correct 


type for your particular application. For some grades 


resist corrosion better . . . others have superior heat resis- 


tant properties. Some are easier to machine . . . still others 


can be more readily formed or welded. 


In every case there is a grade of Crucible REZISTAL 


Stainless Stee] that is best suited to the job. And to help 
our customers select the type that will provide the best 


service for the lowest cost, we make available all the design, 


metallurgical, fabricating and application data we have 
accumulated in our years of stainless steel experience with 


many different industries. 
Our staff of field representatives brings you the benefit 


of our vast technical resources. And the quality of 
REZISTAL Stainless Stee) sheets, strip, plates, bars, wire, 


forgings, castings and tubing produced in our modern 
integrated mills is unsurpassed in the industry. When you 


have an application for stainless, call Crucible. 


|GRUGIBLE| first name in special purpose steels 
53 yas of Sse ctelnsky STAINLESS STEEL 


CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA. 


STAINLESS * REX HIGH SPEED * TOOL * ALLOY * MACHINERY * SPECIAL PURPOSE STEELS 
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“AMAZED” AT RESULTS 
WITH CMC FORMULA 


READ THESE REPORTS 
FROM LEADING LAUNDRYMEN 


CMC Formula is proving itself every- 
where! Convincing evidence comes from 
laundrymen all over the country who for 
months have been using this revolution- 
ary finishing aid under varying conditions 
and for many kinds of washwork. 
Customers are getting a higher qual- 
ity finish, sharper colors, whiter whites, 
better and softer sizing. Laundrymen find 
that CMC Formula makes for easier wash- 
ing and finishing. Fabrics get really clean 


faster, and there’s no build-up or sticking 


in ironing. 

CMC Formula costs little, and requires 
little attention in use. It's a dry, granular 
powder that dissolves rapidly and evenly 
without cooking or other preparation. 
Add it in the final operation, sour or blve. 
All you need for every hundred pounds of 
load is from one-half to three ounces! 


R. R. HENSEL 
Seeretary- Treasurer 


Camel City Laundry 
Winston-Salem, N. C. 





“, .. we have been using CMC 

Formula for the past five 

months. Customer reaction has 
been most favorable. Whiteness retention has been im- 
proved, and the cost is negligible. Of oll the products 
presented to the laundry industry, we feel that CMC offers 
the most for the least in the washing department. . .” 





H. L. CARMONY 


Plant Manager 
Malben’s Laundry 


Logansport, tnd. 


jae 0 ae 


classifications without forming : od 
@ build-up on the flat work ironer. CMC Formula has en- 
tirely eliminated this trouble. In fact, it seems to lubricate 
the ironer, and gives body without the former build-up. 
It also eliminates the fuzzy appearance to our linen, gives 
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a starched-like sheen and finish, and apparently makes 
subsequent washing easier. We are presently using CMC 
on family wash, linen supply aprons, commercial flat, and 
table linen classifications. We are very much sold on CMC 
Formula, and have tested it long enough to feel sure we 
will continve to get the excellent results we have ex- 


perienced in the past. . ." 


W. R. McKILLOP” 
Superintendent 
Home Laundry Company 

San Francisco, Cal, 


Formula on our linen supply, 
table cloths and napkins, as a MM one 
sizing rather thon a starch. As a result, our starch costs 
have been reduced. In addition, we find that CMC pro- 
duces brighter work, and has a tendency to eliminate 
sticking to ironer chests and rolls . . .” 


“. . we are using CMC | 


the results obtained with CMC 

Formula in washing and finish- 
ing . daar colors, brilliant whites, smoother feel . . 
less hot water and alkali used. Even without starch, ses 
ments are crisp, fresh looking, and not harsh . . . come off 
the press faster, due to faster drying and no sticking. 
Many bedly soiled or stained garments avoid a double 
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process (dry cleaning and washing) because CMC stays 
on the fabric surface and checks penetration. CMC 
Formula is also used in our carpet cleaning department, 
and all cotton rugs are treated with it. Here, too, the differ- 


ence is amazing...no harshness, and rugs become immac- 
ulately clean, bright, colorful, with a soft, new-like feel...” 


H. L. OGDEN 
Plant Superintendent 
New Process Laundry Co. 
San Francisco, Cal. 


", .» since sizing all flat work 


with CMC Formula, we have 


virtually eliminated “irons 4 —.-- & seit 
overs" — which in most large plants are ‘“washovers". We 


operate five 8-rall ironers, two of them at well over 100 
feet per minute, producing a far superior finish on flat- 
work than that obtained when no sizing was used...” 


FERGUS BRIGGS, Jr. 


Manager 
National Laundry & 
Linen Supply Company 
Pocatello, Idaho 


“. . . Although we are using 

CMC only on linen supply at 

present, we are beginning to 
try it on other classifications of work. There are definite 
indications of better whiteness, finer texture, and easier 
handling characteristics through the finishing operations. 
We believe there is also a long-range improvement in 
ease of soil removal. . .” 


You can get CMC Formula from leading distributors. It comes in 64-lb. paper bags, 25-lb. 
drums, and 200-lb. drums. If you don't know the names of convenient suppliers, write Hercules. 


Cetlulose Products Department HERCULES POWDER COMPANY 952 King St., Wilmington 99, Del. 


X 


HERCULES”: 


DRY... GRANULAR... FAST-DISSOLVING 
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Preparing lo make the bosom lay as described in step No. 6 in the 
text. TOP: the second back lay has been completed. ABOVE: the op- 
erator grasps the near shoulder in her right hand, the coffar in her 
left hand, and pulls the shirt off the press. BELOW: as the buttonhole 
strip comes into view, she grasps it in her right hand at a point near 


the last buttonhole, She is now in position to make the bosom lay 
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is particularly stubborn and still hasn’t straightened 
out, repeat this procedure. You will find that this time 
the material is not as stubborn due to the fact that the 
heat of the buck combined with the moisture in the ma- 
terial makes it more pliable. 

Don’t blame the materia] alone for being so stub- 
born. Many of the wrinkles in sport shirts are there 
because the shirt was improperly or carelessly pressed 
In a previous ironing. Once the wrinkles are in, they are 
very hard to get out. Don’t put them in to begin with 
and you won't have to take them out when the garment 
comes back. : f : 

When finishing sport shirts we only iron half of the 
bosom at a time unless the shirt is a small one. The ma- 
jority of sport shirts are large. If both halves of the 
hosom on these shirts are pressed in the same lay the 
button and buttonhole strips will overlap and a fine im- 
print wil) be Jeft on the materia). Also, if a shirt has 
pockets with flaps, we always give it the extra neces- 
sary care to avoid an unsightly imprint of the flap on 
the bosom. We lay the flap in the open position and 
close the press for a count of three. Then we open the 
press, close the pocket flap and spray lightly over the 
imprint Jeft by the open flap. The press is then closed 


again to complete the ironing and drying. 


Sequence of operations 


Here is how we tell operator No. 2 to perform her se- 
quence of operations ; 

1. Load the triple-head, close the press and turn to 
the right. 

2 Unload the voke press with the left hand (thumb 


on the button) and, at the same time, vn)oad the bosom 


press with the nght hand by grasping the center of the 


collar gently and pulling it up and over the buck. 

3. Place the shirt in the right hand on the collar post. 

4. Make the first back lay on the bosom press with 
the shirt hela in the defé hand and close the press, While 
the press is closed straighten out the near seam of the 
shirt. 

5. Make the second hack lay and close the press. 

G. Make the bosom \ay : é ; 

lo facilitate the Jaying of the bosom on this type 
of umit, where you must make the back lays as well as 
(ie bosom fay on Clie same press, We grasp Che shirt in 
the following manner. 

Yake hola of the near showaer with the right hand 
and pul) it upward. As this is being done, the collar 
comes nto view. Grasp the collar with the left hand. 
Continue pulling upward and start the shirt moving to 
the head of the press. The buttonhole strip now comes 
into view, Take fio{d of the shirt with the right hand 
near the (ast buttonhole. You are now in position to 
make the bosom lay. 

7. Alter making the hasom lay, turn to the left, un- 
Joad the tmpje-head press, make the yoke lay and cose 
the press, 

8. Turn to the left and load the triple-head press. 

am 


Repeat the eyele, OO 





Dont miss StancHroom’s Primer next month 
as Miss Reschetar focuses the spotlight on wear- 
ing apparel. Complete step-by-step training pro- 
cedures for wearing apparel finishers will be de- 


scribed in detail. 
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STARCH COSTS SO LITTLE 
IT PAYS TO USE THE BEST. 
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Tommy and His Peanut Stand 


A lesson in the fundamental principles of Accounting 


By JOHN CARRUTHERS 


TOMMY LIVED on a street on the way to the fair- 
ground. He decided to try to make some money by sell- 
ing peanuts on his lawn the day of the fair. 
He had $2 in eash. 
He borrowed $10 from his father. 
. He rented the peanut stand from another boy for $1. 

4. He bought peanuts for $8 and bags for $1. 

He gave another boy $3 to help him se)) peanuts. 

6. He sold 200 bags of peanuts for 10¢ per bag. 

Here are all of the basic elements of a business book- 
keeping problem reduced to the simplest form. Let’s see 
how he came out, If he knew nothing about bookkeep- 
ing, he might figure it out something like this: 


Father Tommy 


Cash 
+9 
+10 


1. Cash from Tommy 
2. Cash from father 

3. Rent of stand — 4 
- 9 
- 3 
+20 


4. Peanuts and bags 
5. Helper 


6. Sale of peanuts 


Total +19 +10 


Result: after paying back $10 to his father, he had 
$9 left over but since he started with $2 his profits 
were $7. : 

While this is a very crude form of bookkeeping, which 
would become unwieldy if many transactions were to 
be recorded, it will serve as an introduction to a few 
basic bookkeeping terms. 

Each of the above six items are called transactions. 
Hach transaction involves acquisition or disposal of 
property, recognition or discharge of accountability for 
the property, exchange of one kind of property for an- 
other or discharge of accountability to one and its as- 
sumption by another. 

In every case, however, there must be two (or more) 
elements to each transaction which when arranged in 

“Stony = lager 
proper form for recording is ealled an entry. This is 
the origin of the term double entry bookkeeping, which 
many people erroneously believe involves twice as much 
work as the unprovable and incomplete method called 
single entry, the use of which is confined almost entirely 
to little business. 

Each column in the above example represents an 
account, which is an accumulation of the portions of 
al) entries representing one type of transaction. Broadly 
speaking, there are two types of accounts, (1) such as 


Cash, which represents property in some form, (2) those 





Editor's Note: This interesting article was presented 
as part of a speech by John Carruthers of Carruthers & 
Co., Boston, at the May 19 meeting of the New England 
Institute of Rug Cleaning. He prefaced his remarks by 
saying that every plant owner is not expected to be an 
accountant, but he should be able to make sense of the 
figures his accountant and bookkeeper provide for him. 
The story of Tommy sums up the basic principles of ac- 
counting, and if a laundryowner can understand how 
Tommy’s accounts were worked out, he ought to be able 
to understand his own. 

Although the talk was delivered to a group of rug 
cleaners, we feel that its concepts apply equally as well 
to laundryowners. 

Mr. Carruthers and his firm are very well known in 
the textile maintenance field, and he was one of the ac- 
countants who developed the uniform account classifi- 
cation for the rug cleaning, laundry, drycleaning, linen 
supply and diaper industries. 











which represent the persons providing the property to 
whom the business is accountable called liabilities. 
Those who know algebra will recognize that double 
entry bookkeeping is a sequence of simple equations, 
which must always be in balance. Since there can be 
no property without ownership and no accountability 
except for property, these two classes of accounts are 
always of equa) value. Hence a statement of the finan- 
cial condition of a business is commonly called a bal- 
ance sheet. 

The most obvious objection to the mechanics of the 
example above is that most people have not been taught 
to add and subtract figures in a single column, so in 
our next example we wil] make an improvement by 
making separate plus and minus columns in each 


account. (Continued on page 24) 


Account Tommy 


Cash Father 


Plus or minus -$-/+ i] -/ + 
1. Cash from Tommy 2 
2 Coben Tie , 
3. Rent of stand 
4. Peanuts and begs 


5. Helper 


: 6. Sale of sii j ‘ : : 20 


Total 
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MAKE YOUR OWN TEST! 
FOR BEST SELECTION OF SOAPS AND 
DETERGENTS — GET LEVER BROTHERS 
FREE TRIAL KIT! 


Now you can have free samples of famous 
FREE TRIAL SAMPLES: laundry soaps and detergents from 
Lever Brothers ... make your own careful 
select selection to suit your purposes exactly. 
the sample These heavy-duty detergent formulas and 
pure, mild soap flakes have been created by 
Lever Brothers exclusively for commercial 


laundry needs. 


you 


Lever’s long experience and unexce))ed 
testing facilities are your assurance that 
these soaps and detergents are designed to 
nn hen: do your job better, faster, cheaper. 
wen WIN 
GRANUIIS ane Once you’ve selected the fine Lever product 


9k come oe 


you want — you’)\ find that bulk supplies 


are immediately available. 


Clip this coupon to your letterhead and mail today to Lever Brothers 
Company, Industrial Sales Division, 390 Park Ave., New York, N. Y. 


! went the samples I've checked: 


[} lever Hot Water Formula [} Lever Formula 700—pure mild 
soop flokes for fine fobrics 


L) Lever Formula 770—all-purpose L) Lever High Titer Chips— 
soap granules 88% soap 42° titer 


lever Formula 880—heavy- Cl Lever High Titer Granules— 
duty synthetic detergent 92% soop 42° titer 


Name 


Fine Products of 


LEVER BROTHERS COMPANY 
New York, N. Y. 


Company 
Address 


City Zone State 


ee ee ee re ee eee ee ee eee et ee 
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i\Continued from page 22) 

Notice that we have the same final results in both 
examples. Also note that on the left side of the equation 
(cash) the plus columns are on the Jeft and minus co)- 
umns on the right; and on the right side of the equation 
(Father and Tommy) the minuses are in the Jeft and 
the pluses in the right columns. From now on, we will 
call the left columns in each account, debit (DR) and 
the right column of each account, credit (CR) the 
names having )ittle significance except that they are 
always used that way in bookkeeping and accounting. 

We still have to make some side calculations to find 
out how much money Tommy made in his venture, so 
we will set up two more accounts: one on the left side 
of the equation which we will cal) expense; the other on 
the right which we will call income. 

Some are confused with the apparent inconsistency 
of putting cash and expense on the same side of the 
equation, Cash is only one type of property which in a 
broad sense includes: physical assets such as real estate 
and equipment, inventories, claims against others, ma- 
terial which may be consumed in the business, privi- 
\eges for use for which rent is paid, ete. Property values 
whose life extends beyond the accounting period are 
ealled assets; those which are consumed in business op- 
erations are called expenses, When purchased, however, 
they are all property or property rights, and therefore 
both belong on the same side of the equation, 

Some also fail to associate income with elaims for 
which the business is accountable, His father’s claim 
will he satisfied when his loan is paid back. Tommy 
being the proprietor, and being entitled to whatever 
profits are earned has an exelusive claim against the 
income after expenses are paid and the creditor is satis- 


fied. The income account is a part of Tommy’s capital 
and therefore is a claim against the business. 

In accounting, the business is always regarded as an 
entity separate and distinct from those who own or op- 
erate it; whether it is a corporation in which there is a 
legal cistinetion between the business and its stockhold- 
ers; a partnership which is a joint venture involving two 


account 


or more people; or proprietorship in which the distine- 
tion between the business and its owner is purely ficti- 


tious. Therefore, the ordinary transaction involving the 


Assets 
Account 
Plus or minus DR 


Debit or credit 


. Cash from Tommy 
. Cash from Father 
. Rent of stand 

. Peanuts and bags 
. Helper 

. Sale of peanuts 


Total 


Trial Balance 
Profit and Loss 


Balance Sheet 


AT 


Expense 
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claims of creditors, stockholders, partners and proprie- 
tors are treated indentically, the differences being prin- 
cipally involved in priority of payments and distmbution 
of profits which are goverened by laws and agreements. 

In the next example, we apply the same set of facts 
to a set of accounts in which the profit and loss elements 
are separated from Tommy’s account, 

The headings of the columns, which include an ex- 
ample of each of the five types of accounts, illustrate 
the basic rules of debit and credit. You debit, increases 
of assets and expenses, decreases of liabilities, capital 
and income. You credit, decreases of assets, expenses, 
increases of liabilities, capital and income. 

We now have all of the essential elements of a com- 
plete bookkeeping system with the same results that 
we had in the first example. We have added to the bal- 
ance sheet two other useful sets of figures, the trial 
balance and a profit and loss statement, from which 
statements for management can be prepared, 

The trial balance is of limited value to management 
but is a useful) too) to the bookkeeper or accountant, 
as it shows that the books are in balance and gives 
prima-facie, but by no means conclusive evidence that 
the bookkeeping has been correctly done. Its form 


would be as follows: 


$32 $32 


The profit and loss statement shows how Tommy 
came out 1n his venture. 


Income 
Sale of Peanuts 


Expenses: 
Rent of stand 


Peanuts and Bags 


Total Cost 


(Continued on page 27) 


Liabilities Capital 


Father Tommy Income 


CR DR CR DR CR DR CR 


4. 
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More than 80000 iin use f 


HUEBSCH TUMBLERS 


can do a better 
drying job for 
you, too _\ 


All over America-—one, two, 
three, four—or as many as 


a battery of 70—Huebsch 
Open-End Tumblers are 


serving leading launderers 


and dry cleaners. Why this 


amazing acceptance? Be- 
cause Huebsch Tumblers 
deliver more Satisfaction, 


more efficiency, more econ- 


omy than any other make 
of tumbler on the market! 


@ Faster Drying at Lower Cost. 
© Easier and Faster to Load and Unload, 


@ Low Initial Cost, Low Power Consump- 


tion, Low Maintenance Cost. 


© Available in both Laundry and Dry 
Cleaning Models. 


Ask your Huebsch representative for 


complete details—or write us direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 


Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 
Automatic Valves Feather Renovator Double Sleever Collor Shoper 
and lroner Garment Bagger Cabinet and Garment Dryers 


Washometer Spring-Type Filter 
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KNOW WHAT THE BOSS MEANS WHEN HE SAYS 


It’s good business 


to do business 


with a Pennsalt 


distributor! 


Right you are, Mr. Routeman! 


—and many a prosperous laundry operator will 
agree. For there’s a double benefit in dealing with 


a Pennsalt distributor. 
First, you get the many valuable extra services 


only he can provide (see list on opposite page). 


Second, he’s the man to see for Pennsalt’s complete 
line of hard-working, business-building laundry products. 


A good example is 


Pennsalt Erusto Ray “B” 


This is the newest addition to Pennsalt’s famous line of 


Erusto-matic Neutralizers—another major development 
in simplified washing procedure. Erusto Ray “‘B’”’ 


sours and blues in one operation, eliminates guesswork 
by the operator. When the load is blued right 


you’re sure it’s automatically soured right! You get 
uniform sparkling white work every time. 


Your Pennsalt distributor can tell you lots more about 
Erusto Ray “‘B’’ and other Pennsalt laundry products 


—how they can help you do a better job, thus build 


business. Stop putting off profits and call your 
distributor today! 


U 


Pennsalt 
Chemicals 





June 


10, 1958 


Valuable services 
offered by 
your distributor 


The-Pennsalt distributor’s business is 
built on service—and it’s.service that 
only he can give. His customers benefit 
in dozens of ways, just as you will when 
you-do. business ‘with him. Here aré 


“some of: the things you ‘can, expect: 


Ve Prompt Service "The distributar’s ware- 


chouse-is nearby and he knows your needs” 


<, well because of his frequent contact,” 5S: 
TE on rbachted > distributor carries. an 


cae ieee 2 Pes 
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(Continued from page 24) 
The balance sheet or statement of condition would be: 


Assets 


Liabilities and Capital 


Original investment 


These are the principles of accounting—in a nut shell, 
which is nearly all that a manager needs to know, un- 
less he is to do his own bookkeeping. The acquisition of 
accounting skill and knowledge as to how to set up and 
keep books requires years of study and experience which 


is obviously beyond the scope of this summary, OO 


N. Y. State Secretary Resigns 


‘The laundry industry was saddened to learn recently 
of the announced retirement of Harry D, Wemple, exec- 
utive-secretary of the New York State Laundryowners 
Association, Effective on or about June 15, Mr. Wemple’s 
retirement brings to a close his affiliation of more than 
twenty years with the New York State group as one 
of the most outstanding and respected state association 
secretaries in the industry. 

All of the friends which Mr, Wemple has made dur- 
ing his more than two decades with the Association will 
miss him greatly, He is a capable executive and advisor, 
always having been a constructive force in the building 
of the commerical laundry industry, He has performed 
distinguished service and may feel justly proud of his 
accomplishments. 

Succeeding Mr. Wemple is Richard V. Whalen who, 
for the past seven years, has served as assistant execu- 
tive secretary of two well-known national trade associa- 
tions in Washington, D. C. Thirty-five years of age, Mr. 
Whalen is a graduate of Georgetown University and 
during World War II was a major in the Marine Corps. 
Because of his background and experience, Mr, Whalen 
is considered to be exceptionally well qualified for the 
office to which he has been elected. 

_ Continuing in the association’s Buffalo, N. Y., office 
is Miss Marion J. Oddo, “girl Friday” for over 18 years 
to Mr. Wemple. Although Miss Oddo has always served 
in the capacity of assistant secretary-treasurer, she was 
recently elected as full-fledged treasurer in recognition 
of her loyal and faithful service throughout the years. 


| Richard V. Whalen (left) newly-appointed executive-secretary of the 


New York State Laundryowners Association, accepts congratulations 
from retiring secretary Harry Wemple 
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Route Salesmen Training Program 


(Continued from page 14) 


and recognition for attentiveness. Also, much hidden 
man through the use 


° 
oA 


talent has been uncovered in a 


of ({UIZZCs 


The fifth meeting comes under the heading “How To 
Meet and Answer Objections.” 1t commences with a 
tape recording of, first the wrong way, then the right 
Way, 10 handje a housewie who says she has her own 
home-washing equipment. Again, Peggy and one of the 
route salesmen play the roles, 

A second typical objection is offered by the woman 
who has lad sad experience in the past or has heard how 
badly articles are handled at a laundry. Here the sales- 
men are introduced to All, Technica) Bulletin No, 
430-A on damage analysis and the article on page six 
of The AIL Member, Number 430, deserbing the shirt 
washability test. 

The third objection frequently offered by 
wife for not buying laundry service is, “Prices are too 
high. t ean’t afford it.’ Stereopticon shdes of compara- 
tive costs are then shown to the group, These demon- 
strate that it costs dess to send the work to a laundry 
than to wash it at home. They prove to the route sales- 


a house- 


men that the housewife only thinks she can't afford 
his service. Most important, they remove from the sales- 
man's own mind the eoncepuion that his service is a 
luxury 

Fourteen questions requiring “true” or “false” an- 
sewers are inelucded in the quiz conducted at the end of 
this session 


Yhe sixth meeting is devoted to dryc)eaning. \t is con- 
dueted by the drveleaning superintendent and carries a 
garment through the entire plant operations—identifica- 
tion, Classification, pre-inspection, spotting, cleaning and 
finishing—in a manner similar to the treatment of those 
subjects in the laundry discussions, Liberal use is made 
of charts lustrating the various fabrics, stvles of gar- 
ments and the specia) treatment each requires. Instead 
of the usual outline of the proceedings each man ts 
given a copy of the booklet “Yhe ABC's of Dryclean- 
ing” published by the National Institute of Drvelean- 
ing. He keeps the booklet in his permanent possession 


for constant study and future reference, 


The seventh meeting consists of a panel-type sales 
meeting. Two panels, a moderator and a jury of two or 
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ng pcsonnt CouKT 


t 
ONU THE FBI UKEs To CoLLect 


FINGER PRINTS 


three men are selected. The balance of the salesmen 
constitute the audience. As Peggy says, “This one is de- 
signed to get everyone into the act.” The audience fires 
questions at the two panels. Each panel must answer 
each question and, at the conclusion, the jury decides 
which panel wins the contest. 

The questions are asked spontaneously by the audi- 
ence, without rehearsa), and may range from such ques- 
tions as “I know laundries lose things because the help 
steals them,” to “How ean you console a enstomer who 
has just found a shirt ripped down the back; the shirt 


was neatly folded so the rip didn’t show?” 


The eighth meeting is titled “Route Mechanics, Pro- 
cedures Within the Plant for Routesalesmen, Tickets 
and Prices.” Key personnel in the production and ac- 
counting departments and the sales office participate in 
this session. All phases of the business that touch on 
the salesmen’s operations are covered, Nothing is hid- 
den. A detailed description of the salesman’s job and 
how it affects other people in the plant plus the same 
description of the other person’s job and how it affects 
route operations are Giscussed at length. 

It should be added in passing that, when Peggy first 
commenced the ’ she encountered price Vists 
and pricing systems whieh not only she but the sales. 
men themselves didn’t understand, Net result was that 
many men were following the path of least resistance 
and automatically selling, in many type of 
service which was working to the disadvantage of either 
the customer, the plant or themselves. A series of con- 
ferences with management resulted in a simp)ification 
of the lists and schedules in some eases. In all eases the 
systems were charted on posters which were used at 
the meeting to make it as clear as possible to the men 
what the differences between services are, and when 
and how to sell each. CC) 


programs, 


eases, a 





The greatest value is the morale angle, Peggy's person- 
ality made it a success. She has a different approach to 
a Yot of our ordinary problems. We are making it a per- 
manent feature of our regular supervisory training pro- 
2Y AM . 

She gets closer to the men than we have been able 
to do. In the past, we have assumed that our men know 
many Yhinmgs that they simply dont know. Peggy's 
participation has brought these matters to light. 

Herman Luspses 


Sales Manager, Manhattan Laundry 
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The new 36” x 30” Hammond Gas Fired Tum- 
bler is another example of Hammond's superior 
engineering. Beautiful . . . silent. . . rugged! 


Featuring the two things wanted most in drying 
tumblers . . excepriona) speed and avrable 


LAUNDRY JOURNAL 


construction, Be sure and see the new Hammond 
36” x 30” Gas Fired Tumbler before you buy 


any other kind. Also .. . this new tumbler is 
‘ , dd ae 
available in 44° x 42° size. 


yy 
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Quality means more profits for you— and Armour products mean quality ! 


For your customers, quality means white work that’s 
fresh and bright, color work that’s snappy, laundry 
that is really clean. For you, it means repeat customers. 

The best way to assure quality in your work is to use 
good soaps and detergents — ones you can rely on. And 
you can rely on Armour quality products. 

For your whitework, for instance, you need a quick- 
penetrating, high titer soap. It’s got to stay active under 
high whitework temperatures. From Armour’s com- 
plete line of quality soaps, you can choose either Flint 


Chips or Giant Powder. 


Flint Chips, a neutral soap containing a minimum of 


ARMOUR 


Luddite Soap Qeoaiinent 


Armour and Company * 1355 West 31st Street * Chicago 9, Illinois 


88% anhydrous soap, has a titer of 41-42°C. This ex- 
cellent non-built product is also available in powdered 
form, containing a minimum of 92% anhydrous soap. 
And Giant Powder is a ready-built product with high 
soap content, also with a titer of 41-42°C. 

For your color work, you can guarantee quality by 
using Hilo Powder. Hilo is a balanced blend of fine 
builders and medium titer soap. It knocks out 90% of 
the dirt in the first suds —and at safe, low temperatures. 

For these or other quality products, your Armour 
salesman is the man to see. He has more soaps and 


synthetics than anybody! 
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Laundry department shows repair tobles, shirt sorting and tumblers 


New Drive-sla A Quick Success 
(Continued from page 11) 


wash deal consisting of al) the customer can get into 
an 18 by 36 feed sack, washed, dried and replaced im 
the bag without folding for $1.39, These feed sacks, 
with the firm’s name stenciled on them, are sold to the 
customer for 25¢ each to discourage the customer from 
splitting them with too great a load. The bundle aver- 
age is 22 pounds, wit) on)y two customers, so far, in- 
sisting on cramming in from 32 to 37 pounds. (This 
would have been discouraged had they thought to stipu- 
late the bag must be closed with pin or string at the 
top.) This increasingly popular service, advertised for 
an actual two-hour service, is being pushed to fill in 
the Saturday operation of the plant during the time 
when the housewife does her shopping at the supermar- 
ket and other nearby stores. This has been a particu- 
Jar)y good source of additiona) revenue at a time when 
the manager is alone at the plant on Saturdays. The 
automatic washers allow him to handle these bundles 
without much effort. 

The call office and drycleaning finishing oceupy one 
end of the building on the side street, while an equa) 
area at the other end of the building houses the boiler 
room and a small office for a rented-out cream testing 
station which opens on the driveway. (This office will 
later provide room for a flatwork ironer simply by re- 
moving the temporary wall.) 


Washers seen from outside 


The washing machines a)) face the parking area at 
the front of the plant, and are visible at all times to the 
customers as they drive up, thanks to a nearly all-glass 
front of awning-type windows which open straight out 
to provide an uninterrupted view of the washroom, This 
is particularly effective since all the employees wear 
white uniforms 

Cheek in and check out of laundry bundles is done 
at the office end of this row of washers. Behind the 
washers, in the center of the room, are the shirt sorting 
bins, repair department and tumblers. Along the back 
wall is the shirt unit and wearing apparel presses, as 
well as the synthetic cleaning unit in the corner nearest 
to the dryeleaning finishing room, 

Interior walls are of glazed tile, eliminating the need 
for costly redecoration, Outside walls are glazed brick 
and glazed tile. 

The building itself was designed not to be a one-pur- 
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Shirt and weoring appore) units ore situated along back wa)) 


pose building. It can, if need be, be converted to any 
of a number of uses, such as a drug store, doctor’s offices, 
genera) office building, and even a garage. Close 1n- 
spection shows the floor hasn't even been chopped up 
with holes for tie-down bolts, thanks to an increasingly 
popular method of placing machines on roofing paper, 
which makes a perfect bond with the concrete. The only 
pieces of equipment in the plant that have tie-down 
bolts are the drycleaning unit, laundry extractor and 
the air compressor, Not even the air-driven presses in 
the drycleaning and laundry departments are bolted 
down; they are set on two thicknesses of roofing paper, 
é : ; “¢ ; ; 
shimmed Jeve) with additional strips. All the equipment 
could be moved out and the floor would be in perfect 
condition for any other occupants, whieh jis not the 


usual case in many such installations. 


Unnecessary expense 


Now that the business is in operation, there can be 
seen a number of things that might have been avoided 
had the owners been forewarned. For instance, the 
original plans called for heating the plant with gas- 
fired space-heaters, but the utilities company denied 
the request. This necessitated the installation of a sepa- 


storage tanks, piping, ete., at an added expense of 
near)y $4,000. Two months after the plant was in op- 
eration the utilities company granted the original re- 
quest for gas for the same purpose! 

It seems to be the opinion of each of the owners that 
an adequate building might well have been put up for 
considerable Jess money, and is based on the old “rule of 
thumb’ of most launderers that a profitable yearly 
laundry volume should equal the initial cost of building 
and equipment. In this case, they must do $100,000-a- 
year volume in order to yield a proper profit on the in- 
vestment, and that would appear to be as much as two 
years away—a long wait for returns on an investment of 
this size. It would seem that the time element might 
well vary in direct ratio to the initial investment, as 
far as a profitable volume is concerned. 

In the meantime, the public’s response to the services 
offered has exceeded expectations, One thing, however, 
is at once apparent. Laundry volume is less than ex- 
pected, while drycleaning is greater than expected 
even though the total volume from the two services is 
more than had been anticipated. The laundry volume 
is the most difficult to get into the plant. 

While success for the new venture is almost assured, 
the remaining question is how long will it be before the 
most profitable volume can be secured. That is a ques- 


tion a lot of launderers would like to have answered, D0 
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ESCOLLOID 


DRISUDZ 


ESCOFOS 


ESCOL 77 


DESOIL 


It’s easy to turn out bright, snappy bundles in a hurry with 

DRISUDZ. Simple, too, because DRISUDZ does the whole € sg al re} MM re | 24 Cc YU € 
washing job — no extra soap or builder needed. No need 

to worry about proper alkali pressure or soap breakdown 

either, because DRISUDZ has a “locked-in” soap-builder 

ratio. Each particle of DRISUDZ is uniform throughout for 8 oO \ L Ss oO R B 
complete soap protection. 

Added dry to the wheel, DRISUDZ quickly produces rich, 


creamy, go-to-work suds that te// you when you've added 


enough for clean, sparkling loads. Cc Hy L ° 2 ee) 


Packed in 100 Ib, multi-wall 
paper bags and 250 Ib. fibre drums 


OLIVESCO 


Your Cowles Technical Man will gladly E § C @] § 7. | VO N % 


demonstrate a)\-the-way-thru washing . 
: snet Riag : : Eas? of Rockies Only 
with DRISUDZ in your plant. Call him 
today through your Cowles Dealer or 
wrile us. 


@ 
COWLES CHEMICAL COMPANY 


7016 EUCLID AVENUE e CLEVELAND 3, OHIO 
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colo 
STORAOE 


4 Powerful Reasons 
why costs go down with 


CHEVROLET ‘scx TRUCKS 


on the job 


EXTRA POWER WITH ECONOMY! More hauling power, greater 
economy! That's the result of new 7.1 to 1 compression ratio of 
improved Loadmaster engine on 5000 and 6000 Series heavy-duty 
and forward control models—optional on 4000 Series heavy-duty 
trucks. Thriftmaster engine in light- and medium-duty models pro- 


vides traditional Chevrolet economy. 


ENGINEERED FOR THE JOB! With Chevrolet, you buy a truck that 
is exactly right for the job. Not too big. Not too small. You get a 
truck engineered from the ground up with your job in mind—with 
the right tires, springs, axle, clutch and engine. You get a truck that 


will stick on the job day after day, and do your work at lowest cost. 


BUILT TO LAST! The extra-sturdy construction of Chevrolet ad- 
vance-design trucks means longer life, even lower costs. Now, 
Chevrolet trucks are brawnier than before—with heavier, more 
rigid frames, with greater ruggedness and stamina built right in. 


These are the toughest and the sturdiest Chevrolets ever. 


THE LINE LISTS FOR LESS, TOO! With all the solid superiorities that 
Chevrolet offers—with all their special features and advantages— 
this great line of haulers lists for less than any other trucks of com- 
parable size and specifications, See your Chevrolet dealer, Chevrolet 
Division of General Motors, Detroit 2, Michigan. 





CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES — 
the Loadmaster or the Thriftmaster —to 


give you greater power per gallon, lower 
cost per load, POWER-JET CARBURETOR — 
for smooth, quick acceleration response. 
DIAPHRAGM SPRING CLUTCH —for easy- 
action engagement. SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shift- 
ing. HYPOID REAR AXLE—for dependa- 
bility and long life. TORQUE-ACTION 


BRAKES—on light-duty and medium-duty 
models and on front of heavy-duty models. 
TWIN-ACTION REAR BRAKES—on heavy-duty 
models. DUAL-SHOE PARKING BRAKE—for 
greater holding ability on heavy-duty 
models. CAB SEAT—with double deck 
springs for complete riding comfort, 
VENTIPANES—for improved cab ventila- 
tion, WIDE-BASE WHEELS—for increased 
tire mileage. BALL-GEAR STEERING — for 
easier handling. UNIT-DESIGNED BODIES— 
for greater load protection. ADVANCE- 
DESIGN STYLING—for increased comfort 


and modern appearance. 





in sales 
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A short walk 


around a 











Ce <m 





las ) ‘ta 


will pay BIG DIVIDENDS! — 


The Cissell ‘Twin’ and the Cissell 36°°x30°° — Gas-Fired or Steam-Heated 


Laundry Tumblers. Available with Time and Temperature Control 


5 

| - 
| € 

} 





W. M. CISSELL MFG. CO., INC. 


831 S. FIRST $T Pr. Oo: BOX Wis LOUISVILLE, KY 
Pacific Coast Office — 4823 W. Jefferson Blvd, los Angeles 
Foreign Distributors 
Address Corr ndence Attention Export Dept 


espo 
Cable Code: CISSELL 





Khapoody ow Sklew 


A MAN ISCERTAINLY weak-in- 
the-head to be sitting down batting 
on a typewriter, when he could be 
down at the river basking in de 
noonday sun. Such a mee, warm 
day ...and I’m stuck with a dead- 


line for this copy. 


Y inch 
2 
sieeve 


I is yin 
= h pod 
jor 
gent 


Hat Rack 


This will astonish you, no doubt, 
but there definitely is a shortage 
of facilities in the modern laundry 
for hanging up a visitor’s hat. The 
boss’ katy generally takes prece- 
dent over all and sundry, probably 
because it is newer. Now, my cur- 
rent headpiece is striving mightily 
to serve out its allotted span of ten 
years, and it adds nothing to my 
peace of mind to see it dive from 
all the currently over-crowded hat 
racks in your plants. So... at 
Harold Townsend’s in Grand Is- 
land, Nebraska, I reveled in a gim- 
mick to hold hats, and am now in 
the midst of fashioning one like it. 
(Even though Harold’s was ap- 
parently a manufactured one.) 

It is simply a curved piece of 
quarter-inch rod held a couple of 
inches away from the wall. A hat 
can be dropped onto it with the 
brim against the wall so it can’t 
possibly fall when some one else re- 
trieves theirs. (Warner Wiiliams 
and Carl Selle please note). 


Door Guard 

Ray Emerson at Rapid Service 
Laundry, Maplewood, Mo., a sub- 
urb of St, Louis, has installed a very 


simple guard against kids, dogs and 
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HARDWARE 
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blowing bits of paper, on the back 
door to his plant. The big ten-foot 
garage type door at the back of his 
plant lets in a lot of fresh air when 
the overhead door is raised, but it 
also lets in various-sized kids, etc., 
to say nothing of any blowing 
paper in the neighborhood. 

A two-part, gate-like affair, made 
of one by four-inch boards for the 
frame, and covered with hardware 
cloth, keeps out people and 
“things.” The overhead door is low- 
ered to the top of this three-foot 
gate and keeps paper from blowing 
over it into the plant. 

One section of this gate is about 
three feet long, and the other sec- 
tion is about seven feet long. The 
smaller section can be opened inde- 
pendently of the longer section for 
quick access to the outside of the 
plant. For moving large objects in 
or out of the plant, both sections 
can be opened. 


a 


rma Hing? 


¥4 


Each section of this gate is hung 
on the door frame by “farm 
hinges,” which allows either section 
to be completely removed simply 
by lifting them out of their brack- 
ets. The larger section is held in 
position when closed by a pin which 
drops into a hole in the concrete 
floor. A slide-bolt at the top edge 
holds the smaller section closed. 


Fill-In Ties 

Here’s something else at Ray 
Emerson’s plant. When he built his 
plant he was confronted with a 
steep bank at the rear of his Jot 
that needed shoring up to keep it 
from caving in or washing down. 
A contractor wanted close to $1,000 
to build a concrete retaining wall, 
but Ray figured it was too much 
dough. So he had one very efficient 
wal] put up, made from a bunch of 
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[ Reduce the amount of bleach one third, 
BLEACH giving fabrics longer life. 


Blueing can be completely eliminated 
BLUE when you use ULTRA-LITE. 


The high water level in the blueing operation 
WATER. * — 
is now unnecessary. 


{t 


_ At least 5 minutes running time 
TIM 


from every load! 
Consult your Keever Sales-Service Man 


MADE BY THE STANDARD CHEMICAL 


WORKS A subsidiary of The Keever Starch Co., Columbus 15, Ohio 
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used railroad ties, for $225, These 
ties are all eight-feet \ong, and cre- 
osoted for Jong Jife, too, 

About every eight feet, center- 
to-center across the back of the lot, 
he placed one of these ties in an 
upnght posiion Mm two feet of con- 
crete. When the conerete dried he 
stacked the remaining {aes one on 
top of the other, bebind the upright 
posts so they butted together be- 
hind one of the upright posts, A 


little dirt from the top of the bank 
was used to fi) in between the bank 


and the ties. The result is that the 
es, are held snuggly against the 
upright ties and makes a very eco- 


nomical, and sturdy retaining wall. 


A tities : 
y ’ Http 
Soil Remover 

Also in Grand Island, a sure cure 
for shirts going to the washroom for 
rewash. An old-time spotting board 
has been set up in the washroom 
complete with spray gun. The fact 
that something had happened to 
the top of the board was no prob- 
lem since a makeshift top had been 
fashioned from a piece of prest- 
wood or some such hardboard. A 
piece of copper sereen had been se- 
eured beneath a hole in the end of 


sTARCHRKOOM 


LAUNDRY 


the board for better use of the 
spray gun, while the other end of 
the board holds a bottle of rust re- 


mover and an old oil can full of an- 
other soi) removal) solution. 


While al) go-backs are rewashed, 
this is a sure cure to get all soil out 
and eliminate the possibility of a 


re-run on a re-run. 


ao wed Lengths 


of Bundle-TYING 
Strings 


Pre-Cud Tying Twine 


At Julius Rudman’s Acme Laun- 
drv in St. Louis, I came across an 
idea that more routemen could use 

pre-cut lengths of twine for tying 
bundles. Generally, most (aundry 
truck cabs are still sporting a bal) 
of twine with a thousand variations 
as to how to keep it handy for the 
routeman when he needs it, and out 
of lis way when he isn't using it. 

At the Acme, the drivers tell me 
they each make up their own 
batches of precut twine by the sim- 
ple method of wrapping a number 
of turns around thumb and elbow 
and cutting the rol) in two. This 


makes the strings pretty close to 
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thirty inches, The hank of strings 
is then tied at the center and hung 
just inside the cab near the right- 
hand door where the driver can get 
at it easiest. They said it stopped 


the occasional cutting of fingers 


that happened when they used to 
have to break each Jength off a bal) 


of twine as they needed it. 


yarre Control 








S-Hook , 


> 


°o 





rs 


Nalve Control 





Also at the Acme, the plant en- 
gimeer takes no chance on his help- 
ers or himself making wrong 
guesses on valves in the engine 
room, Hach valve contro] wheel is 
identified by a small metal sign 
fastened to it by an S-hook and 
small chain. Whether the valve is 
on or off is indicated in the same 


manner. 


(Continued on page 42) 
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another First by Fors 


fhe NEW FORSE 


mivmily:) tat it 4d{ 
with SHORT SLEEVES 





EQUIPMENT 


’ Will ft into any ¢ 


. Designed and built specifically to 


finish sleeves of short-sleeved sport 


shirts, 


. Modeled after the famous 75-SL 


and 75-SLH Forse Master Sleevers, 


used in thousands of laundries today, 


. Positively eliminates all splitting of 


sleeves. 


4, Automatic size equalizer insures a 


perfect finish to entire sleeve, re- 
gardless of sleeve size or style. 


of shirt unit 


without disturbing = unit arrange- 
ment or sequence of operation. 


Write direct or see your jobber. 


6. So simple to operate; new operator 
training time is reduced to minut 

7, Gives a perfect finish on all types 
of material, including nylon, orlon, 
acetates, dacron, etc., without fusing 


the sleeves, 
8. Priced so low that it will pay for 
itself in a few weeks by improvin 


uality, jumpin uction, an 
e er ae Be —_— Pn ruined shirts. 
9. Floor space only 30 inches square. 


10. Operator time is from 5 to 10 sees 


onds, an ing time from 10 to 
0 seconds, 








CORPORATION 


720 Wes? 14th Street, Anderson 6, \ndiana 
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CASH IN on today’s laundry trends! 


KX PAN DENG 
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Who are these potential customers? 

Where are they located? 

How many of them are there? 

How may they he reached? 

What kind of laundry service do they want? 
How much are they willing to pay? 

What should | do to revamp my present plant 


layout, services, prices and delivery schedule to 


get these people on my books? 


No problem is more pressing today than that of 
gearing your entire production, selling and account- 
ing procedures to the changing buying habits of the 
housewives of America. If you want to get more 
closely in tune with the habits of the women in your 
community, you won't want to miss the September, 
1953 STARCHROOM. 


Deo vou know— 


if a series of small quick-service plants will work in your com- 
munity? 

if a strategically-located drive-in store will pay out for you? 

if the work should be processed at such a store? 
or funneled into your main plant? 

if a wider range of services and prices would attract more 
business for your plant? 


Do you know how much it would cost to try any or all of these 
ideas? 





GUIDEBOOK 


Combining: 


EDITORIAL FEATURE SECTION: 


A Guide to the Expanding Laun- 
dry Market. 





OPERATING GUIDE: 


Charts, graphs and tabulated 
information covering all phases 
of laundry plant operation and 
production. Basic textbook in- 
formation in a handy reference 
form, useful day-in, day-out to 


all plant executives. 


THE LAUNDRY INDUSTRY'S 
STANDARD BUYERS’ GUIDE; 


CLASSIFIED DIRECTORY, listing 
in a single section all kinds of 
laundry equipment and supplies 
ond moanvfacturers of these 
products; arranged for easiest 
reference and quick and sure 


finding of buying information. 
TRADE NAME DIRECTORY, list- 


ing trade names and manufac- 
turers of equipment and supplies 


used by the laundry industry. 


MANUFACTURERS’ DIRECTORY, 
providing an alphabetical list of 
manufacturers and their home 
office addresses. 


LOCAL BUYERS’ GUIDE, a geo- 


graphical directory providing 
complete information on ad- 


dresses of manufacturers’ branch 
offices, distributors and jobbers. 


DETAILED BUYING INFORMA- 
TION supplied in display adver- 


tising of leading manufacturers 
and sales organizations; by in- 


formational ads throughout the 
Classified and Geographical Di- 


rectory Sections, 


A.I.L. CONVENTION GUIDE: 


Ful) details of progrom ond ex- 
hibit plans for annual conven- 
tion of American Institute of 
Laundering, to be held in los 
Angeles, October 9-11. 
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(Continued from page 38) 
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Condensate Remover 

The Acme Laundry in St. Louis 
employs a very neat arrangement 
of small war surplus heat ex- 
changers to coo] the air from the 
air compressor and remove conden- 
sate and oi] before it reaches the 
laundry equipment. A large bucket, 
nearly full of water and oil, is re- 
moved each day. 

Four of these 
foot high by six-inch wide eylin- 
drical heat exchangers are arranged 
in tandem beside the air storage 
tank to cool the air coming from 
the compressor. Hot air from the 
compressor enters the heat reclaim- 
ers where it passes around copper 
tubes full of running cold water. 
Condensate forms and drops from 
the tubes, along with any oil from 
the compressor, into a false bottom 
in the cylinder where it drains off 
into a large trap serving al) four of 
the heat reclaimers. From the trap 
it is discharged into a_ bucket. 
Cheek valves are located between 


the trap and each of the heat re- 


three-and-a-half 








BuckeT 


claimers. The bucket could be elim- 
inated by piping directly to a drain, 
but this engineer says he likes to 
have visible proof that the job is 
being done. 

Water isn’t wasted either, since 
it comes directly from the cold 
water header, and after passing 
through the heat reelaimer, goes 
right to the cold water tank. Water 
is no problem. 


Net Hamper 
One St. Louis laundry has pro- 


vided a special hamper in a handy 
spot in the plant, with a big sign 
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Place All Torn 
or Unserviceable 


Nets in This 
¥ Hamper y 








directing employees to toss in every 
unserviceable cotton net 
they run across, Unserviceable nets 


are used to net incoming bundles 


at the call office. 


yy 

we INCA y brass Pipe 

a with End Flattened To 
Form Nozzle 


Aur Line Down Side Of Pipe 


Three Foot Length 


4 inch Pipe 





h Flange Holds 
_ al Fe bh Position 


Air-Pressure Pocket Cleaner 

Maybe someone with a cleaning 
department can use this tdea that I 
got from a cleaner I know. He 
never turns the pockets of a gar- 
ment to get out the dirt and lint... 
and still he cleans them out, He's 
rigged up a three-foot length of 
pipe fastened at one end to the floor 
by a half-flange. On top he fitted 
an air valve with a six-inch length 
of three-eighths-inch brass pipe on 
top of this, with the top end of the 
brass pipe flattened out to form a 
nozzle. The air valve is operated 
by a foot lever on the floor. The air 
line runs up the side of the inch and 
a half length of pipe to the air 
valve on top. 

To clean pockets he turns the 
garment upside down, drops the 
pocket opening down over the brass 
pipe and steps on the air valve. The 
air pressure blows out any dust or 
lint . . . ineluding coins or bills if 
it’s a wealthy customer, The man 
swears by it as a labor saver. 

Some launderers could even rig 
this deal up at the side of the laun- 
dry marking department to get 
tobacco out of those nice white 
shirt pockets ...eh? O00 
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NO MORE COSTLY 
Hand-Shaking of Flatwork 


WHEN YOU USE 


PURKETT 
“BIGMOUTH™ 
TUMBLERS 


Every operation from extractor to ironer 


















now can be done by machine . . . elimi- 
The divided door swings open nate hand-shaking entirely! The heat- 
autom ically. ote nne steom ra . oP ae R én 
heating coils and the opening in conditioning 72° Purkett “Bigmouth 
the perforated wall to allow clean- 
ing. Tumbler warms, softens and mellows 





flatwork—keeps several ironers busy. 
The 48” Purkett ‘‘Bigmouth" keeps one 






ironer busy. 






@ Eliminates Hand-Shaking 







@ Automatic Reversing 


@ Unloads Without Choking 






@ Enormous Capacity 











Doors fit tightly and retain the heat effi- 
ciently, 











Purkett equipment is sold by all major laundry machinery manufacturers and by Pur- 
kett Manufacturing Company. Write for additional information on both models 48 


and 72. 


PURKETT MANUFACTURING CO. 


JOPLIN, MO. 
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PENDLETON, ORE.—A self-service 
laundry has been opened by L, L. Linn 
at 629 S. Main St. 


ROSEBURG, ORE.—Allene and Roy 


Thomason have opened the Sno-White 


Laundry at 1157 Ballf St. 
BOOTHBAY HARBOR, ORE.—The 


Boothbay Harbor Laundry was destroyed 
by a recent fire, with damage estimated 


at between $25,000 and $30,000. 


WAHPETON, N. D.—Owner Al Meyer 


has installed some new equipment at the 
Wahpeton Laundry and Cleaners. 


THIS IS A TEST—We are anxious to 
find out if our subscribers read the news 
carried in these columns, And if you'll 
be kind enough to help us by dropping 
a letter or post card in the mail saying 


you saw our little notice, we'll respond by 
sending you a FREE copy of either 


“Starchroom’s Laundry Primer,” “Storage 
For The Drycleaner,” or “Profitable Altera- 
tions”~values up to 50 cents with our 
compliments. Tell us which one you want 
when you write to Starchroom Laundry 


Journal, 304 E. 45th Street, New York 


77. 2 


FARGO, N. D.—John C. Landry has 
sold the Automatic Laundry, 308 Rob- 
erts St., to Earl L. Cook. The establish- 
ment handles drycleaning, a pickup and 
delivery service and a self-service laun- 
dry. 


ANACORTES, WASH.—Hugh Goldie 
has opened the Whidbey Island Laundry 


and Cleaners, including as a feature the 


cleaning of rugs and furniture. 


KELSO, WASH.—A. M. Wirfs has 
opened the Sno-White Self-Service Laun- 


dry at 416 S, Pacific, 


LYNDEN, WASH.—Owners Charles 


Jobe and Clarence Bloomer have _in- 
stalled new drycleaning equipment at 
Whatcom Laundry and Dry Cleaners. 


NEWPORT, WASH. —Mrs. Gladys 


Bishop has opened a new self-service 
laundry in the Newport Theatre build- 
ing. 


RENTON, WASH.—Owner Bob Cadi- 
gan drew a large crowd at the grand 
opening of his Skyway Self Service Laun- 
dry recently. 


SEATTLE, WASH.—The Commercial 
Linen and Supply Company has been 
acquired by the H. W. Baker Linen Co. 
of New York City, raising to 15 the 


number of branches maintained by the 
Baker company throughout the country. 


WILLIAMSPORT, PA.—Plans have 
been approved by the buildings division 
of the Bureau of Inspections for the con- 
struction of a drycleaning plant of the 


Montour Laundry and Cleaners. 


NEW BRUNSWICK, N. J.—Barney 
Vander May, Robert Vander May and 


Frank L. Woodhouse have filed a trade 
name certificate for the operation of the 


Blue White Laundry at 331 Lake Ave., 


Metuchen. 


NEWARK, N. J.—The 15th annual 
banquet of the North Jersey Institutional 
Laundry Managers Association was held 
on April 8 at the For Hills Restaurant, 
Newark. Fred Bowers, master-of-cere- 
monies, presented gifts to a number of 


allied tradesmen for their cooperation in 
arranging for speakers at various meet- 
ings during the year. 


TRENTON, N. J.—A recent robbery at 


the American Laundry Co., 328 Perry 
St., netted thieves $2,700. 


SALISBURY, DEL.—The Elite Laun- 
dry and Dry Cleaning Co. of Delmar has 


opened a new plant here. The plant is 
located on the Delmar Road and _ is 


known as the Elite Drive-In. George 
Disharoon, former co-owner of the Dela- 


ware Cleaners, is manager. 


HAMPTON BAYS, N. Y.-The Hamp- 


ton Laundry and Cleaners, on Montauk 
Highway, has opened a factory outlet of- 


fering children’s and ladies’ wearing ap- 
parel, 


THIS IS A TEST—We are anxious to 


find out if our subscribers read the news 
carried in these columns. And if you'll 
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be kind enough to help us by dropping a 
letter or post card in the mail saying you 


saw our little notice, we'll respond by 
sending you a FREE copy of either 


“Starchroom’s Laundry Primer,” “Stor- 
age For The Drycleaner,” or “Profitable 
Alterations’—values up to 50 cents with 


our compliments. Tell us which one you 
want when you write to Starchroom 


Laundry Journal, 304 E. 45th Street, 


New York 17, N. Y. 


ALBANY, N. Y.—The Killip Launder- 
ing Company, 52-54 Hamilton St., found- 


ed in 1876, has recently undergone ex- 
tensive remodeling. The main part of 


the three-story building has been rein- 
forced with new steel and modernized 
for laundry operations, In addition, a 
drycleaning department has been in- 
stalled, and a new laundry receiving 


room has been added. 


STAMFORD, CONN.—A 25-year lease 
on property on the Post Road for the 
erection of a drive-in laundry, dryclean- 
ing and fur storage establishment, has 
been taken by Morris Freedman, proprie- 
tor of the Johnnie-on-the-Spot dryclean- 
ing business in White Plains, N. Y. The 
Stamford store will have a similar name. 
Expected to open in September, the store 
will be managed by Arthur Jackson, 


ST. PAUL, MINN.—Model Launderers 


& Cleaners has been granted permission 
to erect a drive-in laundry and cleaning 


station and pick-up stand at Como and 
Western Sts. 


BELOIT, WIS.—Mr. and Mrs, Lester 


Cole have opened the Laundromat at 
33 South Wisconsin St. 


OGILVIE, MINN.—Lawrence E. Old- 


encrans has purchased the Elite Laundry 
& Cleaners. 


THIS IS A TEST—We are anxious to 


find out if our subscribers read the news 
carried in these columns. And if you'll 
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25 Laundromats do 200,000 washes 
.«. only 1¢ a week per machine for maintenance! 


Fremont, Ohio, quick-service operator reports excellent 
service with Westinghouse Laundromats 


Commercial Laundry Operators interested in the 
highly profitable quick-service business—investi- 
gate the low-priced, rugged, commercial mode] 
Westinghouse Laundromat®. It saves money in 
installation and maintenance cost. It has over- 
whelming public acceptance. ALD, Inc., national 
Laundromat distributor in the quick-service field, 
will assist you in every way in starting a profitable 
quick-service business. Phone or write our regional 


nearest you today. 
office neare y y The new Fremont, Ohio, Half-Hour ‘aundry installation of hands 


somely styled 1953 LBC Westinghouse Laundromats is shown above. 
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"IVE EQUIPPED 
MY PLANT 
100% WITH 
SPEEDY WASHERS" 


Koert , Hitler 





MR. ROBERT C. MILLER 
Owner and Operator 


of 
MILLER LAUNDROMAT 


“World’s 3rd Largest’’ 


2834 Ninth Street, North 


ST. PETERSBURG, FLORIDA 


SPEEDY DISTRIBUTORS 


ROBERT ASHERMAN HOWARD W. JUDSON 
The Lindsay Company 3473 Century Boulevard 
346 South Santa Fe Avenue Lynwood, Calif. 
Pueblo, Colo. 

CLYDE MERTZ 


JOHN DISIMILO i 
112 Speedwell Avenue Sa Gen — 


Morristown, N, J, 
oun w. ouneey GEORGE, Mm. MUTT, 
Ocean Boulevard Phoenix, Ariz, 
Hampton, N. H. 

THOMAS B. ROBERTS 
J, WM. MOSPELT 1024 South Beckley §r., 
Destin, Dallas, Texas 
Florida 

GERRY WEISS 


HUGHES LAUNDRY MACHY., INC. Automatic Laundry Service, Inc. 
(440\ Ford Road 3802 South Hanover 
Dearborn, Mich. Baltimore, Md. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 








June 15, 1953 SrarcHrooM LauNpbRY JOURNAL 


| THE WORLD’S 3" LARGEST AUTOMATIC 
NOW USES SPEEDY WASHERS EXCLUSIVELY 


MR. MILLER’S CHOICE OF SPEEDY TWIN WASHER AND EXTRACTOR UNITS resulted from careful study 


and years of practical experience in the automatic laundry field. He is one of the many progressive, 
experienced operators who are switching to SPEEDY WASHERS ... because... 


One SPEEDY washes and extracts the same amount of 
clothes in the same period of time as eight small 
automatics and a 17-inch extractor. 


Automatic Control of washing and rinsing operations. 


Timing Controls allow agitation to run any predeter- 
mined cycle—from one to ten minutes. 


Far more work done per day. If your business is out- 
growing your store, DON’T WORRY ABOUT MORE 
FLOOR SPACE—just add SPEEDYS as you need them. 


Simplicity and efficiency of operation. This ONE-UNIT 
machine cuts the old time-killing nuisance of carting 
clothes around the plant. 


Reduction of employes’ time. Only 20 minutes per 
hour per machine for attendant operation. 


You can offer your customers self-service or attend- 
ant-service, or both. SPEEDYS are made for any 
service, 


A few SPEEDYS will do quality work faster than a 
many-machine setup of any other type. 


4 Masterpiece of Tuuenting, Designing and Engineering 


WASHES ALL 
RINSES IN 


ONE 
EXTRACTS UNIT 


MAIL THIS COUPON TODAY 


SHER MFG. CO. 


P. SO. BOX 163, MIAMI 48, FLORIDA 
[Factory at 5700 N. W. 35th Ave.) 
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be kind enough to help by dropping a 
Jeter or post card im the mai) saying you 
saw our Jitle notice, wel) respond by 
sending you a FREE. copy of either 
“Starchroom’s Laundry Primer,” “Stor- 
age For The Drycleaner,” or “Profitable 
Alterations” —values up to 50 cents with 
our compliments, Tell us which one you 


want when you write to Starchroom 
Laundry Journal, 304 E. 45th Street, 


New York 17, N. Y. 


MORA, MINN.—Lawrence E. Olden- 


crans has purchased the Flite Laundry 
& Cleaners, 


WINNIPEG, CANADA—The_ North- 
West Laundry, Ltd., has been awarded 
a $10,000 contract from the Department 


od Desense. 


BEARDSTOWN, ILL, —Charles M, 


Bollhorst recently observed his 50th birth- 
i 


day in the ) dry 





WATSEKA, ILL.—E. F. Baker has 
purchased the Watseka Laundry from 


Owen Rogers. 


CHICAGO, ILL.—A fire at the Eclipse 
Laundry and Dry Cleaning Co. caused 


damage estimated at $500. 


CHICACO, ILL.~A recent fire at the 
Eagle Laundry, 2740 W. Roosevelt Rd., 
resulted in estimated damage of $2,000, 


LIBERTYVILLE, ILL.—The name of 


the Libertyville Home Laundry, Inc., has 
been changed to Baer’s Laundry and Dry 
Cleaning, Inc, 


CHICAGO, ILL.—The city zoning 


board has approved the construction of 
an t atic | iry at 319 E. 45th St., 


an apartment house zone, 





CHICAGO, ILL.—A_ recent fire at 


Daly’s Laundry Co., L115 Armitage, 
caused an estimated damage of $50,000. 


LAKEWOOD, COLO.—Robert Hut- 
chinson has sold the Wash Tub Auto- 
matic Laundry at 7863 W. Colfax to Mr. 
and Mrs. Adrien Marr and Mr. E. L. 
Williams, 


GREELEY, COLO,—Stanley R, Suth- 
erland has purchased the half-interest in 
the Sanitary Laundry owned by the 


estate of his late partner, Albin A, John- 
son, and will now be the sole proprietor 
of the business. 


LAUNDRY 


DURANGO, COLO.—The A-I Linen 
Supply Co., a recently completed $75,- 
DO) plant, has been opened by owner 
Vick Tucker. 


THIS {S A TEST—We are anxious to 
find out if our subscribers read the news 
carried in these columns, And if you'll 
be kind enough to help us by dropping 
a fetter or post card in the mail saying 
you saw our little notice, we'll respond by 
sending you a FREE copy of either 

Starchroom’s Laundry Primer,” “Storage 
For The Drycleaner,” or “Profitable Altera- 
tions”’—values up to 50 cents with our 


compliments. Tell us which one you want 
when you write to Starchroom Laundry 


Journal, 304 E, 45th Street, New York 
AS. Pie A 


ENCINITAS, CAL.—Burton  Crind- 
stafi has opened the Enci-Neat Launder- 
ette at $26 Second Street, Mrs, James 
Fowler, Mr. Grindstaff’s sister, will be 


SS gzer. 





MOUNTAIN VIEW, CAL.—Herman 
Austen, Sr,, head of Fremont Laundry 


and Cleaners, announced that the entire 
production department for both laundry 


and drveleaning wil) he handled by Her- 


man Austen, Jr. A new staff position was 
created in the service and sales depart- 


ment which will be headed by Robert 
Austen, who has been managing the 


laundry department the last few years, 


MORRO BAY, CAL.—Sale of the 
Cayucos Cleaners to the Mission Laun- 
dry has been announced by Howard E. 
Hollister, former owner, The firm will be 


known as the Mission Laundry and Dry 
Cleaning Co. 


PALM SPRINGS, CAL.—The Self 
Service Laundry has opened at 308 
North Indian Ave. 


BAKERSFIELD, CAL.—The Kern In- 


dustrial Laundry has moved into its own 
plant and expanded its operations. 


LODI, CAL.—Milton Hartnick has 
purchased the Lodi Steam Laundry, 321 
Turner Road, from Mr. and Mrs. Leland 
Cook, 


BURBANK, CAL.—Joseph Magder has 


published a notice of intended sale of 
the Laundromat, 406 South Fernando 
Road, to Edward Bruce Fenton and 


Marjorie Irene Fenton. 


ONTARIO, CAL.—Louis and Helen 
Spielman have opened the Laundromat 
Half-Hour Laundry at C St. and Lemon 


Ave. 
CLOVERDALE, CAL.—Jim Ledford 


has acquired the Cloverdale Laundromat 
on West St. from Steve Bonavich. 


LOS ANGELES, CAL.—A_ mystery 
blast that recently wrecked the office of 


the Perfection Sanitary Laundry, 1164 
W. Washington Blvd., has been traced to 
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high-powered explosive, according to the 
police. 


BALTIMORE, MD.—The Domestic 
Laundry and Cleaners, 5300 Park Heights 
Ave., was razed recently by hire. Owner 
Melvin Cary said the building was a 
complete loss. 


HARTFORD, XKY.—Ercie James has 
sald the James Laundry to }. B. Bard 


and FE. B. Todd. The new owners will 
operate the business under the name of 


Quality Laundry. 


ELIZABETHTOWN, KY.-Celebrating 
its 25th anniversary last month, the Eliz- 
abethtown Laundry & Dry Cleaning Co. 
held an open house to show the public 
its greatly enlarged and modernized 
plant, Six thousand square feet of floor 
space have been added to it. 


CRESTVIEW, FLA.—Webb’s Laundry 
recently dedicated a newly-built chapel 
which it built adjoining the Jaundry 
building and to be used primarily for de- 
votional services for the firm’s employees. 


DANIA, FLA.—John Ustik has pur- 
chased the former Happy Day Laundry 
& Cleaners, 32 N. Federal Highway, re- 
opening the business under the name of 


Palm Laundry & Cleaners. 


THIS IS A TEST—We are anxious to 
find out if our subscribers read the news 
carried in these columns. And if you?ll 
he kind enough to help us by dropping 
a letter or post card in the mail saying 
you saw our little notice, we'll respond 
by sending you a FREE copy of either 
“Starchroom’s Laundry Primer,” “Storage 
For The Drycleaner,” or “Profitable Al- 
terations”—values up to 50 cents with 
our compliments. Tell us which one you 
want when you write to Starchroom 
Laundry Journal, 304 E. 45th Street, 
New York 17, N. Y. 


DAYTONA BEACH, FLA.—The Wasi:- 
ateria Laundry, 165 S. Atlantic, was sold 
for $14,000 by Fred H. Hawley to Ben 
H. Harned. 


HIGH SPRINGS, FLA.—Mr. and Mrs. 


S. L. Wells have sold the Helpy Selfy 
Laundry to Mr. and Mrs. W. G. Write- 


sel. 


ALLENDALE, S. C.—The Star Laun- 
dry and Cleaners was opened recently 
by Mr. and Mrs. W. R. Mangum on 
Highway 301. OD 
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CUT HANDLING and ASSORTING TIME 


_ WITH THE TAG-O-LECTRIC LOT SYSTEM 
\ STOP LOQKING for OLD MARKS! 


USE THIS TEMPORARY 
MARK from mark-in to wrapping 


USE PERMANENTLY-MARKED 
ASSORTING BINS save time 


oo avoid confusion ... stop looking 


riatines : : for old marks... . . stop hanging tickets. 
PENDING 2 





The New TAG-O-LECTRIC Makes, Marks and 
Staples Lot System Tags in Split Second Operations 





ety - TAG-O-LECTRIC Large Easy-to-Read Number 
TEMPORARY} is Customer Bundle Number, 


THIS IS 


LOT H2—BUNDIE 14 MARK) Small Number is Lot Number 





SMALL LOTS or SUB LOTS 


Genvine TAG-O-LECTRIC FIBEROLL comes in 


10 colors for color Rotation (Color Coding of 
Lots). Lot number Further Identifies Lot. 








<¢ FURTHER SAVING IN HANDLING TIME 


iS possible in many plants by assorting at finishing stations directly 





into permanently-numbered movable bins 


2 


= 4 Go-Back Pieces are readily recognized as each piece 
imac ‘ has lot color, lot number and customer bundle 
a. 
aye number. 











ASSORTING SHIRTS AS THEY 
COME OFF FOLDING MACHINE 








A NO MARKS on CUSTOMERS’ PIECES . NO MARKS TO LOOK FOR 
ON REPEAT BUSINESS. Tags are removed at wrapping after checking 
bundle against invoice 

er Axia 

see your {oP , a0 a x 

or write Sr tat itt 


ation N 7 ee TEXTNE nank 


st 
946 Ww arom 











or 
form 
REMOVING LOT-SYSTEM TAG (ete In 
AT WRAPPING Come 
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A.L.L. Office Methods Meeting 


Pictured above are some of the 60 Jaundrymen and 
women who attended the American Institute of Laun- 
dering’s week-end Office Methods conference in Chicago, 
May 16-17. Scheduled for the week-end to avoid con- 
flicts with working hours, the meeting was attended by 
representatives from 11 states. Based on the reaction of 
those in attendance, ALY, plans to hold similar confer- 
ences in various parts of the country. The program in- 
cluded an extensive display of office equipment by vari- 
ous HDusiness manufacturers, 


Elected Couneil Chairman 
M, K. Weiser, senior partner of the New York firm, 


M. R. Weiser and Company, was elected chairman of 
the National Accounting Council of the Textile Mainte- 
nance [ndustries at the semi-annual meeting held in 
Atlantic City on May 2 and 3. Robert O. Brown, man- 
ager of the accounting and statistics department of 
American Jnstitute of Laundering, Jo)iet, 3))., was 
elected co-chairman. 


GUARANTEED! 


LAUNDRY 
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The national association consists of professional spe- 
Ciajizing accountants and representatives of six textile 
maintenance trade associations. The two-day meeting 
centered around a discussion of ways and means for 
professiona) accountants and trade associations to fur- 
ther help the small laundry operators. Other subjects 
discussed covered such items as recent developments 
in laundry office equipment, depreciation, price control 
and )aundry cost methods. 

Persons attending the meeting represented the AIL: 
National Institute of Drycleaning and several account- 
ing firms ineluding John Carruthers & Co. of Boston, 
Hartford and Washingt on, D.C... M. R. Weiser and Go., 
New York, and J, R, Wilson & Co., Atlanta, Ga, 


Made L.S.A.A. Public 
Relations Director 


The appointment of Paul Herr as director of public 
relations of the Linen Supply Association of America, 
has been announced by Samue) B. Shapiro, manager 
of the national trade group of 1,030 linen and towel 
supply firms and allied companies. 

Mr. Herr was technica) editor of Domestic Engineer- 
ing Publications, and previously did public relations 
work for the University of Southern California where he 
also lectured in expository writing, and public relations 
work for a Los Angeles editorial agency, 

His experience also includes industrial engineering 
work on incentive systems. He is a graduate of Purdue 
University where he took his degree in general engi- 
neering and fo))owed that up with a master’s degree in 
English at the University of Southern California. 


CUMMINGS-LANDAU 
EXTRACTORS 


BIGGER 


Order one of these efficient units 


for the money it will save you on 
power costs and operator’s wages. 


DAILY LOAD 
PRODUCTION 


with these new, faster, simpler 
CUMMINGS-LANDAU EXTRACTORS 


Order one for speed of operation. 


No maintenance problems. All 
standard parts, 





Order one for its 
many plus features 





Laundrymen everywhere 


swear by these units for their 
ruggedness, simplicity, lowcost 


of operation and high capacity. 
Stainless Steel Basket and Shell 


Rugged and simple construction 
Automatic Timer * Automatic brake release 
Automatic cover opening and closing 


Cummincs-Lannau Launory Macatwery C60., mc. 
308-317 TEN EYCK STREET. BROOKLYN 6, N. Y. 


Unloading extractor 


er SO" and 60" standard extractor 


Over a Quarter Century of Laundry Machinery "Know-How" 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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When youre faced with a dye fade 
.. Of any Color, in any fabric 


Pugitive dye stains — from colors 
that have run, bled or printed off — 
are no problem when you use 
YellowGo. Safe, sure and easy to 
use...in a bath or as a spotter... 
YellowGo takes out the fade color 


without injuring original color of 
the fabric. Removes RED, GREEN, 


PURPLE, BLUE, BROWN, BLACK, 
YELLOW and al) other reducible 


dyes... yet will not whiten off- 

whites. YellowGo saves time, saves 

money, saves customers for laun- , 

dries, dry cleaners and rug clean- ee 2 °r fo YE A 
ers alike ... costs only 5¢ a gallon R 
of stripping solution. 


eThere’s no substitute for gs 
YellowGo.. .. order it by bos, gallon jos, 


§- and 12-gallon 


name from your jobber | an 


For Ger 0 the Wa 1GO Z pe 
tain removal 
. YellowGo —titonivm-type ColosGo — powdered bleach SpotsGo— general spotter 
that’s certain Viquid dye stripper and stripper DroGo — volatile dry spatter 
nd saf TarGo- oction-looded spotter RustGo —1s! remover SoGo — penetrating agent 
a eC... InkGo — oxidizing bleach QwikGo — protein digester RadGo — writing ink remover 
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Officers and trustees of Ohio Laundryowners’ Association are, left to right: Jack Salzer, trustee; Charles H. Larkin, Toledo, president; Merrill 
M. Sitz, Akron, trustee; George Feller, Bowling Green, trustee; Edwin R. Durham, Columbus, trustee; H. D, Dolbeer, Springfield, second vice-presi- 
dent; Edward C. Gabriel, Cincinnati, treasurer, and Wilson A. Leece, Cleveland, executive secretary. Gordon Schwan, Mansfield, first vice-presi- 
dent, and Arthur Lane, Youngstown, trustee, were not present at the convention 


Ohio Laundryowners Meet 


NEARLY 200 LAUNDRY- 
OWNERS gathered in Spring- 
field, April 23-24, to 
attend the annua) convention 
of the Ohio Laundryowners’ 
Association 

Many persons prominent in 


Ohio, 


industry 
program, 
Ulbright of St. 


and 


laundry 
the 


the 
pated in 
them Jean P 
Louis, consulting engineer 
an authority on laundry re- 
search and economy, and 
George H. Johnson, vice-presi- 
dent of the American Institute 
Laundering. 

Mr. Ulbright addressed the 
convention banquet the night 
of April 28. He spoke on the 
topic “Cost Reduction Methods 
in Laundry Operation” and ex- 
plained there were unlimited 
opportunities the laundry 
business, He also advocated the 
practice of good public relations 
and other successful operational) 


the laundry- 


partici- 
among 


of 


in 


policies 
owners. 


among 


Mr. Johnson spoke at the 
morning conference meeting 
on April 24 and used for his 
subject “Fabrics—Present and 
Future.” This was considered 
the main of the 
ference, 

“Contrary 
beliefs that 
in volume, it still remains ‘king 
of the fabries’,”’ said Mr. John- 
son, He pointed out there was 
three times as much cotton pro- 
duced in 1952 any other 
fabric and contended cotton 
consumption in the laundry in- 
dustry alone jumped from 4,- 
000,000,000 pounds in 1940 to 
4,900,000,000 pounds in 1951, 

Further development of syn- 
thetics by chemical companies 
was also seen by Mr. Johnson, 
who the 
angle will be necessary to save 
land for food production. 

\lso on the conference meet- 
ing program were James S. 
Houilhon, Cincinnati; Elsie 


speech con- 


some people ’s 
is slipping 


to 
cotton 


as 


predicted chemistry 


Schardt, Cleveland; 
Cleveland, and 


Shoultz 
Jack Salzer, 
Kenneth Faig, Cincinnati. 

Mr Houi)hon, of 
Washette, Inc., saw a needed 
change in the laundry industry, 
which he felt could be brought 


owner 


personal 
and 


through more 
with the customer 


about 
contact 
through the installation of more 
small machines in commercial 
Jaundries, 

Mrs. Schardt, 
The Prosperity Co., 
Mr. Salzer, of the 
West End and Mr. 
Faig, general manager of the 
Walnut Hills Laundry, partici- 
pated in a panel discussion on 
“Sport Shirt 
Packaging.” 

A trend toward sport shirt 
wearing was cited by Mrs. 
Schardt, who revealed sport 
shirt production soared in five 
years from 27 percent to 65 per- 
cent of all shirt production. In- 


stallation of new ironing equip- 


representing 

Syracuse ; 
treasurer 

Laundry, 


Finishing and 


Mr. Salizer’s opimion, 
in the best production 


ment, m 
resulted 


his 
turn 


gains, with employees at 
plant able 
out 30 shirts an hour instead 
of the former 14. Elimination 
of wrinkles via wrapping can 
be accomplished, according to 
Mr. Faig, by the use of hangers. 

Charles R. Lamb, Cincinnati, 
district manager of the Sanitone 
Division of Emery Industries, 
addressed April 24 
eon He used 
subject “Sales and Route Sales 
Training” and maintained “a 
poor salesman can drag down 
the 
star 


now being to 


lunch- 
for his 


the 
session, 


profits and of a 


salesman,” 


prestige 
He also 


money was being 
promote 


re- 


ported mors 
spent this to 
sales training than ever before 
Three new = trustees 
chosen at the final 
They were Edward C. Gabriel, 
Cincinnati; Merril) Sitz, Akron, 
and George Feller, Bowling 


Green 


year 


were 


session, 


Young Men Hear McBrien 


WIDE INTEREST was shown 
by the Young Laundry Execu- 


the subject 
Fred 


of 
McBrien, 


an address by 
past president 


tives of New York and New of the AIL, who spoke before 


Jersey in “The Future of a 


a gathering of 40 young laun- 


Changing Industry.” This was drymen at their first inter-group 


dinner on April 26 at Cave- 
naugh’s Restaurant, New York 
City. 

Mr. McBrien presented a 
brief history of the laundry in- 


First inter-group dinner of Young Laundry Executives of New York and New Jersey drew 40 persons 


dustry and cited a few of the 
causes contributing to business 
failure — namely, low wages, 
poor management, bad pricing 
practices and the Jack of an 
effective advertising program. 
In a more hopeful vein, he 
related some of the methods 
used successfully by his Hol- 
land Laundry in Philadelphia 
to keep pace with the chang- 
ing times, These included TV 
advertising, bundle inserts and 
special features, such as piece 
pricing and rough dry service 
Mr. McBrien was quick to 
warn, however, that no one 
method could be considered a 
panacea for the industry. “Suc- 
on giving the 
he wants,” he 


cess is based 
customer what 
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oull always be glad you bought 


an @@merican 





American Extractors have 
an enviable record for ex- 
ceptional durability. They are 
constructed to give you heavy- 
duty, Jong-Jasting service. 
Maintenance and replacement 
of parts is held to an absolute 
minimum by AMERICAN’s 
Advanced Engineering. For 
example, a plantowner in Texas 
accompanied an order for repair 
parts for his American Extrac- 
tor with this note: “] have used 
this extractor 17 years. First 
parts to be replaced.” To insure 
many years service with mini- 
mum maintenance, buy the 
American Extractor that best 
suits your needs... you'll 
always be glad. 


The 
AMERICAN ... 


LAUNDRY MACHINERY CoO. 


CINCINNATI! 12, OMIO 


SOLD CURB EXTRACTOR. 
Rugged one-piece Meehan- 
ite Metal curb . . . Smoothly 
finished, corrosion-proof bas- 
ket with heavy reinforcing 
bands... Specially hardened- 
steel, precision-ground Spin- 
dle with Automatic Oiling 
Device . . . High-torque, 
heavy-duty motor, double V- 
belt drive. Three sizes? 20” 


26” & 30". 


Today 


for free fully illustrated catalogs 


Xtractor... 


1 1O)» 1 > Gl Om fan > G8 e 1enkOle 
with Mechanical Timer & Auto 
matic Brake (optional). Unusually 
low set for fast loading and un- 
Joading . . . Corrosion-resistant 
curb side sheet, with one-piece 
Meehanite Metal bottom [also 
available with heavy steel curb 
side sheet) . . . Extra-high, equi 
distant suspension columns pro 
vide ‘‘plumb"’ suspension to dis 
sipate vibration .., Spindle op- 
erates in two grease-lubricated, 
heavy-duty, roller bearings .. . 


Multiple V-belt motor drive. 
Three sizes; 40’’, 48” & 63’. 


30” MONEX EXTRACTOR, 
Corrosion-resistant curb ex 
tends to floor , . . Smoothly 
attiatete he corrosion-resistant 
basket with heavy steel rein 
forcing bands .. . Furnished 
with Ball and Roller Spindle 
Bearing (1320 RPM Basket 
speed), or Sleeve Type Bear- 
ing (1085 RPM Basket speed) 
... V-belt drive from: heavy 
duty, high-torque motor, Also 


17” size. 
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“There isn’t 


which is the system.” 
laundrymen, 


said, any system 


Mr. Me- 


Some 


Brien felt, were simply over- 
looking worthwhile information 
provided by the trade publica- 


STARCHROOM 


tions and the AIL bulletins. He 
was optimistic about the future 
of the certified 
program and laid great stress on 
selection and training of the 
all-important routemen, 


washable seal 


LAUNDRY 


JOURNAL 


A question-and-answer 
riod gave the guest speaker op- 
portunity to elaborate on nu- 
merous points briefly mentioned 


in the speech. 
Robert Mazlish of the 


pe- 


New 


June 15, 1953 


York group, who is connected 
with the Rite Way Laundry, 
Brooklyn, N. Y., welcomed the 
guests and presided at the din- 
ner. The next meeting will be 
held in June.—Henry Mozdzer 


Pennsylvanians Have Good Turnout 


S HAPPY BLEND of business 
and fun made the Pennsylvania 
Laundryowners’ annual conven- 
Hon a quality affair through 
and through. 
Approximately 


thei 
turned 


150 laundry- 


wives and allied 
out for the 


owners, 
tradesmen 
three-day gathering at Atlantic 
City’s Traymore Hotel, April 
30-May 2 

The “Stump 
segment of the 
set, the pace for the fast mov- 


wel- 


the Experts” 
ope ning session 


Following the 
coming address by President 
F. M Wilkinson, Wilkinson 
Laundry, Reading, the program 


ing: program 


was turned over to a panel of 
four prominent laundry execu- 
tives who expressed their views 
“How to 


Charles 


and on 
Increase 
“Chick” Kendrick, Jr., Quaker 
City Laundry, Philadelphia, 
served as moderator 

John F. Witherspoon, Dupont 
Laundry, Washington, thought 


made by 


experiences 


Sales.’’ 


specific gains could be 
improving personnel relations; 
John D. Campbell, Modern 
Laundry, Philadelphia, who 
early opined “All salesmen are 
outlined 
to Get 


liars,”’ 
“How 


fundamentally 
a& program on 
Routemen to Really Sell”; 
Fred W. MeBrien, Holland 
Laundry, Philadelphia, took up 
“Management’s Role in Help- 
ing Salesmen,” stressing the 
for enthusiasm in 
Bob Logel, Morey 


Laundry, Eilzabeth, 


need 
business; 
La Rue 


basic 


N. J., wound up the speeches 
with “Points to Be Considered 
in Opening a Store Operation.” 
Group discussions by tables fol- 
and a chairman from 
was asked to give the 


most asked 


lowed 
each 
panel its widely 
question. 

The techniques for getting 
meetings started 
highly successful. Each member 


on time was 


time was 
Total outlay 


viven & 
for 


arriving on 
silver dollar 
the three-day session was ap- 
proximately $260 
The laundrymen 

spectator on the 
day. During the morning ses- 
s10n, Dr Daniel Brower, director 
of Psychological Services, held 
the group spellbound with a talk 
“Psychology the 
dry.” He discussed, 
other things, the limitations, 
tools and basic concepts of his 


profession, delved into the 


of dissatisfaction, 


assumed 


roles second 


Laun- 
among 


on in 


sources job 
grievances, interviews and told 
to handle them, and top- 
list 


how 
ped off the whole with a 
of “do's and don'ts” on em- 
ployee relationships 

The allied tradesmen came 
their when, the 
time, a whole afternoon 


into own for 


first 
session to 
dis- 


was turned 
them. A four-man 
coursed broadly 
Industry Trends.” 
J, Stanley Hall of the Penn- 
svivania Salt Manufacturing 
Co, thought that the “quick 


service theme” was making de- 


over 
panel 


on “Current 


New officers are, left to right: Asher F. Shupp, Johnstown, president; 
R. F. Kroll, Jr., Philadelphia, secretary-treasurer, and Francis M. Wil- 


kinson, Reading, first vice-president 


finite inroads, but did not fore- 
this panacea; Wayne 
Wilson, American Laundry Ma- 
chinery Co., felt 
methods should be developed 

the modern 
resentment of 


see 


new sales 
to counteract 
housewife’s 

house-to-house salesmen: 8, FE. 
Moore, Carman & Com- 
pany, plainly attributed the in- 
dustry’s failure expand to 
the “defeatism of the laundry- 


“Sid” 
to 


owner.” He urged them to ex- 
periment and warned them not 
to scoff at such ideas as hiring 
women routemen or introduc- 
ing the cash-and-carry system, 
Bill Boyd, Sanitone Division of 
Emery Industries, paradoxi- 
cally blamed business failures 
on inadequate sales. He called 
for better trained salesmen, 
market research and the 
vation of new sales techniques, 


that “75 of the 


acti- 


citing percent 


nation’s laundry is being done 
in the home.” F. W. “Bill” 
McBrien, Jr., was moderator 
for the 

At the final session, an analy- 


tradesmen panel 


sis of the industry was given 
by two chemists from _ the 
Philadelphia Textile Institute 

Dr. William Endriss and 
Prof. Percival Theel. The 
former reported on plant visita- 
tions and damage cases, while 
the latter discussed the gene ral 
man-made fibers 


properties of 


stressing the advantages and 
limitations of their use. (Copies 
of both speeches will be made 
available by the Pennsylvania 
Laundryowners Association.) 
The gist of both speeches indi- 
eates that no perfect fiber 
vet been developed 

Next, Walter Spallholz, Uni- 
versal Laundry, Portland, Me., 
startled 


has 


the assembly with a 





<j 


Sold 
through 


leading 
jobbers 


everywhere 


©“ GIBRALTARized” 
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actually three loud ex- 
to dramatize his sub- 


Bang! 

plosions 
ject “Sell or Else.” Using out- 
line charts for visual emphasis, 
told what 


he characteristics to 


look for in selecting executives 
and supervisors. 

Just prior to the 
session, Harold Howe, manager 
of the AIL’s Washington of- 
fice, gave out with the inside 
the Capitol He ex- 


business 


on acehe 


STARCHROOM La 


pressed confidence in the new 
administration and hailed it as 
“a new climate for free enter- 
He gov- 

interference busi- 


less 


in 


prise.” foresees 


ernment 
ness, no break between Taft- 
Kisenhower Republicans, and 
lower taxes—perhaps by the 
end of this year. He re- 
ported on the activities of the 
AIL and of its opposition com- 


hearings the 


also 


mittee to pro- 


UNDRY 


JOURNAL 


posed Wage & Hour Law. 
Officers elected were as fol- 
lows: Asher F, Shupp, Johns- 
town, president; Francis M. 
Wilkinson, Wilkinson Laundry, 
Reading, past-president, became 
first vice-president ; Rn. 2 
Kroll, Jr,, Philadelphia, was re- 
secretary - treasurer. 
of second and 


elected 
(Announcement 
third vice-presidents to be 


made later.) Trustees elected 


June 15, 195£ 


for three-year terms: Joseph 
A. Latona, Oil City; Charles 
Mertz, Pittsburgh, and John 
Shott, Norristown. 
A gala banquet 
show climaxed the convention 
and brought a ray of sunshine 
to the Boardwalk City which 
was adrip with rain and fog 
during almost the entire dura- 

tion of the proceedings. 
Henry M ozdzer 


and floor 


Indiana Self Service Q@perators 


THE “SPRING WRING 
DING” of the Self Service 
Laundry Association of Indiana 
was held May 2 and 3 at the 
Viotel Warren in Indianapolis, 
Ind. More than 40 stores were 
represented at the semi-annual 
meeting 

After the Saturday night din- 
ner on May 2, the delegates 
saw a Procter & Gamble film, 
“Your Future is Automatic,” 
and then spent the evening vis- 
(ing and square dancing. At 
the 
members heard discussions on 
water conditioners, electric mo- 
tors and advertising 

Following the Sunday han- 
quet, A. LL. Christensen of the 
American Institute of Launder- 
ing cited the advantages that 
the sma)) operators have in the 
laundry husiness: 

\. We knows his 

and employees well, 


Sunday Morning session, 


eustlomers 


He can expose himself so 
that they know him wel) 


He can provide A More 


ye rsonalized service 


In discussing the laundry 
business in general, Mr. Chris- 
tensen listed four prerequisites 
for success. First, is a real genu- 


me opportunity meanimn a 
Pp} y> 


need for laundry service at a 
high enough price with suffi- 
cient volume, Second, he ad- 
vised laundry experience and 
know-how, with adequate capi- 
ta) the third requirement. Last, 
he emphasized management 
ability, with the proper balance 
hetween production, finance 
and merchandising. 

Mr. Christensen explained 
the role of the ATL in helping 
the industry. He said that the 
Institute helps the laundry in- 


dustry with more personalized 


service than any of the other 


trade associations do for their 


industries. He told how 


AIL conducted washability 
tests, analyzed fabric damage 
and worked to get faulty fab- 
ries off the market. 

New officers elected at 
meeting Included Francis Ray- 


AVYbany, president + 


the 


mond, New 


the 


New officers of the Self Service Laundry Association of Indiana are, 


lett to right: Francis Raymond, New Albany, president; William 5. Wat- 
kins, Anderson, vice-president; Timothy C. Mills, Indianapolis, secretary, 
and Robert E. Smith, Franklin, treasurer 


William S. Watkins, Anderson, 


vice-president ; Timothy C. 


Mills, Indianapolis, secretary, 


and Robert F.. Smith, Franklin, 


treasurer, 
A committee was appointed 


IMvestigate the 


Of abhhation with the Indiana 


Drvcleaning and Laundry Insti- 


1o 


possibility 


is the 
have 


tute, since the Institute 
first state association to 
its membership opened to self- 
service laundries. 

Other committees appointed 


and 
rela- 


products 
enustomer 


new 
aids, 


ineluded 
equipment 
Hons, sales promotion, and con- 


situational changes. 


Maryland. (@.0f C., Virginia Meeting 


THE MARYLAND, District 
of Columbia & Virginia Laun- 
drvowners’ Association held its 
1953 annual meeting on April 
‘WB and VA at The Greenbrier, 
White Sulphur Springs, W. Va 
program 

Danie) 


interesting 

was by Dr 
Brower, industria) psychologist 
with the Personnel Laboratory , 
New York City, in the form 
of a personnel workshop. Those 
treated to 


{ very 
presented 


m attendance were 


a») afternoon of thonght-pro- 
voking review of scientific psy- 
chology as applied to the man- 
agement of laundry personne) 
In his discussion, Dr. Brower 
covered the sources of dissatis- 
faction and grievances and how 
to handle them; recognition of 


maladjustment in workers and 
how to cope with it; imstruction 
and interview techniques to be 
used with applicants and em- 
ployvees, and mstruction mM su- 
pervisory and training methods. 

The recreational program 
was under the leadership of 
R. H. Pledger and Mrs. Bar- 
bara Ryan, who sponsored a 
ladies’ and men’s golf tourna- 
ment. The President's cocktail 
party and banguet wound up 
the convention, 

Officers elected for 1953-54 
include: Stuart A. Smith, War- 
renton, Va., president; W. Rv- 
der Jones, Salisbury, Md., vice- 
president; John F, Markle, 
Md., treasurer, 
WH.) SC Balderson, 


Bladensburg, 
and Wilmer 


Newly elected officers are, seated, left to right: John Markle, treasurer; 


Stuart Smith, president, and John 


Witherspoon, director. Standing: 


Wilmer Balderson, executive secretary; John Horst, director, and Albert 
Hofheimer, director, W, Ryder Jones, vice-president, was unable to 


attend the convention 


Washington, D. C., 


secretary. 


Directors are John K. With- 


executive 


erspoon, Washington, D. C.; 
Albert G. Hofheimer, Norfolk, 


Va.; John FH. Horst, Baltimore. 
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ANOTHER \EW ROBOT oo» 
FULLY AUTOMATIO WASHER 
© with REMOVABLE ALUMINUM 
UNLOADING TRAYS - - 
RETAINING ALL THE ADVANTAGES 
OF OPEN POCKE) WASHING 


ROBOTS New Model Washer offers 
another important savings feature for 


the aggressive laundry operator. Whe 


New removable aluminum unloading 


trays accomplish me and \obor sav- 





ings in every washing load which can 
materially reflect in profits. The many 


advantages of open-pocket washing 
are in no way reduced in this New 


ROBOT washer as the trays are quick. 


ly inserted after the washing cycle 3s 


completed and the operator unloads 
with the minimum of effort. 


ROBOT Self-Contained Fully Automatic Washers can use any tormvla you choose 
- = - ust insert the pre-punched formula drum and “set it and forget it”. ROBOT'S 
“Wash-O-Matic” contro) automatically regulates water temperature and fills mixing 
tank with pre-determined gallonage of water to the correct level for each washing 
cycle . . correct amounts of supplies are dumped at the right time. . rinse operotions 
are accomplished when they are co)led for in the tormvula . . ROBOT eliminates all 
quess work in the washroom . . with ROBOT you are sure of absolute uniformity in 
every washing cycle. 


Robor Loundry Machinery Soles 


Division of The Wolf Company 


Chambersburg, Penna. 
Pleose send without obligation full information 
on ROBOT Self-contained Automatic Washers. 
Nome siiicedaaiiidaacisiokacia = 
ea a enemas LAUNDRY MACHINERY SALES 
Address ilirida ach ‘ DIVISION OF THE WOLF COMPANY 


City re Pon eae 











CHAMBERSBURG PENNSYLVAN 


THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 
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Prospecting 
for customers ? 


Advertise in the 
‘yellow pages’ 
of your telephone 
directory 








Ar PAZ Niet 
wy JJ. AA NM 
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The Directory Represen'ative will glodly furnish 


you with all information. You can reach him 
through the local telephone business office. 


t) 


{*) 


| Joins ALL. Publicity Statt 


| 


| partment of the Ameri- 
} 


New A.L.L. Directors 
The American Institute of Laundering has announced 


the election of Denys Slater to the AIL board of di- 
rectors, In addition, AIL reports, Arthur C. Stevens, in- 
cumbent director from District 10, was re-elected for a 
second four-year term. 

Mr. Slater, from the Fishburn-Oriental Dyeing and 
Cleaning Company, Dallas, Texas, was elected to rep- 
resent District 3, succeeding incumbent director David 
T. P. Nelson of Texarkana, Texas. District 3 consists 
of Texas, Oklahoma and New Mexico, 

Mr. Stevens is from the New England Laundry Com- 
pany, Hartford, Conn., and wi)) represent AIL )aundry- 
owners of Massachusetts, Rhode Island, Connecticut, 
Maine, New Hampshire and Vermont. 


New Haven Elects Officers 


Election of officers for 1953-54 were held at the recent 
annua) meeting of the Laundry Council of the New 
Haven (Conn.) Chamber of Commerce. ; ; 

Abraham Alexander, of the Model Family Laundries, 
Ine., was elected president. Also chosen were Henry 
Kelly, Hamden Laundry Company, first vice-president ; 
Benjamin D. Levine, Palace Laundry Company, second 
vice-president; William Sasso, Banner Laundry, treas- 
urer, and Lawrence D. Harvey, of the administrative 
staff of the Chamber, executive secretary. 


The Laundry Council is now embarking on a series 


| of programs with managers of men’s and women’s 
| apparel shops. At these meetings, the pros and cons of 
| laundering certain types of merchandise sold to the 
| public are discussed. Ultimately, an informative and 
' educationa) brochure wi)) be printed by the Counei) for 


| distribution through these stores by sales people, in- 


| 


{ 
} 


voice enclosures, etc, 


Hallie J. Hamilton re- 
cently assumed duties as 
staff assistant in the edi- 


torial and publicity de- 


ean Institute of Laun- 
dering in Jojiet, 10). 
The addition of Mr. 
Hamilton will enable 
AIL’s publicity and edi- 
torial department to ex- 
pand its program of pub- 
licizing the industry 
through both the daily 
and weekly press, . ac- 
cording to Glenn Lange, 
manager of the depart- 
ment. “It will also in- 
crease the department’s potentia) for serving the mem- 
ber firms of the Institute,” he said. rere 
Mr. Hamilton received his master’s degree in journal- 
ism from Northwestern University in 1951. After grad- 
uating cum laude with a B.A. degree from Franklin 
College, Franklin, Indiana, in 1949, he did graduate 
work at the University of Washington in Seattle, then 
transferred to Northwestern in 1950. 
He spent several years in public and industrial rela- 
) tions work with John Morre)) & Co., an Iowa meat pack- 


\ ing firm, before joming the Institute. 


HALLIE J. HAMILTON 
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... when you LEAD them.that's game in the BAG 


You have to shoot ahead of fast-moving game, if you want to take home something for dinner. Same 


with business. Now's the cme to plan for the day when you Can get al) the materia)s you want, with 


allocations gone, orders maybe nor so plentiful, and competition red-hot. @ Allegheny Stainless Steel 


can work marvels tn adding sales advantages to the pre xducts you make, or reduc ing operating 
costs in the equipment you use. Let our Development Engincers show you how. 


Allegheny Ludlum Steel Corporation, Oliver Butlding, Pittsburgh 22, Pa. 


You can make it BETTER with 


Allegheny Meta) 


Warehouse stocks carried by 
wer acne 2 all Ryerson plants 
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Bill White (standing) drops in to check on progress of first NID Allied Trades Educational Conference held at Silver Spring 


Letter from our man attending 
: : 


Two-Week Course at N. f. 0. 


describes Silver Spring schooling 





Editor's Note: Having recently welcomed aboard a new 
man—his name is Henry Mozdzer—we decided the best 
way for him to get his “feet wet,” insofar as the dryclean- 
ing end of the business is concerned, was to send him 
to the two-week educational conference at the National 
Institute of Drycleaning, Silver Spring, Md. The cap- 
sule course, open to NID associate members, was also 
endorsed by the Laundry and Cleaners Allied Trades As- 
sociation, The result of Hank’s experience at the Insti- 
tute is described in his informal letter, which we 
thought would be of interest to our readers. You'll be 


hearing lots more from Hank in the future. 











Dear Boss: 

No wonder we never heard about this two-week edu- 
cational conference for NID associate members, This 
session which ran from May 4th through the 15th at 
Silver Spring was the first one ever held. And it was 
endorsed by the Laundry and Cleaners Allied Trades 
Association. It’s an intensive course designed to give 
associate members an overall picture of the drveleaning 
industry in as short a time as possible. 1 understand 
manufacturers and distributors of machinery and sup- 
plies have been clamoring for just such a course for 
years. 

It was certainly ideal for a neweomer like myself and 
I’m glad you thought it would be the fastest way of in- 
doctrinating me in the business. One member firm 
thought enough of the setup to send three of its men. 

Not all students were newcomers. We were fortunate 


in having some of the industry’s young old men on 
hand, too. Gene de Hegh took a refresher before head- 
ing out for the Great Northwest as an NID field repre- 
sentative. All in all, there were 13 of us in this pilot ses- 
s10n, 

You asked me what sort of housing accommodations 
they had down here. Well, Miss Michelsen, the regis- 
trar at NID, who probably knows more people in the 
industry than any other woman in the U. 8., has a list 
of furnished rooms in private homes around Silver 
Spring. I doubled up with Tom Mullen (Jr.) of Emery 
Industries, Sanitone Division, N. Y.—and many a fine 
talk we had on the charged system. We had a very good 
and reasonable room only five minutes walking time 
from the Institute. A couple of the boys brought their 
wives along and had nice rooms with kitchen privileges. 

The first day after registration, we all got together 
and exchanged introductions, About the only name we 
had no difficulty remembering was Jimmy Valentine 
(Jr.)—another of our classmates who represented the 
Virginia-Carolina Laundry Supply Corporation in 
Washington. fee 

After a brief weleoming ceremony, William B, White, 
director of industry relations, took us on a personally 
conducted tour of the Institute plant and its adminis- 
trative offices. 

As for the classes themselves, they were held Monday 
through Friday from a very early eight o'clock in the 
morning to five at night. The course consisted of mate- 
rial selected from the general three-month course and 
incorporated phases of the management course. Each 


lecture was approximately 45 minutes long while the 
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Instructor Judd Randlett looks on as spotting board practice follows lec- 


ture period on stain removal 


two daily sessions in the cleaning plant ran to one-and- 
a-half hours each. 

The schedule for the first week went something like 
this: We'd start off the day with a leeture by Judd 
ftandlett on the why’s and wherefore’s of weaving and 
wearability of natural and synthetic fibers. It didn’t 
take us Jong to separate the woof from the warp, and to 
get a new slant on the so-called “miracle fibers.” The 
burning test used to identify cloth by the color of the 
flame, the condition of the ash and its aroma proved 
very interesting even though at times it was difficult to 
distinguish between the odor of wool from that of burnt 


finger tips. 


Learns about spotting 

The second lecture during that first week was handled 
again by Judd Randlett and dealt with practical spot- 
ting. During the hour-and-a-half that followed, half the 
group had a chance to try out the recommended pro- 
cedure on such stains as caramelized sugar, iodine, oil, 
grass and nail polish—just to name a few. Not many 
of us realized that lipstick smears, for example, may be 
treated with such preparations as dry spotter, oily-type 
paint remover, synthetic detergent, ammonia, acetic 
acid, general formula and may lastly be bleached be- 
fore the last traces are finally removed. Bill Lesterick, 
another field representative in the course, got to be 
quite a sharpshooter with the steam gun before we 
finished this phase of study. 

While one group worked the spotting boards, the rest 
of us got a chance to learn something about the ma- 
chinery in the cleaning room. Under Jack Ireland's in- 
struction we covered both the petroleum and synthetic 
drycleaning systems, learned something about filtration 
and distillation and by the time we were through none 
of us would ever again mistake a tumbler for an ex- 
tractor. L might add that the two lectures summarizing 
NID’s research on the charged system met with a great 
deal of interest. We had the opportunity of seeing the 
gadget the previous class had rigged up to check the 
relative humidity of the solvents and no one there was 
busier drawing diagrammatic sketches of the setup than 
Don Evans of the American Cleaners Equipment Co., 
Cincinnati, Many of the boys felt that because of the 
current interest in the charged system by the trade, that 
part of the course alone was worth the price of admis- 
sion. 

We'd finish off every morning session with a lecture 
on applied science by Walt Marple, who brought us up 
by atom and molecule to the point where we could 


understand why certain soaps broke down and why 
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In drycleaning room, Instructor Jack Ireland (hand on door) explains 
merits of petroleum and synthetic cleaning machinery 





Ready to roll a film on sales promotion techniques is psychologist Chuck 
Brown at the camera 


Instructor Howard ‘‘Pappy" Reeves keeps an eye on the crease as the 


group tries its hand at wool finishing 


On the wet side, three allied trades students try a problem in stain 
removal with solutions they themselves have prepared 
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Pointing ovt unusual fabric designs which present problems to the dry- 
cleaner is Instructor Randlett (extreme left) 


others did not, Most of his lectures were so introduced 
that they tied in with other material we would be 
studying during that particular day. Thus, a lecture on 
distillation would be fresh in mind when the class met 
again in the cleaning room. We got into hard and soft 
water, synthetic detergents, Stoddard solvent and 
eventually got our Rh’s and pH’s straight. 
The afternoon session would begin with a production 
management lecture which opened our eyes to such 
problems as work flow, departmental layout, produc- 
tion control, basic principles of motion study and the 
techniques of establishing a wage incentive program. 
Bob Cowie was in charge of this class. 
_ Daily passouts on subjects covered aided immensely 
in later review and further reference, Another interest- 
ing technique used during these and other lecture ses- 
sions was the use of a large chart outline of the subject 
matter being discussed, This helped to emphasize the 
important points and saved the instructor time since 
he did not have to stop and write the points down 
on the blackboard. sao 
Following this lecture the group was again split in 
two and sent over to the cleaning plant. Thus, those 
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Instructor demonstrates drying a dress on a wind whip in the wetclean- 
ing department 


who had been spotting in the morning would have the 


chance to work out in the drycleaning room in the 
afternoon. 


Psychological aspects studied 


The last lecture of the day was devoted to the study 
of human relations and sales with Chuck Brown as 
instructor. Most of us suspected that there were indi- 
vidual differences between people but we never dreamed 
that we might be classified as hysteroid extroverts or 
epileptoid introverts. One high spot of the lectures was 
the demonstration proving that people can become 
upset over even a trivial change in a pattern of doing 
things. For example, we were asked to spell “Philadel- 
phia” eliminating every other letter. Quite a few of us 
had difficulty spelling it right using a}) the letters, Other 
portions of the course touched on employee training, 
\abor-management relations, sales approach and writ- 
ing effective sales letters. The course was not designed 
to make one a psychologist, but rather to bring prob- 
lems to the surface where they might be recognized and 


analyzed. (Continued on page 68) 


' i ‘¢ 
W/] , & 
Gradvation day tor the special allied trades course. Left to right, front row: Burrill O. Gottry, Butler Manvftacturing Co.; Donald L. Evans, Ameri- 


can Cleaners Equipment Co.; Robert F. Snow and George Hilliard, F, H. Ross and Co.; James E. Fitz-Gibbon, Wallerstein Co., Inc, Second row: 


Thomas J. Mullen, Jr., Emery Industries, (nc.; William G. Lesterick, NID; James 8. Stangohr, Wallerstein Co., (nc.; James Valentine, Jr., Virginia- 
Cerolina Loundry Supply Corp.; Charles Mitchell, Wallerstein Co., Inc. Rear row: Nicholas 1. Strike, Western Laundry Press Co.; Gene 1. deHegh, 
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PARA'LUX 


Ov 
WE, 


Allows easy separation of 


Keeps ties 

safely protected over 
Ti-Rak. Fine 

quality, heavy 

white kraft 

with sales- 


Holds up to 

12 neckties by 
tension without 
wrinkles or 

pin holes. 
Preserves 


perfect 
finishing. 


garments on racks, either 
alphabetically 


or numerically. 
Hangs on racks 
just like gar- 


ment hangers. 


compelling 
message. 


Holds belts 
or single neckties 


No lint rubs 
off. Standard and 


deluxe 
styles. 


firmly 
in place 





without pins by locking se- 
curely in place over hanger 


hook, 


Slotted ends fit all standard 


size wire hangers. Holds 


trousers smooth, 


Packaging helps for extra repeat business / 


Perfect service demands perfect packaging. And you are certain of 
perfect packaging and proper protection for your services when you 
use PARA-LUX Packaging. Leading dry cleaners and launderers have 
Sound that PARA-LUX helps to build extra business, loo. Let us send 


you samples and prices on timely, effective, colorful, sales-promoting 


Para-Lux packaging specialties. You'll soon learn the difference 


at your own cash register! 


Lincoln Bad Company, Inc. 
Para-Lux Products Company 


4200 WEST SCHUBERT AVENUE + CHICAGO 39, ILLINOIS 
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yeu you getting MAXIMUM 


and now= 


for a complete guide 
to storage vault instal- 
Jotion and operation 


Pree! 


With every copy of 


THE FUR BOOK- 
STORAGE 


FOR THE 
ORYCCEANER 


18-page reprin? of 
NATIONAL CLEANER & DYER 
series includes: 
building for low insurance rote; 
fumigation, temperature, hu- 
midity; Joyout, identification, 
records; inspection — receipt 
and delivery; how to figure 
costs and profits; storage sell- 


ing ana promotion. 


STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 


New York 17, N. Y. 
Gentlemen: C) CHECK C] MONEY ORDER 


C] Please send me my copy (postage paid) of THE FUR BOOK 
by Devid G. Keapion. [) Please send also my free copy of 


STORAGE FOR THE DRYCLEANER. 


we 








PROFITS 
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Fur storage and tur cleaning are only two 
of the big profit potentials in a vau)i in- 


stallation. You can get more business 
from your present customers... and at- 
tract new customers .. . by offering a 


complete fur service in your own plan)) 


Get your share of the profits waiting for 


you in fur repair... . remodeling... 
merchandising. You can build upa good 


volume in any or all of these potential 
markets, ,, with the help of 





THE FUR BOOK 


A Practical Guide to 


Fur Garment Making, Maintenance, 
Repairing and Remodeling 


BY DAVID G. KAPLAN 
Fur Editor, The NATIONAL CLEANER & DYER 


Our ding her-furrier 








Everything you need to know about 
handling furs: Cleaning, glazing and 


dyeing... how to do repairs and re- 


modeling . . . how to make fur ac. 


cessories ... types of furs and how 


to handle each ... how to solve tur 


problems. Al) clearly explained by 


the leading instructor in the fur fielad— 


with about 200 helpful diagrams and 
photographs. PLUS a table of estimated 


costs and @ section on building a fur 


business or department. 


A COMPLETE, PRACTICAL, 
SELF-TEACHING COURSE 











FOR ONLY $7* 
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All business 


is specialized 


... And nothing 
specializes 
on your business 


hke your business paper 


You can sell suntan lotion on Broadway or Beacon 


Street, but this seagoing salesman can sell a whale of a 
lot more. . . because he specializes. 

Your business is specialized, too. That’s why it pays 
to keep up with your business paper. Jt specializes on 


business problems you meet every day. It helps you do 


a whale of a lot better job by keeping you posted on your 


whole field. You can move ahead when you know what’s 


ahead; you can make quicker, surer decisions when you 
have a clear perspective on what’s happening; and you 


get all this from your business paper. 
Every page counts. The editors gather facts, weigh and 


interpret them. The advertisers line up new products, 
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materials and equipment , , , tell you what they do and 
where to buy them. To know what’s new that’s important 
to you, read every issue—thoroughly! It will keep you 
one of the best informed people in your field. 





This business paper in your hand has a plus for you, because it’s 
a member of the Associated Business Pub)jications. Is a paid 
circulation paper that must earn its readership by its quality... 
And it’s one of a leadership group of business papers that work 
together to add new values, new usefulness, new ways to make the 
me you give to your business paper still more profitable time. 






Special facts for special laundryowners 


For the progressive laundryowner, who wants to do a better job tomorrow than he 
did today, who is concerned with better service, better quality, better manage- 
ment, bigger sales and bigger profits—a specia) job of reporting the newest 


trends and developments, to meet your own special needs, every month in 


STARCHROOM LAUNDRY JOURNAL 
FIRST IN THE LAUNDRY INDUSTRY SINCE 1893 
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(Continued from page 64) 

During the second week the practical courses in 
spotting and drycleaning were dropped and the group 
was given the opportunity of trying its hand at wet- 
cleaning and finishing. 

Howard “Pappy” Reeves liandled the wool and silk 
finishing. He demonstrated the proper method and 
abetted his Jectures with outlines and films wherever 
possible. We got a big kick pressing up trousers and 
coats and Vm sure we'll never be able to look at an- 
other press job without frowning at embedded buttons 
or properly finishing pleats. _ 

On the wetcleaning side, again under Judd Randlett, 
we dealt with more extensive stains and learned about 
the use of bleaches, strippers and detergents by actually 
working on the garments. Some of those spots had the 
dang knack of reappearing when the materia) dried. 
M’mbarrassing. 


Analyze fabric problems 
Judd also handled the second-week course in current 
industry problems. Here, garments sent in by member 


drycleaners were ana)yzed and the »)ame put on either 


faulty manufacture, the eustomer or the dryeleaner. 
The Institute gets thousands of these garments each 
vear so we had an excellent opportunity of seeing the 
Most Common representative problems. 

We saw good examples of what can go wrong with 
flock print material, how insects attack garments, the 


problem of bias cuts and shrinkage. Also, the effect of 


sunlight and the use of fugitive dyes was readily recog- 
nized, You know, in the analyzing lab they can even 
track down invisible stains and show you the teeth 
marks where a roach made a mea) out of some tasty 
fiber. 

Let's see, the courses kept coming so fast 1 may have 
left one out. That’s right, I nearly forgot about the 
business administration course which gave us some 
inkling of cost analysis and expense Classification. It gave 
us some insight into the double entry method of book- 
keeping and clarified points in the preparation of profit 
and fost statements. [t was the first time many of us 
learned that the drycleaning industry had its own 
unified accounting method for keeping records. This 
is pretty important stuff, for instance, when you want 
to see how your operation expenses or advertising 
budget compares with that of other drycleaners in the 
country. Diek Shambarker took us from debits to 
eredits on this subject. Did an admirable job, too, con- 
sidering he just parted company with his tonsils a 


couple of days before. 


Students like course 


All in all, the course was really an eye-opener and 
even the oldtimers in the field had to admit that they 
learned something. They regretted only that sueh an 
educational program was not available when they were 
starting out in the game. 

Perhaps the most outstanding reaction to the course 
was that us white collar men wanted more practical 
experience working with garments and machinery in 
the drveleaning plant. As the course was set up, about 
one-third of our time was devoted to practical work in 
the plant and two-thirds to drycleaning theory. Lemme 
at that finishing press. 

Will give you more details when I see you in the office. 

Warm regards, 


Hank 
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N.I.D. Summer Course Set 


July 6 will mark the beginning of another 12-week 
General Course at the National Institute of Dryclean- 
ing and the beginning of a new era in the school pro- 
gram. 

Conditions for the practica) class work are the finest 
the Institute has been able to provide in twenty-five 
years of school operation, The Institute cleaning plant, 
in which the practical classes are held, has been com- 
pletely revamped. The new layout allows a smooth sep- 
aration of instructional and productive functions. 

New equipment has been installed throughout the 
spotting and finishing departments, in addition to three 
new drycleaning units. The plant building has been 
enlarged, providing new areas for a few departments 
formerly located in the basement. A new spot ventila- 
tion system has been installed, allowing more comfort- 
able conditions at each work station. 

The course of instruction itself has been strength- 
ened. The practical dyeing classes will be discontinued, 
though students w))) sti)) be taught the fundamenta)s 
of dyeing in the laboratory. The time formerly given 
to dyeing in the plant will be used to introduce a new 
subject—current industry problems, In this elass, 
students will study problem garments from all sections 
of the country, 

New visual aids of various types have been prepared 
to help the student in his problem of absorbing the con- 
tents of the highly accelerated course. 

The industry-wide interest in the charged system has 
been very evident in students in recent classes. Students 
receive thorough training in all phases of the charged 
system. While there, they are kept abreast of develop- 


ments coming out of the research department. 


Soap-Stock Churn 


A very simple device for mixing the soap stock solu- 
tion is being used by Sanitary Drycleaners of Maumee, 
Ohio, An inexpensive hand butter churn was made on 
crossed strap irons that fit over the top of a soap drum. 
An extension was welded on the handle to bring it out 
beyond the edge of the drura. 

An extension was also welded to the “prope)ler shaft” 
so that the propeller blade will lie close to the bottom 
of the drum. 

With this device, a good stock solution can be 


whipped up in a very few minutes. 
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These are typical of the comments about 
the H-Jet (V 30-pound drycleaning unit 
with fost, full-drop washing and 700 
R.P.M. extraction in the exclusive ‘‘Jet’’ 
self-balancing cylinder. 
An W-Jet user, Alexander Bowman of 
Bowman's Cleaners, Kenner, Louisiana, 
expresses his ‘‘extreme satisfaction with _ 
the Jet Unit. It far exceeds our expecta- Alexander Bowman of Kenner, La., pre- 
tions in operation generally and in low pares to load the single door, open- 
solvent cost particularly. In our opinion pocket cylinder of his H-Jet [V. He feels 
the self-balancing feature of the Jet that the self-balancing feature of the 
Unit is the greatest engineering advance- -H-Jet is the greatest engineering ad. 
ment yet made in drycleaning machinery. “ancsement in drycleaning machinery. 
We will recommend this unit without 
reservation.” 
Another H-Jet user writes, ‘‘We are 
very well pleased with the new Hoffman 
Jet cleaning machine. We are getting 
top quality cleaning with minimum of 
labor. It seems to us that you people have 
now developed just what we cleaners 
have been waiting for.” 


db Get the facts on Super 
7 Speed cleaning with the 

WA / fa H-Jet IV! Write now for Ease of loading and unloading through 
Bulletins A-924 and A-931 the H-Jet’s single door, open-end cylin- 

which tell you how fo get better single bath —_ der gets the endorsement of this Michi- 

or two-both cleaning, lower costs, increased gan cleaner. Approved, too, are the 

production and greater profits with Hoffman's _—_‘H-Jet's fully automatic control and im- 

H-Jet IV. Or, cal) your Hoffman representative. proved filtration. 


TOPS IN VALUE * ... SINCE 1905 
=a 407 T1110 17 


U. 8. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORK 3, N. Y. 
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HOW STEAM AND H-P, H-T HOT WATER STACK UP FOR HEATING 


Press, Temp Density, ib. per cu. ft. Total heat, Btu/cu. ft. Heat ratio 
psi F Water Steam Water Steam Water: Steam 
14.7 212 59.8 .0373 10,760 42.9 251.0 
25 240 59.2 .0573 12,320 66.5 185.5 
35 259 58.6 .0796 13,320 92.9 143.5 
45 274 58.3 .1063 14,170 124.7 113.5 
55 , a 57.8 1285 14,800 151.0 98.0 
65 298 57.5 -1502 15,360 177.0 86.8 
75 308 57.2 .1720 15,840 203.3 78.0 
85 316 56.8 .1938 16,260 229.4 71.0 
95 324 56.6 .2152 16,670 255.3 65.4 

105 33) 56.4 2365 17,000 281.0 60.5 


115 338 56.1 -2580 17,320 306.5 56.6 
125 344 55.8 -2790 17,600 332.4 52.9 


TABLE | 











cubic foot of water at 25 psi as you would from steam. 


Sure, these are theoretical maximum figures and they 
won't hold up in actual practice. The heat yield will be 


Superheated less, but the heat differences are truly eye-openers. 


How does this work? Why aren’t more people using 
it? Can it be adopted for laundries? There are some 
who claim it is in service in laundries in London, Eng- 

Water— Jand, and, in the case of laundry calender rolls, is said 
to use 20 percent less fuel than a steam system would 
for a similar load on the calenders. Unti) we’ve seen an 


installation first-hand we're inclined to reserve judg- 
@EGW ment. But, nevertheless, in other industries the system 
is catching on so it’s just good management to study 


what it has to offer and what’s known about it. 


Laundry Tool Equipment involved 


To begin, you need a source of high pressure, 
high temperature hot water, at least one or a set of spe- 
cial circulating pumps, Fig. 1, and a system of supply 

By JOSEPH C. McCABE and return piping, Fig. 2. Incidentally, Fig. 2 shows the 
: kind of plant heat needs a typical high pressure, high 
temperature hot water system supplies and, roughly, 
the load to make it a paying installation. Unless the 
heat load is sizeable we feel the capital outlay for the 
sae re eee nae gee ‘ average laundry may be hard to justify. 

LAST MONTH WE COVERED the tried and proved Let's look at the equipment involved. The best. re- 
methods of supplying hot water for laundry needs. Let’s ported source of high pressure, hot water heat for the 
take a look, now, at a system used widely in Europe and — flyetuating load the average laundry presents is reported 
currently receiving attention here in the United States- ts ow Merced ehetetbaklan: ek ‘ae Gate venmaloatarete 
namely, high temperature-high pressure, hot water or, ¢al] it, a controlled-circulation boiler. A typical one, 
as some call it, superheated water. At the moment, this : 
attention has come largely from process industries and 
from some of the bigger U. S. Army Air Force bases 

where building heating problems are sizable. 

, ’ ‘ ry’ 

Why should this method carry any appeal? The 
answer is shown in Table 1. The Jast figure in the last 
column for 125 psi pressure water, heated to its satura- 
tion temperature of 344°F, indicates that the water : ee 
holds 52.9 (or almost 53) times as much heat in a cubie connection 


foot as the same volume of steam at this pressure. 





- -Dischorge 


Coolng-woter connections 





























What's more, at low pressures the advantages become 
even greater. You get over 185 times more heat from a 
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User Explains How Armstrong Unit Trapping Boosted Output: 
Need for Investment in New Steam Equipment 


Eliminated by Only 


In speaking of the benefits derived 
from Armstrong Unit Trapping, 
Earl Fast of Soft Water Laundry and 


Cleaners, Long Beach, California, 
said, “It’s like a man with dirty eye- 





TRAPS WITH 
BUILT-IN STRAINERS 
CUT COSTS 


Because the piping at Soft Water 
Laundry was old, the smallest- 
sized traps needed protection 
against dirt and scale. Armstrong 
No. 880 and 881 traps with built- 


in strainers were the logical 

answer because: 

1. They cost less than a sep- 
arate trap plus a strainer 

2. They eliminate external 


fittings and considerable 
installation labor 


Above: Drawing shows strainer 
screen at trap inlet. Strainer can 
be cleaned without removing or 


shutting off steam. 

















*550°° 








blasses—he thinks he's seeing perfectly 
until he cleans the glasses and finds 
out what he has missed.” 

Mr. Fast’s plant modernized its 


entire return system in 24 hours, 
installing 71 Armstrong traps cost- 


ing about $550, with these results: 


Zz Capacity of machines costing as 


much as $15,000 per unit in- 


creased to the extent that new 
machines are not now required. 
- Higher quality of ironing and 
finishing, with touch-up on shirts 


eliminated. 


. Worthwhile fuel savings. 


in Steam Traps 


“Our boiler was turning out plenty 
of steam,” continued Mr. Fast, “but 
we weren't getting the benefit of it. The 
best power plant in the world is of no 
value if you don't use its produced 
steam to maximum efficiency.” 


And there lies the case for 
Armstrong Unit Trapping, which 
discharges air and condensate as 
fast as it accumulates to keep steam 
heated equipment hot and pro- 
ducing at a peak rate. Your local 
Armstrong Representative will be 
glad to survey your condensate 
drainage system without obligation. 


Call him or write: 


ARMSTRONG MACHINE WORKS 


832 Maple Street °@ 


Three Rivers, Michigan 


You always get more out of equipment 


when you use Armstrong "Unit Trapping” ™% 





Laundry Bulletin 
No. 1931 


Gives Complete Information 
MAIL TODAY! 


pee em me we ee ene Fe wees 


FILL IN AND CLIP TO YOUR COMPANY LETTERHEAD 


ARMSTRONG MACHINE WORKS 
832 Maple Strect, Three Rivers, Michigan 


Please send me a Steam Trap Book. 


ba 


ti ia tet ee 
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FIG, 2. Typical applications 
for high pressure-high tem- 
perature hot water in indus- 
trial plants. Piping arrange- 
ment shown is diagrammatic 
and is to be used only as a 
guide for correct design 
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Fig. 3, has its furnace or combustion chamber com- 
pletely surrounded or enclosed by horizontal, coiled 
tubes. Then, beyond this seetion surrounding the fur- 
nace, they put still another section of tubes to pick up 
heat from the hot furnace gases on their way to the 
stack. 

In the supply line feeding water to these coiled tubes 
you have to install special circulating pumps. They do 
a big job. They have to impart enough pressure to the 
water to carry it through the furnace coils, out to the 
heat-users, and all the way back, Fig. 2, without the 
pressure falling to the point where the hot water will 
flash to steam. Because this water moves so fast through 
the forced circulation boiler the firing rate and heat re- 
lease in the furnace is high and you’l) find they are 
smaller in physical size for the same output than the 
usua) steam boiler of the same rating. 

Next, you'll note from Fig. 2, you have to put in a 
bypass between the supply and return lines to let some 
of the return water under pressure mix with the incom- 
ing water going to the pump to raise its pressure and 
prevent flashing within the pump. 

Expected advantages 

High pressure, high temperature water, though, is 
easier to distribute than steam, especially for long runs. 
There's no need for drainage of condensate, and the pipe 
can follow the norma) contours of the plant floor or 
take advantage of support the plant beams or walls 
offer. You need no access pits for underground piping. 

Over and above the handling pros and cons are the 
savings emphasized by the champions of this method. 
rhey point out that the usua) steam plant of laundry 
size gets only 70 or so percent of the heat released in a 
boiler, Ten percent of it goes up the stack with the 
furnace gases; five percent is lost in radiation from the 
hot steam surfaces and piping, two percent from blow- 
down, eight-and-a-half pereent from leaks and trap 
losses, and about three-and-a-half percent because of 
s¢ale and uncontrolled circulation. High temperature, 
high pressure hot water, on the other hand, delivers 
about 85 percent of the heat it picks up from the fuel. 
The stack takes its usual 10 percent loss, and the radia- 
tion it’s five percent, but that’s all, Obyiously, this 
shows a definite edge of about 15 percent. 

If you were putting in a brand new plant it might 


pay to give this method a chance. [f so, you would ap- 
proach the problem in the usua) way, that is, determine 


the total heat load you’d have to supply as we outlined 
it last month. Then with this information on hand you’d 
know how big a boiler to pick, 

Next, you would have to decide how much tempera- 
ture drop you would allow between boiler and return 
piping. Here is guite a departure from the usual pres- 
sure drop consideration. There are installations that 
have gone in with a system temperature drop of only 
80°F. That means with 125 psi for a starter, supply 
temperature would be 344°F and return would be 264 F. 
Other installations let this temperature difference get as 
high as 140°F, but they are mostly supplying building 
heating outlets. The higher the temperature difference 
the smaller size pipe you can use. But this raises 
problems al) its own that we'll get to in Just a moment. 

Installation decisions 

The pipe size is highly important because you use 
two pipes of equal size, one for the supply and the sec- 
ond for the return Jine. With steam the supply line is 
larger and heavier than the return. You have to make 
every effort to keep pipe size within economica) Jimits 
for the job at hand. That is really the deciding factor 
with this system of hot water supply. And, remember, 
it involves deciding your allowable temperature drop, 
which is just the opposite of the approach in steam sys- 
tems where pressure drop is the main factor. 

Why not go ahead, then, and pick the highest tem- 
perature drop? The biggest objection to this idea is 
that you are going to have a number of unavoidable 
temperature drops that add to your selected one. Ii 
your pipe lines run long, or if they connect from one 
building to another and have to be run outdoors between 
buildings, there will be quite a drop in temperature 
from these causes. Further, if the equipment you are 
feeding works best at different levels of water tempera- 
ture you will want to be sure your supply is at that cor- 
rect point. (We have all grown up knowing that the 
steam pressure at the point of supply to the equipment 
affected performance. } Hore vou will need the help ol 
those directly involved. At the moment, we can only 
guess at this correct point. 

But once temperature drop has been established vou 
select pump head, This you determine by tota) Btu 
load on the system, using density and specific heat of 
water at the working temperature which you will use, 


Then you figure out the friction loss in what they call 
the “index” ciremt. This cirenit is the longest supply 
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fraps pay laundry 
y double dividend 


TELLER 
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FREE TRIAL 
Try a Yarway Impulse trap for 60 days 


free, any place in the plant you like, 
and compare the results. Send us a 


card, and we'll send you the trap. 


v 
VARWAY \he steam trap 


designed with more production in mind 
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and return ran in your plant. Usual plants have friction 
losses that average out at about 0.03 feet per foot of 
rn, ADI Lota) to JAD feet or so Jor a typica) high pres- 


sure, high temperature hot water installation. To this 


Exgiuecriug Luestions and pbusmers 


Removing Storage Tank Sludge 

Engimeering Editor: When we swung over from coal to 
oil we were tickled pink with its relative cleanliness and 
its ease-of-handling. But “all that glitters is not gold” 
applies to this so-called “black-gola.” Our underground 
ou storage tank that we fill reqularly with No. 6 oil by 
deliwery truck has begun to act up. When we stick down 
2 measuring rod we bit something hat feels for all the 
world like a cushion, and maybe we just imagime it but 
the cushion seems higher every time, We've been told it’s 
sludge. [s there anything we can do short of digging the 
tank up?—A.H.P. 


There’s no doubt at all that AHP. has a sludge 
problem on his hands, And from the little information 
given in fis fetter we guess fie has no storage tank drain. 
But, there are a lot of other fellows In the same boat 
and the lollowing comments cover the different things 
AMP. and others can do. ; : ’ 

We've seen some Jarger industria] plants take an air 
lance, Fig. 1, and put it into the tank to agitate the 
sludge. They move the lance along the tank bottom 
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figure you add the resistance of your boiler, different 
equipment and pipe fittings. Now, you are able to 
specily pump capacity. 

For top service two pumps are best. Three serve fine 
Mi your load fluctuates widely. But the pump has to be 
specially designed for this duty, Fig. 1, Close-grained 
cast iron makes up the casing for systems below 150 psi 
and, above that point, it’s cast stee). Bearings, stufhng 
box and gland flange are water-cooled on pumps of all 
pressure ratings. Suction js shaped to avoid sudden flows 
and velocity changes 80 that the pump casing is nol 


pitted or attacked too sharply. 


Summary 

In our opinion the heat-saving possibilities oi this 
system seem most attractive. But, the special equipment 
mvolved, the quite different Installation approach, the 
new operating characteristics tor the laundry field's 
traditional equipment, calender, ete., plus the highly 
specialized maintenance and operating techniques any 
new system requires would make us hesitate. We are 
anxious to see this system at work in a plant of the us- 
ual laundry type to better tell how 1¢ meets many of 
the questions it raises in our mind before we would go 
overboard, But, it may de everything its advocates 


elaim itis. O01 


from time to time during their regular operating periods, 
They claim the agitated sludge breaks up fine enough to 
stay suspended in the oi) and it burns with no trouble. 

Fuel oil additives often do a good job. They do about 
the same thing as the agitating air stream, that As, sus- 
pend the s)udge a)) through the oi) and get it ready for 
burning. But the actual choice and selection of additives 
is not too easy. In fact, we're planning an article soon 
to discuss the role of these additives. [n general, though, 
take a sample of the sludge from the bottom of the 
tank with a rod like that in Fig. 2. Pour a little addi- 
tive on to the sample. If nothing happens the additive 
won't help, We've seen plants where the tank js emptied 
and then filled with No. 2 distillate, with ample amounts 
of additive introduced, The No, 2 oil is clean and read- 
ily absorbs the freed sludge so the new mixture burns 
very we)). 

The next approach would he to clean the tank itsell 
physically . Put a manhole in the tank, if it doesn’t 
have one, Then clean the sludge from the tank with a 


bucket on the end of a long wooden handle inserted 
through the manhole. But be sure no one gets into the 
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WHITER LAUNDRY 


LONGER FABRIC LIFE 
UP TO 75% LESS SOAP 


with the ELGIN WATER SOFTENER 








‘Wauen it comes to downright savings and benefits, 
there’s nothing like sparkling clear soft water from an 
Elgin Water Softener, Soap, soda and bleach costs are 
reduced as much as 75%. Fabrics are washed clean and 
snowy, and with the gentle care of solt water their ike is 


increased 20% to 50% according, to actmaal records. Last- 


ing good will, promoted through attractive soft water 
laundering, is a truly worthwhile extra dividend wo. 








The Elgin is the only softener that gives you the 
exclusive “Double-Check” design which provides up to 






44% more soft water per regeneration than others of 


equa) size utilizing the same type zeolite, Costly zeolite 


















° UT ST AW p ) } Re as loss is prevented too. With all types of zeolite, and with 
manual, semi-automatic or fully automatic mode)s from 
FEAT VRES which to choose, there is an Elgin to meet any need — 






any budget. 





@ Up to 44% more soft water 














How to get 3 to 10 times more soft water 
from your present water softener 
By simply equipping your present water softener with 


a “double-check” manifold arrangement, its zeolite 


capacity can be increased as much as 44°, Bur this, 


mind you, assumes the same kind of zeolite. If, as in so 


many cases, your zeolite 1s the ald ineflective type, total 


replacement of it with Elgin high capacity zeolite 






® Prevents costly zeolite loss 


@ Zeolites thot give up to 10 


times greater capacity 









@ Fully-automatic, semi-auto- 





matic, or manual operation 






may step up your soft water output ‘Aree fo len limes, 


Write for Bulletin 607 


or let us have our nearest representative co)) 


ELGIN SOFTENER CORPORATION 


150 North Grove Avenue, E\gin, Winois 


REPRESENTATIVES IN PRINCIPAL CITIES 











IN CANADA: G. F. STERNE & SONS, LTD., BRANTFORO, ONTARIO 
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Whitlock offers the perfect combination for eco- 
nomical water heating. Our standard Whitlock 
Type K Storage Heater insures ample hot water 
at all times-—utilizes exhaust steam, condensate, 
live steam, or any combination of these, Efficient 


design means maximum hot water at minimum 
cost, 
’ ) J 
Whitlock Preheaters heat up to 30% of the hot 
water you use at no additiona) cost whatsoever. 
These easy-to-clean units recover heat from waste 


wash water before it is run to the sewer, 


Let us analyze your water heating problems 


and recommend the proper equipment to save 


vou money, See your loeal Whitlock Engineer or 
write for Bu)etins 40A and 51. 





THE : 
WHITLOCK BA gg Hy — 


MANUFACTURING ] New YORK + BOSTON * CHICAGO 
co. PHILADELPHIA - DETROIT + RICHMOND 
cx poate Bispace 
Cities 


WW CANADA: DARLING BROTHERS, LTD., MONTREAL 
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tank until it has been completely and fully ventilated, 

If you can’t put a manhole in the tank, use a dia- 
phragm pump to pull the sludge from the tank bottom. 
Heat the sludge before you pump. Then strain the pump 
discharge through a cloth and return the oil to the 
tank, A neoprene hose of large diameter is good for 
handling sludge. 

Many p)ants ca)) in their 0}) supp)ier or go to a reg- 
ular tank-cleaning firm. They either wait unti) the tank 
is empty before getting in and cleaning it out com- 
pletely or bring around a road-oil truck fitted with 
pump and heater. What clean oil there is on the top 
part of your storage tank is credited to you. Remaining 
ail is pumped, heated, and recirculated hefore discharge 
to the tank truck as slop oil. Then the cleaners get im 
and inspect the tank, clean it and you're rid of that 
trouble for quite some time. 

The last way of handling a sludged tank is to repipe, 
Fig. 3. Burner return and suction [ines go in at the oppo- 
site ends of the tank with fil \ine at the return end. 
Yhis hookup keeps sludge m suspension so you tan 
burn it in the furnace. Sludge solvents work well with 
a recirculating oil flow like this, 


Meeting Code Requirements 

Engineering Editor: We've just finished wiring a laun- 

dry where a separate room was put in for hand irons, 

We've been told we should have put in pilot lights in 

the receptacle outlets located in this room. We didn’t 

ask vf the Code requires it. What would you suggest? 
—K.M. 


Section 4236 of the Code covers this one and appar- 
ently saves your skin in your problem. It has become 
a quite common practice today to use Irons equipped 
with built-in temperature limiting devices and the 
above-mentioned section states: 

“In other than residence occupancies, each electri- 
cally-heated appliance, or group of electrically-heated 
appliances, intended to be applied to combustible mate- 
nals, shall be installed in connection with a signal unless 
the appliance is provided with an integra) temperature- 
limiting device.” 

Certainly, any electrical contractor should check 
carefully all plans and specifications to see that they 
meet Code requirements. We would advise anyone to 
make it a basie requirement of any contract work that 
it be able to pass Code inspection. OO 














‘Before we start the tests, let's hear it talk.”’ 
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HOT WATER LINE 
ne SN et 








HEATER 


MB BLENDER 
MACHINE 


SARCO 
STRAINERS 

















LD WATER LINE 


BLENDED waTER 
FOR WASHING, SCOURING on am tne MACHINES 


Sarco Water Blenders mix cold water with hot and 
automatically control the proportions to furnish tem- 
pered water at any desired constant temperature. Fig. 2-2” Sarco MB-DS Water 
At the meat packing plant of Cross Bros., Inc., ee ee ee eee ee 
Philadelphia, blended water is used to wash down car- Inc., Meat Packers, | Philadele 
casses after the hide is removed. The temperature must Sashing ac 80°F. trom earvice 
° 4 ot w or @ 80°F 
be held close to 80°F. to do a thorough cleansing job =" “““r'"° 
without wasting fat. 
A 2” Sarco type MB-DS Water Blender, see Fig. 2, 
mixes cold water with 180°F. water from the hot water 
generator to provide blended water held constant 


at 80°F. 

Customer is now installing a duplicate unit. 

Sarco Blenders are also used widely as cooling con- 
trols by recirculating a varying portion of the cooling 


water. 
to Sarco 


Company, Inc., Empire State Bldg.. New York 1, N. Y. 
Branches in principal cities. Sarco Canada Ltd., 


Toronto 8, Ont. 


@ “saves steom Fig. 3—14%5” Sarco MB Water 
Blender with Sarco mixing 


chamber and strainer to supply 


Fig 1—Sarco MB Water Blender, 
all types are described in Bulle- 
tempered water to gang show- 


tin 800-7. . . 
IMproves product quality and output ers at Inland Steel Company's 
No. 2 mill at East Chicago, Ind 


rE: Leer 42\ 
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GET THIS VALVE! 


Accurate 
pressure 
regulation! 


TYPE "GC" 


é 


se 
: 
("bem oes ie 


Be esct*@ 
iat 


“FOR EATING 
- PROCESS JOBS: 


_. with intermittent or 
fluctuating demand; 
_ requiring accurete 


control; 


_ where dependability 


is essential. 








For positive control, use this STRONG 
Single-seated, pilot-controlled valve! 


Simple design, extra-heavy construction make 
STRONG’s Type “C” regulating valve give trouble- 
free regulation, Semi-steel for pressures to 250 psi, 
450° F.; cast steel to 600 psi, 750° F. With Anum-Metlt 
seat and disc, this valve automatically adjusts itself 
to control the flow of steam, air or gas required to 
maintain reduced pressure, 

Write us about your pressure reducing problem or 
request our complete steam specialties Catalog 68-X, 


LAUNDRY 


TYPE “O” 


Direct operated, 
Semi-steel con- 
struction suit- 


able for initial 
pressures to225 
psi, 400° F. For 
steam, air, wa- 
fer or gas, 


Features internal 
strainer, Anum- 
Metit seat and 
disc, Direct op- 
erated, of extra 
heavy semi-steel, 
this valve is suit- 
able for pres- 
sures to 225 psi, 


400° F. 


TYPE “K” 


*Trade Mark Reg. U. S. Pat. Off. 


STRONG, CARLISLE & HAMMOND COMPANY 
1392 WEST 3rd Street 
_ Cleveland 13, Ohio 


ne 
aot 
mane 


No, 070 Small Trap 


“SY” Strainer 


7 Anum.Men 


Reg trode Mork 


800 Series Steel Trap 


SiXO KS 
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To Prevent Bolt Turning 





shame HOLE 


A or WITH 
PLASTIC 
wooD 


SECTION OF 


PLA TTENED 





/PUARE 











ome (000) wooD 














When the wood is new and the fit is tight, squared 


heads of a wooden bolt will hold, but in time the hole 
frequently enlarges and then the entire bo)t turns. It is 
difficult to tighten or improve such a bolt because of the 
rounded head. : : 

A simple method to correct this trouble is shown in 
the accompanying sketch. 

Simply heat the head end of the bolt and flatten the 
squared portion as indicated. The section will “spread 
out” as shown in the lower sketch and at the right. Then 
just drive the bolt into the hole, as shown at the right. 
rhe bolt won’t turn now, If you want to do a first-class 


job, fill the gaps with plastic wood, also as indicated, 


| and there will be even less possibility of turning than 


when the bolt and wood were new. 

This treatment will not weaken the bolt as a tension 
member to any appreciable extent. Torsionally, in fact, 
the bolt will be stronger in the flattened section than it 
was before flattening. 


Customers Speak 

The bulletin board at the Crown Laundry and Dry- 
cleaning Company of Indianapolis, Indiana, has the 
most popular reading materia) in the plant. Elbert 
Glass, president of the firm, uses to good effect the qual- 
ity performance chart designed by the National Insti- 
tute of Drycleaning. This lists the number of complaints 
received from customers during the previous week, and 
the percent of complaints to total customers served 
(complaints per 100 customers). [t also shows in the 
black squares opposite the departments where the 
sources of the complaints happen to be. 

This chart merely serves as a summary, 
the other half of the board, under “customer 
plaints,” is posted the actua) complaint report 
turned in by sales personnel or the telephone operator. 
Thus the forty-odd production workers can read for 


On 


com- 
ecard 


however. 


pssarePitd CASTONERS 
rt ed YOR dy red, Popeye re 
eet Bor cnn castacrs Bisateshachon? 
DO-OVERS CAUSED BY 

SNSPECTION 
ORICON 
MSEMRLY SAPP, 
WATS L LEATHERS 
HOUSEHOLD 
BGS DEFT 
end ‘Som — bad 
SRM 
*CELLANEOUS 


“A 
Glass beside quality progress chart 


| Complaint cards are tacked by Mr. 
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Compressor Features that Assure 


WaQUK ET LOvVV ‘ 
Traps for Laundries COST 


This new Nicholson trap 







was designed for laundries, dry 






cleaners and other users of small equip- 







ment. Type D effects the same faster heat- 





up, and the higher and more even temperatures 
which have made Nich- 










olson’s larger-size 
thermostatic units 












among the most 


widely adopted traps 






in industry. For = 
ironers, presses, ——— 
dryers, water heat- 
ers, space heaters. 
%"” to %”; press. 


to 200 Ibs. 

















185 Oregon St., 
Wilkes-Barre, Pa. 






@ THE ORIGINAL CENTRIFUGAL UNLOADER — 


Automatically unloads compressor when stopped. 
Never starts against load. 

@ AIR-COOLED CYLINDERS AND HEADS — 
V-shaped design and deep cooling fins dissipate heat 
















TRAPS: VALVES ‘FLOATS 







faster. 
themselves the details of each complaint, Without mak- © FINNED INTERCOOLER with multiple tubes 
ing a formal issue of each item, it is possible this way affords greater cooling surface. 
to Jet the workers judge who is responsible, ra) FAN-TYPE FLYWHEEL for more effective cooling 
Serious claims and trifles alike appear on the board. 






Therefore the workers discuss the merits of each claim 9 FILTER AND MUFFLER — Specially designed for 
among themselves, which serves to keep quality stand- noiseless efficiency ~ cleans ait thoroughly before 
ards to the forefront, without constant harping by the entering machine. 


Management. 6) 4 RING CONSTRUCTION —2 compression and 2 


Mr. Glass points out only one flaw in this setup. The oil rings — insures low oil consumption; minimizes 
chart and bulletin hoard do not show the customers oi) fumes in discharge alr, 
who quit without making comp)aints. Unless a sales- 2 V-BELT DRIVE — Prevents slippage; gives full power 










person follows up via sales contro) on inactive custom- ~ quietly. 

om, eyrmplytadeaway) AUTOMATIC PRESSURE REGULATOR (not 
: Hou ever, We suspect that Is a sma)) problem al shown) —Adjustable for pressure and range on units 

Crown. up to and including 5 hp. FREE AIR UNLOADER 





CONTROL on units from 71 to 15 hp. 
WATER-COOLED AFTERCOOLER (not shown) — 













os Removes moisture from air—delivers dry air to 
Le =) ap | machines. 
’ pace Tf en Air-Cooled types from % to 15 hp for regular 
\ HiT THIS 16M Hf “, re service. 
SH - mae Larger units of the water-cooled type are also 






available from 72 to 100 hp for continuous ful) 
load service. 
See your I-R Laundry Equipment Supplier, For 
more details write for Bulletin 1007-B. 







{*Low cost based on minimum maintenance expense and high 
operating efficiency.) 929-3 


Jb afef— hyo)) | -Rand 


11 BROADWAY, NEW YORK 4, N. Y 
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THE 28TH ANNUAL conven- 


the Pacific Northwest 


Drv Cleaners 


tion of 


Launderers & 


Association, held in Vancouver, 


8, ©, Canada, May 
racked up the largest 
ance ever experienced by 


14-16, 
attend- 
this 
group. Over 250 delegates reg- 
istered for the three-day meet- 
Ing 

Business 
Thursday afternoon, May 14. 
After the customary 
welcome and introductions, 
Hon. H. H. Stevens, 
known throughout British 
Columbia “Mr, Canada, 
spoke to the group on the de- 
velopment of the Northwest as 
lie had lived tt 
a century 

The next day’s first speaker 
was Cecil Lanham, director of 
personnel and educational train- 
ing at the American 
of Laundering. Mr 
subject was “Human 
of Management,” and at 
very beginning of his talk 
pointed out that there was 
attitude of defeatism in 


began 


sessions 


address of 
the 


who Is 


is 


for more half 


Institute 
Lanham’s 
Aspects 
the 
he 
an 
the 


STARCHROOM 


laundry industry today and 
that there was no sound justifi- 
cation for this attitude. He said 
the thinking carried over 
10 produce a negative attitude 
towards employees 

The next speaker was Willis 
A. Pellerin of the Pellerin-Mil- 
nor Corp., New Orleans, La., 
who spoke on “Horse and 
Buggy Merchandising.”” Mr 
Pellerin used slides to illus- 
trate the 
maintaining a 
livery service which often has 
to be supported by sales at the 
counter 

Kk. R. Finlayson, managing 
director of the Canadian Re- 
search Institute, was the first 
speaker on Saturday’s program. 
Speaking on the “Benefits of 
Loeal, Statewide and National 
Trade Associations,’ Mr. Fin- 
layson spent considerable time 
outlining the various services 
offered by the CRI, AIL and 
National Institute of Dryclean- 
ing. 

The last speaker on the pro- 
Jim Chisholm, assistant 


SAME 


exorbitant cost of 


pickup and de- 


gram, 


LAUNDRY 


JOURNAL 
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New Pacific Northwest officers are, left to right: Howard Keeler, treas- 
vrer; Don Spellman, secretary; Melvin Porter, president; Robert Ham- 


mond, vice-president, and Carl Von 


sales manager of the Sanitone 


Division, Emery — Industries, 
used as his subject, “Dollars 
at Your Door,” After showing 
sub- 
the 


audience figures to 
statement on 


the 
stantiate a 
enormous increase in buying 
power for the entire Northwest, 
he told them about some of the 
hard-selling competitors after 
the consumer’s dollar, and em- 
phasized the fact. that. launder- 


ers and drycleaners wil) have 


to do a job of selling if they 
expect, to meet competition. 

A special feature of the pro- 
gram was a customer relations 
pane) conducted by William 


Harten, sergeant-at-arms 


and Mark Howard of 
Vancouver, A question-and-an- 
swer procedure used to 
show members how to conduct 


Morrow 


was 


and 
ex- 


laundry 


services 


meetings where 
drycleaning 
plained and sold to chureh, elub 
and school groups. 

New officers elected are: 
Melvin Porter, Spokane, Wash., 
president; Robert Hammond, 
Tacoma, Wash., vice-pre sident : 
Howard Keeler, Seattle, Wash.. 
treasurer; Don Spellman, Ta- 
coma, permanent secretary, and 
Carl Von Harten, Vancouver, 
sergeant-at-arms 


are 


Lon Fanald 


Montana Meeting Elects Howard 


4 TURNOUT OF 160 laundry- 
owners, drycleaners and allied 
tradesmen attended the annual 
convention of the Laundryown- 
ers & Dry Cleaners Association 


of Montana. Southern Alberta 


& Northern Wyoming, held on 
May 8 and 9 in Helena, Mon- 
tana. 

Norbert J. Berg, general man- 
ager and secretary-treasurer of 


the National Institute of Dry- 


“Wake-Up Committee” takes time off from its appointed rounds at the 
Helena, Montana, convention to serenade Norbert J, Berg (third from 


left), general manager and secretary-treasurer of the National Institute 
of Drycleaning, Silver Spring, Md., with a rendition of My Maryland 


Newly-elected officers of the Laundryowners & Dry Cleaners Associa- 
tion of Montana, Southern Alberta & Northern Wyoming are, left to 
right, seated: William Howard, Missoula, Mont., president; Jack Bur- 


ton, Medicine Hat, Alberta, Can., 


Missovia, secretary and treasurer. 


vice-president, and Larry Topel, 
New directors are, standing: Don 


Topel, Great Falls, Mont.; James Sleeter, Havre, Mont.; Leonard Le- 


Roux, Helena, Mont.; Dou Clucas, Greybull, Wyo.; Bill Templeton, Cal- 
gory, Alberta, Can., and James Thane, Missovla 
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Specialized for your delivery prob- 
lem. New International Trucks with Metro® 
bodies have led multi-stop field for 15 
yeors, New full 6-foot headroom, Stand- 
ard or flatback body styles, in four lengths 
—7 Ys, 92, \OVa, and 12-foot. 


New Internationals are proved all 3 ways 


You take the guesswork out of truck buying when you 


buy International trucks. They are proved all 3 ways to 
give the performance you want at the lowest cost: 


1. Proved BEFORE They're Built—at the world’s most 
advanced all-truck engineering laboratory. The re- 
sults —longer truck life, reduced operating and main- 
tenance cost—give you more truck for your dollar, 

2. Proved AFTER They’re Built—at the “Desert Whip- 
ping Post,” 4000-acre Proving Ground in Arizona. 


3. Proved In SERVICE—by America’s most cost-con- 


scious truck operators. Every new International 


truck embodies the advanced engineering principles 
that have kept Internationals the heavy-duty sales 
leader for 21 straight years. 


See them. Compare them. Drive them. Ask your near- 
est International Dealer or Branch for all the facts. 





America's Most Complete Truck Line 
168 basic mode)s from %-ton to 90,000 lbs. GVW rat- 
ing... 307 new features in the new R-line... 29 


engines available with widest practical choice of gas- 


oline, LPG or diesel power , . . 296 wheelbases, 











INTERNATIONAL HARVESTER COMPANY - CHICAGO 


international Harvester Builds McCormick Farm Equipment and Farmall Tractors...Motor Trucks... Industrial Power...Refrigerators and Freezers 


Better roads mean a better America 


INTERNATIONAL TRUCKS 


Standard of the Highway 
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Md, 
to speak at the 
Mr Berg 
hrought a me SSA ge from NID 
president Willard Cannan, who 
was scheduled to speak but was 
unable to attend because of ill- 
Mr Berg spoke 
brichy on the program at the 
Lnstitate 


Cecil Lanham, in charge of 


cleaning, Silver Spring, 
was the first 
opening session 


ness also 


personne { activities and director 
of eAucation at the American 
Jastitite of Laundering, Jotet, 
Wi. Ved off ar the 
session, His subject was the hu- 


ALLETMOON 


side of management 
Lanham was followed by 


man 
Mr 


James Chisholm of the Sani- 


STARCHROOM 


tone Division of Emery Indus- 
tries, Cincinnati, who spoke 
on “Dollars At Your Door.” He 
outlined the steps necessary to 
Aevelop a sound selling 
gram, and told the audience 
what they could expect if they 
spent a )ittle time teaching 
their salesmen how to sell 
John Gray of Adco, lnc 
dalia, Mo., began the 
morning’s program by speaking 
on the charged system of ary- 
cleaning. He presented actual 
ease histories showing what the 


charged system had done for a 


pro- 


, Se- 


next 


number of wholesale and retail 
He pointed 


that the charged syslem bad 


Aryecleaners out 


LAUNDRY 


JOURNAL 


resuited, In some cases, IN in- 
creasing the capacity of a plant 
by as much as 35 percent. 
Winding up the program 
was W. A. Pellerin of the Pel- 
Jerin-Milnor Corporation, New 
Orleans, La. With the subject 
of “What ls Wrong With The 
Laundry Business,” Mr. Peller. 
im drove home the serious haz- 
ard of exorbitant selling costs 
now prevailing in the industry. 
ln offering a solution he gave 
examples, taken from actual 
plants, of profitable 
dising from quick service 


MAC rehan- 
M- 
stallations where all ¢ xpenses 
i absorbed 


by the on-location Activity. 


of sales outlets were 


On the lighter side, thers 
was a ladies’ tuncheon and the 
annual banquet with dancing. 

Among the new officers eleet- 
ed were William Howard, Miss- 
oula, Mont., president; Jack 
Burton, Medicine Hat, Alberta, 
Canada, vice-president, ana 
Larry Topel Missoula, SCCTC- 
tary and treasurer. 

New directors 


are; James 


Thane, Missoula; Don Topel, 


Great Falls, Mont.; Jim eet- 


er, Havre, Mont: Willam 
Templeton, Calgary, Alberta, 
Canada; Leonard LeRoux, Hel- 


ena, Mont.. and Don Clucas, 


Greybul), Wyoming 


I OH Kandla 





LAUNDRY BUSINESS TRENDS 


New York 


Are. 11— 279% Nose 
Apr, 1810.4 % more thon Jost yeor 
Apr. 25— 5.9%. less than last year 


Moy 2— 2.5% Jess thon )os) yeor 


W.R 


than last year 


Weiser & Co., New Y ork 


New Jersey 


Apr. 11—1 5%. more than last year 
Apr, 18 —0,8% more thon Jost yeor 


Apr. 25—6 6%. (ess than last year 
Moy 2—).5% Jess thon Jost yeor 


M.R. Weiser & Co., New York 


Sovtheoas} 
Mar.—2.0% less 
JR. Wikeon & Coa, Atlanta 


than last year 


New England 


Ase. 11—0.4Y, Ness 


Apr. 18 —~8.6% more than Jost year 
Apr. 25—0.7°%. \ess than last year 


Moy 2—D.)% more than last year 


Carruthers & Co., Boston 


than last year 
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Oo : # ' a 
For sparkling sport shirts every time... 


as: 
ROLORTEA 
- » Wriskon, “e 


Meet the sport shirt trend with KOLORTEX—the Wrisley soap 


formulated especially tor efiective, gente washing of 


‘<e colors, silks, wools and cottons. 


7] KOLORTEX is o Jow titre, red oj) soap uniformly ond chemically built—not dry 


mixed . 


KOLORTEX gives you quick sudsing and fast rinsing in cool water. . . 


pertect washing for every \oaa. 


Orcher Wrisley industrial soaps Anclude WERKRITE Flakes ar 
Powder... neviro) tollow, 42° titre soop—dissolves quickly, 
\nsures long-lasting suds, rinses freely WAN TERXAL _ _ - 


Werkrite base—already built as a complete detergen) ond ready }o use. 


AV-60 . . . \ow Wire red oll soap for quick and efficient soil re- 


moval during first suds. 


MAKERS OF FINE SOAPS 
SINCE 18672 


ALLEN B. WRISLEY COMPANY 
6801 West 65th Street + Chicago, Illinois 
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from the 


ALLIED 


TRADES 





Cor- 
square 


Wyandotte Chemicals 
poration’s new 74,800 
foot research center at Wyan- 
Aotte, Mich... full 
operation early this month, ac- 


went mto 
cording to a company an- 
nouncement, “dedicated to pro- 
viding more and better chemi- 
for industry and 
Robert B. Semple, 


eal products 
the public.” 
Wyandotte president, said the 
new center “will contribute fur- 
ther to Wyandotte’s rising im- 
portance in research and devel- 
opment activities,” 

Wyandotte, a 63-year-old 
producer of alkalies, is a major 
manufacturer of three of four 
essential industrial chemicals 
ash and caustic 
is said to be the 


soda 
and 


echlorme , 
soda 
world’s largest producer of spe- 
malized cleaners and sanitizers 
jor business and industry 

The new research center per- 
mits a consolidation of Wyan- 
dotte’s many research and 


development activities and will 


Brownlee Marries British Girl 


Announcement has heen made 
of the marriage of William 
Herbertson Brownlee, an engi- 
neer with the International 
General Fiectric Company of 
New York 10 Miss Shelia Milhi- 
gan of Beckhead, Witherslack, 
England. 


Revolite Appoints Distributor 


The Revolite Division of 
Atlas Power Company, Stam- 
ford, Conn., announces the Afi- 
pointment of Thompson-Hay- 
ward Chemical Company, 29th 
and Southwest Boulevard, Kan- 
sas City, Mo., as distributor for 


Revolite asbestos Jaundry rol) 


to 
only 


the 
expand 


ma- 
ts 


enable 
terially 
long-range research within the 
organic and morganic chemical 
fields, but special research proj- 


company 
not 


ects assumed by the company 
on behalf of the national de- 
Jense program, The Jaboratonies 
of the center embody a new 
concept of industria) laboratory 
design and construction. This 
and 
make 


walls 
that 


movable 
services 


includes 
built-in 
them as flexthle as movie sets. 

Ancluded in the center, which 
employs a staff of over 200 per- 
sons, is a complete, commercial 
type laundry washroom insta)- 
Jation together with the Jatest 
testing devices for use in study- 
ing textiles, a nucleonics labora- 
tory where soils are tagged with 
radioactive (racers and the 
efficiency of various cleaning 
is measured with 
physics 


operations 
Geiger counters, a 


laboratory, organie and ana)y- 


tical laboratories. 


The bridegroom’s Sather is 
H. Herbert Brownlee, of the 
Washington office of the Pros- 
perity Company, Ine. The 
bride's father, W. G. Milligan, 
is managing director of the 
Lakeland group of laundries in 
northwest Eng\and. 


covers and paddings for the 
states of North Dakota, South 
y 7 

Dakota, Kansas, Nebraska and 
Missouri, with the exception of 
Kansas City, Mo., and St. 
Louis. 

The Thompson-Hayward 


Company will not only assume 


LAUNDRY 


JouRNAL 


sales duties, but will also have 
charge of Revolite installation 
and service in this territory. 
Stocks will be maintaimed in 
Kansas City, Omaha and 
Wichita 


Drew Appoints Patche)) 

E. F. Drew & Co., Inc., New 
York, N. Y. announces the ap- 
pointment of David M. Pat- 
chell as a field supervisor of its 
chemical specialties division. 
Mr. Patchell will be responsible 
for the sales and servicing of 
Drew soaps, detergents and 
other laundry products in the 
Pennsylvania, Baltimore and 
Washington areas. He will work 
Airectly with commercial laun- 
dry operators, 

The background of the new 
appointee covers more than 20 
years’ experience in supplying 
chemical products to the laun- 
dry and drycleaning business. 
[n addition. he has owned and 
operated bis own drycleaning 
and Jaundry plant, 

Early training and a college 
education im textile chemistry 
enabled Mr. Patche)) to con- 
tribute to the development of 
refrigerated bleach manutac- 
ture, and the origination of cer- 


tain types of sours. 


Stuart Bart’s Canadian 
Representative 


WILLIAM BURRILL 


Stuart Bart, Inc., announces 
the appointment of Widam 
Burrill executive Canadian 
representative, Mr. Burrill has 


as 


a great deal of experience in 
laundry and <lrycleaning sales 
promotion, having been, during 
the past four years, sales pro- 
motion manager of Canada’s 
Jargest Janndry and dryc)eanng 
service. 
Thoroughly 
newest and most effective ad- 
vertising, merchandising and 
sales promotion techniques as 


versed in the 


June 15, 1953 


applied to the laundering and 
drycleaning industries, Mr. Bur- 
rill will bring the entire line of 
Stuart Bart promoton 
and advertising packages, mat 
services and sales engineering 
services to Canadian operators 


sales 


from coast to coast. 


Elected President 
of Hercules 


ALBERT E. FORSTER 
Albert. E. 


elected president 
Powder Company 
man of the executive commit- 
tee. 

He succeeds Charles A. Hig- 
gins, president and chairman of 
the board. Following the com- 
pany’s retirement policy, Mr, 


Forster has been 
of Hercules 


and chair- 


Higgins resigned as president 
of Wereules, a post he has held 
since 1939, He also resigned the 
chairmanship of the company’s 
executive committee. He wi)) 
continue as chairman of the 
board, a position to which he 
was elected in 1944, 

Mr. Forster has served as 
vice-president and member of 
the executive committee since 
1951. He was elected a director 
of the company in 1940 


60th Anniversory of 
Mining Operation 

The Johns-Manville Corpo- 
ration recently celebrated the 
60th anniversary of the imitial 
mining at its diatomite deposit 
in Lompoc, Calif. The firm is 
the major producer of diato- 
mite in the United States and 
the company’s Lompoc deposit 
is the largest and purest known, 
Diatomite has hundreds of in- 
dustrial uses, as a filter aid and 
as a filler in paper, pdastics, 
paints and polishes and as a 
high-temperature insulating ma- 
tertal. 

A. Fisher, president of 
Johns-Manville, in addressing 
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Won't pack dewn 


Use it on all your presses—coNar and resists scorching, is highly absorbent 
cuff, body, bosom. Its thousands of and uniformly porous. And if it doesn’t 
springy loops won’t pack down, will outwear double-laced flannel, we) re- 


permit steam or hot air 10 pass through turn your money, Sold by better laun- 
without being trapped. “Jomac 54° — dry suppliers. Write for literature and 


a full 54 inches wide—fits any size buck, the name of your nearest supplier. 


—™?> A FULL S44 INCHES WIDE ~< 


¢. WALKER JONES CO., PHILADELPHIA 38, PA. 
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from fiat work ironer Roll Covers of 


ASBESTON 


Asbeston fabric ironer roll covers wear longer 
because they resist heat. Made of fireproof 
Asbestos fibers, they have superior resin impreg- 
nation to make them far more durable than 
ordinary covers. Moisture resistant, they won’t 
stain finished work. 

Asbeston covers work better, too. Their smooth, 
firm surface helps prevent wrinkling, gathering, 
and reruns—speeds ironing operations—gives 
finer finishes. So Asbeston makes customers 
happier. 

For the quantity and quality of work that 
means profits, you'll find nothing’s as good as 

Asbeston. For names of 
fabricators, write to: 
Textile Division 
UNITED COMPAR 
RUBBER COMPANY 


© 1230 Ave. of the Americas 


Rockefeller Center, N. Y. 


Lat 


NDRY JOURNAL 


a group of company executives 


and state officials, announced 
that pilot plant operations have 
been started to find new uses 
for diatomite which should re- 
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su)t 
in Lompoe. 


The anniversary celebration 
included an open house for the 
families of company employees. 


in additiona) emp)oyment 


Takamine Sales Appointments Announced 


Martin P. Guina, sales man- 
ager of Takamine Laboratory, 
Inc., Clifton, N. J., announces 
the appointment of two new 
field representatives. Edward 
T. Borda and Dan Schultz will 
the firm in assisting 
the proper use 


represent 
drycleaners in 
of enzymatic digesters and siz- 
ings. 

Mr. Schultz is a graduate of 
the NUD general and manage- 
ment courses, His lengthy ex- 
perience in drycleaning includes 


EDWARD T. BORDA 


actual service as a spotter, 
cleaner, press shop and dry- 
cleaning plant owner, He wi) 
cover the Pacific coast and 
mountain states with headquar- 
ters at Los Angeles. 

Mr. Borda who has had ac- 
tual experience as a spotter and 
administrator of a large eastern 
drycleaning plant, will 
the southeast, including Texas, 
Oklahoma, Arkansas, Louisiana 
and New Mexico, with head- 


cover 


quarters at Dallas. 


DAN SCHULTZ 


U.S. Hoffman Announces New Territorial Changes 


The opening of a new sales 
district in the 
announced by the United States 
Hoffman Machinery 
tion. 

The new district, which will 
have its headquarters in Birm- 
ingham, Alabama, has been 
set up as part of a sales district 
reorganization plan to provide 
closer contact between the Hoff- 
man Corporation and its cus- 
tomers in every state in the 


nation. 


south has been 


Corpora- 


GEORGE V. BRENDEL 


district will 
and will be 


The southern 
serve 13 
headed by George V. Brendel, 
Alabaman, who has 
eastern district manager 
of the company since 1950. 
the south- 


states 


a native 
been 


States covered in 
ern district include Alabama, 
Florida, Louisiana, 
Mississippi, North Carolina, 
South Carolina, Tennessee, 
western Virginia, southern West 
Virginia, Arkansas, Oklahoma 
and Texas. 


Georgia, 


Mr. Brendel in 


is Louis Lichtman, 


Succeeding 
New York 
executive representative to the 
clothing trade for the Hoffman 
Corp. 

The reorganized eastern dis- 
trict will include Connecticut, 
Delaware, The District of 
Columbia, Maine, Maryland, 
Massachusetts, New Hamp- 
shire, New Jersey, New York, 
Pennsylvania, Rhode Island, 
Vermont, eastern Virginia and 
northern West Virginia. 

Into the company’s central 
district go Ohio and Kentucky, 
which have been transferred 
from the eastern district. This 
move places these markets 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





June 15, 1953 


LOUIS LICHTMAN 
closer to the central district’s 
headquarters in Chicago, 
headed by Pau) Harbor. 

Also in the central district 
are 11 mid-western states: Tl- 
linois, Indiana, Iowa, Kansas, 
Michigan, Minnesota, Missourt, 
Nebraska, North Dakota, South 
Dakota, and Wisconsin. 

The western district, headed 
by S. B. Brooks, Jr, in Los 
Angeles, is unchanged. It covers 
eleven Oregon, Wash- 
ington, California, Idaho, Mon- 
Arizona, Utah, 
Wyoming and 


states: 


tana, Colorado, 
New Mexico, 
Nevada 

In returning to Birmingham, 
Mr. Brendel comes back to an 
area in which he served for 16 
years. He joined Hoffman in 
1931 at the corporation’s New 
Orleans office and was placed in 
charge of drycleaning and 
laundry equipment and _ press- 
ing machine sales in Birming- 
ham three vears later. 

Mr, Lichtman joined Hoff- 
man in 1916 when the company 
was first attempting to induce 
clothing manufacturers to use 
pressing machines to make 
clothing. Since 1950 he has 
served as the company’s execu- 
tive representative, devoting 
his full time to the clothing in- 


dustry’s pressing requirements 


Elected Veep at Wyandotte 


Election of Robert L. Reeves 
as vice-president in charge of 
sales of the J. B. Ford Division 
of Wyandotte Chemicals Cor- 
poration was recently announced 
by Robert B. Semple, president. 

Mr. Reeves has been general 
manager of sales for the Ford 
Division since joining Wyan- 
dotte in January, 1950. This 
Wyandotte division is the 
world’s largest producer and 
distributor of industrial clean- 
ing and sanitizing chemicals. 
It serves the laundry, foot, bev- 
erage, metal treating, aircraft, 
railroad, automotive, building 
maintenance and 


industries, 


other major 
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New International 
Harvester Branch 

H. A. Herman, Internationa) 
Harvester’s motor truck district 
sales manager in Fort Wayne, 


Ind., announced the opening of 


the company’s new motor truck 
sales and service branch )ocated 
at the corner of South Clinton 
and Duck streets im = Fort 
Wayne. The branch was form- 
erly located at 207 East Supe- 
rior St. 

The branch contains about 
23.000 square feet of floor space 
which includes a showroom, 
office, parts department and 
service station areas, 


Heads Cowles’ 
Syracuse Labs 


OR. JOHN B. DAVIDSON 
The Cowles Chemical Com- 
pany, Cleveland, Ohio, an- 
nounces the appointment of Dr. 
John Barry Davidson as its new 
director of research. Dr. David- 
son joined Cowles in April and 


will be directly in charge of the | 


research laboratories in Syra- 
cuse. 

Dr. Davidson took his under- 
graduate work at Williams Col- 
lege and his graduate work at 
Massachusetts Institute of 
Technology, where he received 
his Doctor’s degree. A number 


of patents and patent applica- | 
tions on surface active agents, | 
silicones and paper-treating res- | 


ins are associated with Dr 


Davidson’s name. 


Timken Promotions 


The Timken Roller Bearing | 


announced a 
brought 


Company has 


series of promotions 


about by the reuirement of J. A. | 


Riley, secretary-treasurer. H. FE 
Markley, assistant secretary, 
has been elected secretary; 
G. L. Deal, assistant treasurer, 
was elected treasurer; B. R 
Powell, chief cost accountant, 
has been named assistant secre- 
tary, and R. A. Gulling, systems 
supervisor, has been elected as- 


sistant secretary, 
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Especially Designed 


for Use 
inthe LAUNDRY INDUSTRY 


Darnell Casters and Wheels start 
cutting costs from the very first 
day of installation. Easy rolling 
and swivelling increase employee 
efficiency, save floors and help 
add With over 
4000 types of casters and wheels 
to select from you can specify 
the exact model to meet your 


to production. 


requirements. 


DARNELL CORPORATION, LTD. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 


36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 
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Hapman-Dutton Boiler 
Features Off-Center Firing 


The principle of off-center 
firing, featured in the Econo- 
Therm boiler, is described in a 
new bulletin for users of boilers 
in sizes through 250 hp. Accord- 
ing to the manufacturer, the 
Hapman-Dutton Company, off- 
center firing delivers advan- 
tages in performance, economy 
and safety, including efficient, 
positive water circulation in a 
rotary motion. The bulletin 
also describes the three-pass 
Scotch internal furnace type 
steam generator which includes 
a modern one-piece welded 
boiler shell. All are 
built with a large steam stor- 
five or more 
water heating 


models 


age space and 
square feet of 
surface per rated horsepower to 
insure long life for the shell. 
Burners are available for gas 
only, light oil, heavy oil, or 
with gas and oil combination 
for quick conversion. 

For Bulletin EC-BS84, con- 
taining full information and 
specifications, write to Dutton 
Boilers, Division of Hapman- 
Dutton Company, Kalamazoo, 
Mich. 


Improved Bock Extractor 

The Bock Laundry Machine 
Company, Toledo, Ohio, has 
recently introduced a new 20- 
inch machine, Model M-100. 
The new model, Bock states, 
incorporates. the experience of 
many years of building high- 
speed, durable and efficient ex- 
tractors. 

The new extractor is a com- 
pletely new design about three 
inches lower than the old 
Model M-60, and is 36 inches 
high to the top of the curb. It 


has a completely new motor 


three 


ball 


pre- 


unit with larger shaft, 
inches shorter, and the 
bearings are sealed and 
lubricated. A new band-type 
brake stops all rotation in less 
than 10 seconds, and a new 
molded nylon ball seat and 
polished ball eliminate’ the 
necessity of removing the bas- 
ket for lubrica- 
tion, 

The 
been 


as frequently 


operating handle has 
moved from the skirt 
front to the top and rear, and 
with the new magnetic con- 
tactor type switch, it is readily 
adaptable for timer attach- 
ments which can be furnished 
if specified. 


Flexible, Liquid- 
Tight Conduit 

First of its kind to gain 
Underwriters’ Laboratories ap- 
proval for use in wet locations, 
according to the manufacturer, 
“Sealtite” flexible liquid-tight 
electrical wiring conduit is de- 
scribed in a four-page illus- 
trated publication, Suggested 
applications and specifications 
are included, 

Made with a flexible gal- 
vanized steel core, positive 
ground and tough synthetic 
cover, “Sealtite” protects wiring 
against moisture, dirt, chemi- 
cals and corrosive fumes, the 
manufacturer states. 

For copies of bulletin UA- 
530 write the American Brass 
Company, American Metal 
Hose Branch, 692 Main Street, 
Waterbury, Conn. 


Goodrich Conveyor Belt 


A catalog describing a new 
conveyor belt that moves pack- 


ages and cartons up and down 
grades as steep as 55 degrees 
has been published by The B. F, 
Goodrich Company, Akron, 
Ohio, and is available on re- 
quest. 

Called “Ribfiex Griptop,” the 
new package conveyor belt has 


a special ridged and cross-cut 
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rubber surface which provides 
the extra gripping power need- 
ed to operate on grades over 30 
degrees. B. F, Goodrich says 
that by designing conveyor in- 
stallations at 45 degrees, 42 per- 
cent less floor space is needed 
than that required for installa- 
tions designed at 30 degrees. 
Uniform depth of cover pattern 
gives up to 45 percent longer 
life, the firm states. 


Hild Re-Color Announced 


Re-Color, a product of the 
Hild Floor Machine Co., is 
said to revive faded or dull 
rugs and upholstery. By adding 
it to the shampoo solution 
when the fabric is cleaned, 
much of the vivid beauty is re- 
stored to the original colors. 
Hild Re-Color may also be ap- 
plied in a simple brushing or 
spraying operation, Faded sec- 
tions can be toned up to blend 
with adjoining areas, according 
to the manufacturer. 

Re-Color is furnished in 12 
basic colors which can be used 
straight, or can be blended to 
achieve almost any desired 
color, Patterned or multi-color 
rug, carpet and upholstery fab- 
ries can be re-colored with the 
application of only a single 
shade, The new product appears 
to have an affinity for only its 
like color, yet will brighten all 
other colors in a multi-colored 
fabric. For example, rose Re- 
Color would be selected for a 
rug with a predominating rose 
background, The rose Re- 
Color takes hold in the rose 
area, and at the same time 
brightens but does not change 
such colors as blues or greens in 
the design, 

A technical bulletin describ- 
ing its use may be obtained 
from the Hild Floor Machine 
Co., 740 W. Washington Blvd., 


Chicago 6, Ill. 


Baby Bibs Carry Ads 
A new low-cost advertising 


medium—advertising baby bibs 
—has been announced by Per- 
sonality Products, Chicago, II. 
This type of promotion is said 
to be ideal for use as a good- 
will builder by diaper services, 
infants’ and children’s goods 


manufacturers and retailers, and 
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many other firms who deal with 
infants and children, 

The bibs are made from four- 
gauge Vinyl plastic and are 
waterproof, stain proof and 
acid resistant, according to the 
firm, and easily wiped clean 
with a damp cloth. They are 
available in three different col- 
ors—pink, blue and white— 
with colorful contrasting im- 
printing and binding. Enough 
space is provided on the front 
of the bib for imprinting up to 
six lines of advertising. Special 
designs can also be silk-screened 
on the bibs. 

Further information may be 
obtained from Personality 
Products, 2047 W. Pierce Ave., 


Chicago 22, Ill, 


Changeable Sign Mounter 

A new tool for mounting slot- 
ted changeable copy letters on 
the back inside walls of stores 
and on the outside walls of 
business establishments for ad- 
vertising specials, has been de- 
veloped by Wagner Sign Serv- 
ice, Inc., in the form of a 
horizontal bar assembly. 

This device is comprised of a 
series of 24-inch baked enamel 
mounting bars which can be 
easily mounted on any flat sur- 
face, such as plaster or plywood 
walls, meta) panels or bulletin 
boards. An aligning tool pro- 
vides for proper spacing of the 
bars. 

Brochures on this new device 
and on changeable copy letters 
may be obtained from Wagner 
Sign Service, Inc., 438 S. Hoyne 


Ave., Chicago 12, II]. 


Pocket pH Meter 


A new pocket-size pH meter 
and companion probe unit, 
manufactured by Analytical 
Measurements, Inc., 585 Main 
St., Chatham, N, J., permit in- 
stant, on-the-spot determina- 
tions anywhere. 

Completely self-contained 
with batteries in a bakelite 
case, this instrument is fur- 
nished, camera fashion, in an 
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“Charle—what do yOu Suppose happens 
to boys who dont use Switt’s Soaps?” 





S—= Onur customers tell us that Swift's Soaps save time and money 
in laundry operations. There are many good reasons why you, 


too, will find the right soap in Swift's complete line. 


@ The top quality and effectiveness of Swift's Soaps assure 
only the best results. 


Swift's line offers a soap to fit every washroom need. 


Swift's Technical Laundry Research Division is continuously 
at work on soap and laundry problems —to help you do a 


better job. 
Swift has strategically placed distribution points in all parts 
of the country —to assure prompt delivery of these and 


other fine Swift's Soaps: 


White Ribbon Chips & Powder ® Guaranteed Laundry Powder 


Formula $ Powder @ Break-O Powder @ Wool Flakes & 


Powder @ Glory Chips 

















SWIFT & COMPANY 


Soap Department, Chicago 9, llinois 
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if you have 
4 100 lh. washer 


You need the 
companion 
EXTRACTOR... 








33 INCH 
90 POUND 


EXTRACTOR 


Only from Fletcher can you get a 33” extrac- 


tor to perfectly match Laundry washers with 
100 Ib, capacity. The entire washer load can 


be put into the extractor and run through in a 
single operation, There's no lost time, no back- 


ing up of production between washer and ex- 
tractor when you use a Fletcher 33”, Its many 


distinctive constructive features add up to safe, 
dependable and economical service, Full de- 


tails will be sent upon request. 


For full details—write— 


FLETCHER WORKS 


| 229] GLENWOOD AVE PHILADELPHIA 40, PA. estasusHeo-iaso 


LAUNDRY 


) lighting is 


| Ine 7 manufacturers 


) immersion 
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ever-ready case with novel plas- 
tic tubes of buffer and KCI so- 
lutions. Total weight is three 


pounds. Both water-proof and 


fungus-proof, the ever-ready 


! case comes with a combination 


hand-and-shoulder strap, allow- 
ing the instrument to be slung 
shoulder or hung 
leaving both 


over the 
around the neck 
hands free. 

The meter is scaled from two 
to 12 pH for easy reading, and 
a simple adjustment gives read- 
ings from zero to 14, Accuracy 


of 0.1 pH is obtainable, accord- 


Cold Cathode Spotting Light 


CELine, Inc., has developed 
a cold cathode spotting light 
which is said to give off a light 
in the blue-green region of the 
spectrum which results in a 
sharper definition of spots. 

Cold cathode fluorescent 
said to require no 
starters and its life is not af- 
fected by the number of times 
turned on or off. Lighting in- 


A new immersion 
hot water boiler that combines 
heating element and water 
storage tank in one unit, saving 
up to half in floor space with 
additional savings in fuel, is 


two-pass 


/ announced by Mund Boilers, 


of Mund 
“Packaged Steam” boiler units 
and hot water boilers. The new 
water boiler is 
available for commercial and 
industrial application in capa- 
cities from 250 to 5,000 gph 
with either gas or oil firing or 
combination 

In addition to saving floor 
space, the fact that the heating 
element and water storage tank 
are combined in one unit 
eliminates connecting piping 
and saves time and costs in in- 
stallation according to the firm. 
The heating element a)one may 
he installed in present water 
storage tanks effecting consider- 
able savings over the cost of a 
complete unit where present 
storage tanks are suitable for 
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ing to the firm. Hearing-aid 
type batteries provide up to 
1,300 hours of operation, The 
electrometer tube, switch and 
input connector are sealed in a 
single unit to ensure freedom 
from high humidity difficulties. 
The one-knob contro) and con- 
tinuous reading features of this 
simplify 
personnel, 


instrument 
for untrained 
Grounded samples can be di- 
rectly measured because of no 


operation 


' nN 
external power connections. The 
Mstrument and electrode are 


completely shielded. 


stantly without lag or flicker- 
ing, according to the firm, it 
provides an over-all distribution 
of light with a minimum of 
shadows. It is rated for 25,000 
hours and is guaranteed for two 
years. 

A folder explaining the de- 
tails of this spotting light is 
available from the manufac- 
turer, St. Charles, I)inois. 


} 
| New Mund Immersion Boiler Announced 


the substitution of the heating 
element alone, the manufac- 
turer states. 

Yhe entire heating element is 
completely immersed in the 
water storage tank for maxi- 
mum heating efficiency and fuel 
economy. Two-pass design and 
gas-swept imside header plate 
for extra heating surface add to 
efficiency. The heating element 
itself is easily removed for in- 
spection and a large manhole 
at the rear of the wnit permits 
quick accessibiity to the in- 
terior of the boiler. The new 
water boiler is Fiberglas in- 
sulated throughout, enclosed in 
a metal outside cover 

Details on the boiler as well 
as other “Packaged Steam” 
units in the Mund )ine, ranging 
from five to 350 hp. and avail- 
able in Scotch fire tube, in- 
clined water tube and other 
types, may be obtained by 
writing the company at 1600 
No. Indiana S8t., Los Angeles 
63, Cal. 
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Street's Spray Cluster 


R. R. Street & Co., Inc., has 
announced that, as a result of 
exhaustive research, the two- 
bath process is now practical 
with plants equipped with sepa- 
rate extractors. 

Street’s, through the medium 
of its extractor-rinse process 
(patent pending), now offers to 
“conventional” 

and separate 


using 
washer 


plants 
separate 
extraction equipment the op- 
portunity to avail themselves 
of the “two-bath process of dry- 
cleaning, without excessive han- 
dling of the loads. 

The extractor-rinse process Is 
now a reality, according to the 
firm, due to the development 
of the spray cluster which is 
mounted on the lid of the ex- 
tractor. 

Solvent forced this 
spray cluster, at a pressure, de- 
velops a fan-shaped = spray 
which distributes rinse solvent 
to the entire depth of the ex- 
tractor basket, thus ensuring 
uniform saturation and rinsing 
of all fabrics in the load. 

For further information write 
to R. R. Street & Co., Inc., 
561 W. Monroe St., Chicago 6, 


Illinois. 


through 


Feedwater Demineralization 
High Pressure Boiler 

Mixed bed and_ two-step 
demineralization are two proc- 
esses utilizing the unique prop- 
erties of cation and anion ex- 
change resins to effectively re- 
duce dissolved silica and solids 
in water in order to meet ex- 
acting specifications of high 
pressure boiler feedwater. Com- 
mercial development of high 
eapacity ion exchange demin- 
era)ization apparatus now offers 
the possthility of producing 
economically, water both low 
in electrolyte content and dis- 
solved silica. In fact, the dis- 
so)ved silica can be reduced to 
levels approaching 0.0) ppm. 

These are the conclusions 
reached in a 16-page reprint of 
a talk, “Mixed Bed vs. Two- 
Step Demineralization of High 
Pressure Boiler Feedwater,” by 
M. EB. Gilwood, director of re- 
search, and Dr, C, Calmon, 
chief research chemist, The 
Permutit Co., New York, N.Y. 


This bulletin No. 3336 dp- 


scribes the economic aspects of 
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Get the Facts 
On Using Wax 


demineralizing various water 
supplies by utilization of the 
two methods. Cost comparisons 
are outlined, makeup water re- 
quirements are specified, curves, 
and \)ustrations are used to 


show the true economies of 
operation. 


New Dandux Catalog 

A handy, new tan-backed 
catalog published by C. R. 
Daniels. Ine., Daniels, Md., il- 
\ustrates and the 
firm’s complete Dandux canvas 
and leather bag line, showing 
simplified specification listings 
It is a sturdy reference booklet, 
pocket-sized for convenience, 
and also lists other types of 
products manufactured by Dan- 
iels. 


describes 


Pump Bulletin 

The Milton Roy 
has issued Bulletin No. H-20-M 
describing a recent addition to 
its line of controlled volume 
pumps. This H-20 positive dis- 
placement pump is designed for 


Company 


those water-treating and other 
industria) applications which do 
not require the extreme accu- 
racy offered by the Milton Roy 
Stepvalve construction, 

This four-page bulletin covers 
applications, capacities, 
rials of construction, motor- 
drivers and prices. It is avail- 
able on request to Milton Roy 
1300 EF 
Hi), 


mate- 


Company, Station B, 
Mermaid Lane, Chestnut 


Philadelphia 18, Pa. 


Theft-Proof Safe 


Oey 


To take in cash receipts at 
all hours, check in routemen 
without a receiving clerk and 
protect against robbery, a new 
type of inexpensive and foole 
depositor is offered by 
Safe Company. The 
unit can be installed either di- 
rectly on a safe or through a 
wa)) with connecting conte to 


the safe. The patented receiv- 


proc rf 
Cramer 
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What's the best way to clean the rolls and chest of a 
flatwork ironer? How often should you wax ironing 
surfaces? Tlow much wax should you use? These are 
just a few of the questions we asked in a recent survey 


of laundries and laundry equipment manufacturers. 


Out of this survey comes our new booklet, “Wax Facts 
by Karagami,” designed to fill a real need for informa 
tion on the correct way to use wax. \n clear, concise 
terms, “Wax Facts” gives 
you proven waxing proce- 
insure clean, 


dures that 


crisp fatwork and maxi 
mum, trouble-free service 

from ironers and presses. 

A copy of “Wax Facts” is 

yours free for the asking, 

along with a sample of our 

Powdered Karagami Wax 

in the handy sifter can. 

So get the “Facts” and get Karagami, Try Karagami 
Wax —the night way —and you'll find your Matwork 
coming out smoother, fresher, and with lots fewer 


maintenance headaches. Mai) the coupon today } 


CONCORD CHEMICAL COMPANY 


MOORESTOWN, NEW JERSEY 
MOORESTOWN 9-100 





Dep't K 
Moorestown, New Jersey 


Please send me a copy of your “Wax 
Facts’ booklet 
) would also like to receive o somple of 


Powdered Karagami Wax in the handy 
sifter can 


Cc 


ee 





Company___ 
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SUPREME 


ONE OF 


CLINTON'S 


“Detal Snaath’ 


LAUNDRY 
STARCHES 


NON-CONGEALING 
USE HOT OR COLD 
GIVES FLEXIBLE FINISH 


EASIER IRONING 


CLINTON FOODS INC. 


CLINTON, [OWA 


SEUSS 
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ing head thwarts “fishing,” 


can't be jammed and dehes hur- 
giary attack, 
manufacturer, 

The device is available in a 
choice of models with wide or 
limited mouths, al) of one-piece 
high-quality steel casting. The 
units can be mounted readily 


according to the 


on existing safe or chest, or 
jurmshea compete with the 
sale attached, For installation 
through an exterior or mterior 
wall, the maker furnishes draw- 
ings to suit individual require- 
ments. 

Yor further information, write 
Cramer Safe Company, 127 
Cramer Bldg., 1417 McGee St., 
Kansas City 6, Mo. 


Wiorvester Reduces 


Truck Prices 

NX substantial 
the retail prices of its light, 
medium, and light-heavy duty 
R-line models of motor trucks, 
which it recently introduced, 
has been announced by the In- 
ternational Harvester Com- 
pany. 

The price reductions cover 
the company’s R-10, 120, 130, 
150, 160, 170, and 180-model 
series, ranging from its smallest 


reduction im 


pickup trucks through those of 
the 19,500-pound rated capa- 
CY, 

The downward price adjust- 
ments range from 3.5 percent 
on R-180 series to 10.6 percent 
on the R-120 pickup models. 
They range from a minimum of 
$87 to a maximum of $152 on 
former )ist prices. The overal\ 
price reduction in these weight 
to about 


categories amounts 


6.7 percent. 


Prosperity Catalog 
Uses Five Languages 


A colorful, five-language 
booklet, i)ustrating and de- 
scribing the complete line of 
equipment for the laundry and 
drycleaning industry, as well 
as for hospitals, hotels, institu- 
tions and clothing manufactur- 
ing plants, has recently been 
published by The Prosperity 
Company, Inc., Syracuse, N. Y. 

This single booklet is printed 
in Portugese, Spanish, French, 
German and English. Each 
plece of descriptive cOpy ap- 
pears five times in these five 
languages to make the booklet 
usable throughout the world. 

Prepared in direct support of 
the Prosperity Exporting Cor- 
poration program, the company 
terms it its “International 
Complete Line’? manual. 
United States distribution is re- 


stricted to special requests. 


June 15, 1953 


New Erie City Stoker 








To complete its line of sin- 
gle-retort underfeed — stokers, 
Erie City [ron Works has in- 
troduced “FYaid-Ram” hy- 
dranvically driven and con- 
trolled model. This compact 
stoker provides unobstructed 
access to fire doors, sitting doors 
and ashpit doors, the 
states, The hydraulic fue) feed 
control offers an infinite range 
of fuel regulation, making the 
unit ideal for automatic com- 
bustion control where wide 
load range operation is desired, 
according to the company. 

For further information ask 
for Bulletin SB-47, Erie City 
tron Works, Erie, Pa. 


ws 


firm 


Calgon Announces 


“ ” 
Zeotone 

A special preparation called 
“Zeotone,” now available in 
bulk quantities to clean and 
“tone up” the zeolite or resin 
bed in commercial or industrial 
water softeners, has been an- 
nounced by Calgon, Inc., Pitts- 
burgh. 

In addition to loosening iron 
deposits, silt and other ma- 
terial that, becomes trapped in 
the softener bed, Zeotone con- 
tains a specially developed 
sterilizing agent, and a rust in- 
hibitor to protect the metal in 
contact with the salt solution, 
the announcement states. 

The manufacturer of water- 
treatment chemicals and com- 
pounds reports that Zeotone 
has proved to be well-suited for 
cleaning and toning up any 
softener which is regenerated 
with salt. It is effective on 
either synthetic or natura) zeo- 
lites, or carbonaceous or re- 
sinous organic exchange ma- 
terials. It may be used also to 
clean up tron filters or sand fil- 
ter units. 

For commercial or industrial 
use Zeotone is being made 
available in 100-pound drums. 
No specia) precautions are 
needed in handling this new 
material, it is added, since it 
is harmless to the skin. 

Full details are contained in 
a specially prepared folder, 
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“Zeotone Cleans Water Soften- 


yy 4 
ers,” available upon request 
from Calgon, iInc., Hagan 


Building, Pittsburgh 30, Pa, 


Filter Powder Dispenser 


and meas- 
dispenser, 


“store 
powder 


Using the 
ure” filter 
drycleaners can now cofnvel- 
iently store up to 50 pounds 
of filter powder in a steam 
heated container and accurately 
feed from one half pound to 
two pounds of filter into the by- 
pass line which runs 
to the filter screens, 


directly 


Measuring six feet, two 
inches tall and located between 
the trap and the pump, it is 
self-supporting and requires no 
specia) brackets for insta)lation. 
It is fabricated of light weight 
steel, finished in blue gray and 
trimmed in stainless steel, The 
filter powder storage chamber, 
located at the top of the dis- 
penser, has four rows of steam 
coils to insure dry powder un- 
der all conditions, regardless of 
weather. It is heated with 15 
pounds of dry steam or can be 
connected to discharge from 
steam trap. 

For further information write 
the manufacturer, Powder Dis- 
penser, Alton Childress, Pales- 
tine, Texas. 


Booklet Shows Buckeye Line 
de- 
scribing the uses of 32 different 
Buckeye drycleaning products 
is now being distributed by the 
Davies-Young Soap Company. 

The booklet is divided into 
nine different sections: dry- 


A new 35-page booklet 


STARCHROOM 


cleaning 
chlorinated solvent drvelean- 
mg; wet cleaning soaps and 
synthetics; spotting specialties ; 

retexture, 
repelents ; 


soaps; products ior 


and 
carpet 


size 
rug, 
and upholstery shampoo; prod- 
ucts {or glow es and suedes + 
dorant-neutralizer, and 


garment 
water 


deo- 
break 
and stain removal products. 
The booklet is available iree 
of charge from the company at 
Box 995, Dayton 1, Ohio, or its 
authorized distributors, 


Steelast Coating in 


10 Colors 


A new line of products manu- 
factured by the Steelcote Mfg, 
Co., St. Louts, available undet 
the trade name of Steelast, has 
come out of the research work 
Aone on Stainless Steel Coating. 
The formula for Steelast prod- 
ucts is basically the same as 
mat of Stamless Steel Coating 
in that both use a viny) plastic 
vehicle, the primary difference 
being that a change of pigment 
makes possible the manutfae- 
ture of all iwcluding, 
black, white, gray, ivory, green, 
red-orange and yellow. 

Steelast is a film 


colors 


which is 
said to be impervious to mols 
ture, resistant chemi- 
cals, and is odorless and non- 


to most 


toxic when dry. 

The which 
is put are protection and fin- 
ishing of metal surfaces on 
original equipment, and mainte- 


uses to Steelast 


pipes, 
metal 


nance of machinery, 
tanks, duct work and 
building materials, indoors and 
out. It can be sprayed, brushed 
or dipped, and is available in 


quarts and gallons 


New Prosperity 
Cleaning Unit 

Model 6-B, a new, fully auto- 
matic, synthetic cleaning unit, 
manufactured by the Prosperity 
Company, Inc., Syracuse, N. Y., 
and adaptable for use wit) 
straight solvent, charged 
or batch system, was recently 


soap 


introduced to the industry. 

The new Prosperity model is 
a fully-enclosed, complete unit. 
The makers claim it will 
optimum — operationa) 
through continuous, automatic 
functioning 
soap. 


give 
value 
with or without 

The machine is designed to 
give timed, automatic soap in- 
jection for charged soap clean- 
ing, with distilled rinse: timed 
automatic imjection of fresh 
soap for each batch, with dis- 


tilled rinse, or a 24-minute 
cycle for straight solvent clean- 


LAUNDRY 


JouRNar 


Far the best in 
CANVAS 


Washroom frucks 


Designed especially for wet-work handling, only 


this Lane Style 69W Washroom truck incorporates 


all these quality features for long, dependable 


service at very low cost: 
® Woterproof, mildew-resistant body of heavy Lane-woven 
duck—impregnated with vinyl plastic, stitched with Nylon. 


@ Light-weight, extra-strong, non-rusting frome. 


@ Convenient, easily-controlled, flexible drain. 


@ Over-size casters for easy handling of load. 
STANDARD SIZES AVAILABLE 


Long 


Tota) 


Height 








24” c a \ 30” 
30” 18” a4 30” 





/ 


Lane canvas baskets, hampers, and trucks are built to 


take it, built to last! There are many canvas baskets, but 
there’s only one Lane. Always look for the LANE mark — 
to be sure! See your distributor or write... 

OB ar 


Convos Bosket CroHsmen Since 1894 


OW. 7. LANE & BROS., INC.,Poughkeepsie, New York 
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ing. Garments go in dry, and 
come out cleaned and dry, the 
firm states 

New include high 
speed extraction for minimum 


features 


said to 
im- 


rinsing requirements, 


and solvent; 
creased drying efficiency, and 
fast filling and draining through 
use of a modernized button 
trap and dump valve. 
Outstanding features retained 
include the Formatrol cycle 
timer; large dust bags; full 
batch distillation; open-pocket, 
reverse action cylinder; full 
flow filter capacity, and dis- 
ned solvent rimse faci)ities, 
eaimed to be essentia) with a 


charged system. 


Save Lime 


Air Pressure Dispenser 
The Oil-Rite Corporation 


has announced its new air pres- 
sure operated dispenser which 
feeds oil and other fluids by air 
pressure to elevated, distant 
anid mmacecessible poms for use 
on where gravity 
feeding is not suitable. 

yy 4 

The dispensers are said to he 
used on a wide variety of appli- 
cations, including spray oiling, 


applications 


They are specifically designed 
\o serve as central reservoirs of 


singe dine, Jow pressure air op 


BUNT FoR y¢ ARS 
OF RUGGED SERVICE 


STARCHROOM 


erated oiling systems, discharg- 
ing a regulated amount of oi) 
to individual bearings by means 
of adjustable sight feed needle 
valves, 

For Bulletin 82-11, write to 
the Onl-Rite Corp., 2334 Waldo 


Bivd., Manitowoc, Wis. 


Origa-Fab Offer 


The 
has announced a free olfer ol 
a test sample of Origa-Fab, its 
new product which is designed 


Harms Chemica) Co. 


to restore the original “new” 
look to wetcleaned or dyed fab- 
rics, and a booklet, “A Way To 
Cet More’ Business,” which 
Zives drycleaners a promotional 
pide. 

The Origa-Fab test 
the announcement states, makes 
124, gallons of working solu- 
tion. This is simply added to 
the last rinse water, requiring 
no extra equipment. According 
to the manufacturer, Origa-Fab 
reduces pressing time by 20 
eliminates ereping of 
fabrics and dye or ex- 


sample, 


percent, 
mixed 
tractor wrinkles, and makes 
SpPoluNng easier. 

Samples of Origa-Fab are 
available through jobber-sup- 
pliers, or dAirect from Harris 


()emica) Co, Cortland, N, Y,, 





SHAMROCK 


rotate! 


PANVAS BASKETS, HAMPERS, TRUCKS 


siand shapes ' 


SALES OFFICES: 


NEW YORK—F. R. Tyroler, 37 W. 43rd St., 
MU 2-1437. ATLANTA—W. E. Petway, 4403 


Jeflerson $1., Chamblee, Ga., Phone 7-2430. 


FORT WORTH—V. M. Hooton, 717 Ayers St., 
Lockwood 6564. SAN FRANCISCO—<c/o Glenn 


B. White & Assoc,, Merch, Mort, HE 1-5204, 
LOS ANGELES—c/o Glenn 8. White Assoc., 


415) Se. Broodway, PR. 4169. 


eda 


| MEESE, ING. 
Main Office & Plant 
MADISON, (NOIANA 
Phone 26) or 262 





LAUNDRY 


JOURNAL 


when requested on a business 


letterhead. 


New Boiler Line 


A \ine of electrically-operated 
steam generators utilizing a 
conception of electric 
design been 
bounced by the Livingstone 
Engineering Company, Wor- 
cester, Mass. Identified as 
Speedyvelectric Series ABC, they 
embody the results of research 
directed primarily toward the 


new 


boiler has an- 


development of more compact- 
units for imstallation where 
floor space Js imited, 

The Electrode 
erator, un)ike 
resistance heating elements, can 
be designed to operate on var- 
ious voltages at constant am- 
that the killowatt 
rating, heating capacity and 
steam output vary in direct 
proportion to the voltage. The 
boilers are designed for 220, 440 
or 55) vols, and are offered in 
standard sizes up to 60 bhp and 
pressures up to 500 psi. Larger 


steam gen- 


those ut))izing 


perage, 


sO 


boilers and pressures are avail- 
able. 

Full details are available by 
writing the Livingstone 
Zmeermg Co., 100 Grove 

J yp k ‘ 
Worcester 5, Mass. 


En- 
St., 


June 15, 1953 


Gummed Tape Dispenser 


The Roll-on-Sealer, a new 
type of gummed tape dispenser, 
has been announced by the 
Ro))-on-Seajer Company, An- 


tioch, I). The unit is said to 
moisten, measure and apply 
gummed tape to any carton or 
package. The water container 
will not spill, according to the 
firm, or leak when the machine 


is used in any position 


Bulletin on Sec Filters 


A specification bulletin de- 
scribing the new Sec-Olson filter 
is now available from the Sec- 
O-Matic Corporation, Cari 
Blackman, vice-president an- 
nounced recently. The Sec-Olson 
filter is made exclusively for 
use in conjunction with syn- 
thetic drycleaning systems, 

The new bulletin gives com- 
about the 


plete information 
specifica- 


new filter including 


tions, construction details, 


An all purpose 
mending unit 
for repairing 


Shirts © Socks 


Towels @ Coats 
Aprons ® Linens 


and Laundry Nets 





{ 


i 


Electrically operated 


Easy to use—reasonably priced 
Write for Details 


CHANDLER MACHINE CO. 


P. O. Box 426 


Ayer—Mass. 
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WHY BURN UP PROFITS? 


low cost pure bowdered 


Kitagu Brand JAPAN WAX 


stops scorching ivoner covers—gives you quality work 





O 


You con’} offord the expense—you can't afford ing and the bunching of your flatwork—gives you 


the replacement time when your expensive ironer 
covers burn and scorch. 


Genuine Pure Powdered KITAGUMI BRAND 


the consistent high quality your trade demands. 


ALSO, KITAGUMI BRAND JAPAN WAX is avail- 


JAPAN WAX melts and lubricates unitormly— 


eliminates the “hot spots” formed by the buildup 
of soaps and starches. Vt does away with the roll- 


able in cakes for your laundry starch and pressing 
mochines, Do yourself o favor—write for samples 


and prices. 





WANTED 


SPECIALTY SALESMEN 


Here is an excellent profitable side- 
line for an ambitious Salesman. De- 


sirable territories open. Write for 
details of this opportunity. 


Strohmeyer and Arpe Company 


139 FRANKLIN STREET NEW YORK 13,N. Y. 
Tel; WAlker 535-2300 


Importers of commercial waxes since 1882 








available accessories and neces- pletely adjustable to allow for 


Improvements in Amber S)eeve Form 


sary equipment. It shows how floor mis-alignment, and can 
the filter does a better job with also be adjusted to give steam, 
less work and at lower cost. return and air line piping the 
The bulletin is available from proper gravity pitch. Its 
the Sec-O-Matic Corporation, permits convenient )ocation of 
55 La France Ave., Bloomfield, all valves and fittings, thus 
New Jersey. making any maintenance re- 
pairs or adjustments less an- 


use 


to its )ife, a sma)) spring w- 


serted inside the locking lever 


prevents accidental locking, and 


New improvements in the 
Amber self-expansion pelican 
sleeve form which said to 
increase jis efficiency and dura- a more powerful expansion 
spring inside the handle 
vides ample tension on heavier 


noying, according to the firm 

A booklet is being prepared 
with pictorial instructions that 
will make it possible for the 
laundryowner and drycleaner to 


Schaub Pipe Stand 


are 
bility have been announced by pro 
Amber Manufacturing 
pany, Los (ngeles, (al lv. garnents 

cording to Y. Amber, designer Myr Aimber that, his 
of the form, improved means of pelican is actually two sleeve 
forms combined. With its lock- 


Com- 
do his own piping, thus saving 
at least 50 percent of the in- 
stallation cost for any new ma- 
chinery to be hooked-up 

For details, write to the 
Fred H. Schaub Engineering 
Co., 2110 S. Marshall Boule- 


states 
securing rivets in the wood add 


PAID ADVERTISEMENT 





The problem of obtaining a 
neat piping installation for 
steam heated process machin- 
ery is said to have been prac- 
tically eliminated by a newly 
designed, low-cost, triple-deck 
pipe stand being offered by the 
Fred H. Schaub Engineering 
Company of Chicago, 


This new pipe stand is com- 


vard, Chicago 23, 1)), 


Butler Cleaning 
Equipment Catolog 

The Butler Manufacturing 
Company, Kansas City, Mo., 
has announced its new cleaning 
equipment containing 
over 200 photographs and ilhis- 
trations in brightly colored cir- 
culars of Butler’s complete line 


catalog, 


of cleaning equipment, and the 
equipment of allied companies 

For a free copy of the cata- 
log, write to the Butler Manu- 
facturing Company, 7400 East 
13th St., Kansas City 26, Mo. 





When | told Miss Cassidy she should really ride the 
new Unip R ‘or producti - » » she evi- 
dently misunderstood. 
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GRID PLATE 


STARCHROOM 


up to 46” .$14.85 
mushroom. 11.00 


over 46" . 19.25 


from your jobber 


FOR THAT 
“HAND FINISHED” LOOK 
Only GROSS STAR is 12-ways 


better. Be sure your press plate 


GROSS 
STAR 


ing lever released, the expan- 
sion spring inside the handle 
causes it to perform like a Pa- 


risian-type sleeve form on suits 


and coats, On softer garments, 


Sellers Two-Fuel Boiler 


Sellers Engineering Com- 
pany has announced volume 
production of a new boiler, 
The Supermarine, Model LO, 
a combination oil and gas steam 
boiler, This new boiler burns 
either oil, No. 3 or lighter, or 
gas, with equal efficiency, the 
announcement states. 

An internally fired marine 
type, the Supermarine is pro- 
vided with 7 square feet of 
water-backed heating surface 
for each boiler horse power de- 
veloped. The shell is of the 
internally fired two-pass marine 


hos ALL 12 advantages 


L. BEHRSTOCK CO. 


1708 S. State St., Chicago 16, Ill. 


the fingertip locking lever im- 
stantly stops the expansion at 
the desired width. The self-ex- 
panding feature leaves both 


hands of the operator free 


type with a large-diameter com- 
bustion tube and a battery of 
return tubes correctly located 
with respect to the firing tube 
There is ample steam space 
with a safe depth of water. 

The burner is designed for 
this particular job, ineorporat- 
ing all accepted standard fea- 
tures, There is no “gas ring.” 
The fan supplies all of the 
combustion air whether the fuel 
is gas or oil. Spark ignition is 
automatic on either fuel and 
there is no pilot. If there is 
either a flame or electric fail- 
ure, electronic safety controls 
shut the burner off instantly. 

On a changeover from either 
fuel, conversion is accomplished 
simply and quickly, according 
to the manufacturer, The new 
boiler is also said to be excel- 
lent for “emergency standby” 
equipment, 

Further information may be 
had by writing Sellers Engi- 
neering Company, 4876 N. 


Clark St., Chieago, Il. 


BOCK 


EXTRACTORS 


The most efficient time 
and money saving Ex- 


tractor on the market. 


Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


When writing to advertisers please 


TOLEDO, OHIO 


LAUNDRY 


y 
(conarlia 
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Prices, 


WRITE Dep; mop 


od Ge en © ce oo i 
Main and Guide Streets, South Bend 23, Ind 


Eastern Canadian Laundry and Drycleaners 
Association 
Muskoka Beach Inn 
Muskoka Beach, Ontario, Canada 
June 18-20, 1953 


California Laundryowners Association 
Brockway Hotel & Hot Springs 
Crystal Bay, Lake Tahoe, Cal. 

June 18-20, 195: 


Virginia Association of Launderers and Cleaners 
Roanoke Hot el 
Roanoke, Virginia 
August 22-24, 1953 


New York State Laundryowners Association 
Fall Conference 
Saranac Inn 
Saranac, New York 
September 25-27, 1953 


* 25% STRONGER 
* LOCKS CLOSED 
* PROTECTS NETS 


KEY-TAG’S 


FLARE HEAD 
LOCK PIN THE ALL-PURPOSE PIN FOR NYLON 
OR COTTON NETS 

KEY-TAG’S FLARE HEAD PIN has a .145 wire 


diameter that resists bending and bowing, 


gives longer service, ye! is easy to operate. 


ao KEY-TAG'S NOTCHED HEAD is actually locked 
&B” style shut by cotton or nylon net material—assuring 
complete, permanent closure in wash wheel. 
KEY-TAG’S FLARE HEAD protects nets from 
chewing, biting action... eliminates choffing 
and pulling of threads...can‘t tear or snag! 


Send for a FREE sample KEY-TAG FLARE HEAD PIN today 


THE KEY-TAG CHECKING SYSTEM CO. SSE POUCH Avenue 


mention STARCHROOM LAUNDRY JOURNAL 
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(1 YOU WANT BETTER QUALITY 
AT NO EXTRA COST— 






PROTECT VOURSELF. ee 


Cleve-O-Cement is your best insurance against the 
physical hazards and product damage that may 


SPECIFY be caused by holes in your floor. You can save 


thousands of dollars through a small investment. 
Cleve-O-Cement is easy to apply, dries flint hard 
overnight. Ready for heavy traffic next morning. 


Not effected by heat or cold, live steam or most 







baskets, trucks, hampers, acids. Used and recommended by the leading 
extractor covers and bags and largest food and meat packing plants, dairies, 
FROM YOUR DEALER! laundries, ice cream and bottling plants. Developed 
‘el especially for wet, damp floors. 
C. R. Daniels, Inc. Send for illustrated bulletin. 






Daniels, Md. 


75 West Steet, New York 6, N.Y. THE MIDLAND PAINT & VARNISH 00. 


549 W, Randolph St., Chicago 6, III. 
= J 9123 RENO AVE. CLEVELAND 5, OHIO 


National Association of Institutiona) Laundry Managers ’ 
Hollywood Roosevelt Hotel 


Los Angeles, California 
October 8-10, 1953 



































Hiley W. Bruton, 45, owner of the Helpy Selfy Laundry, 

American Institute of Laundering 1434 South 14th St., died recently as the result of a heart attack 

Convention and Exhibit He had been in ill health for the past year. Survivors include 

Shrine Convention Hall 

Los Angeles, California 
October 9-11, 1953 






his wife, five sons, a father, a sister, four brothers and three 
grandchildren. 






Linda B, Hengst, former owner, president and treasurer of 
the Allen Quality Laundry, Grand Rapids, Mich., died recently 
She retired about eight years ago. Miss Hengst was a native of 
Chemnitz, Germany, and settled in Grand Rapids after living 






Idaho State Laundry & Dry Cleaners Association ; , , 
* for some time in Detroit. She was a member of the Immanuel 


Onn ‘ 
Pocatello, Idaho Lutheran Church. Surviving are a cousin in Cleveland and sev- 
October 16-17, 1953 sien) nikdane tk Canin 












James C. Pridham, 63, a partner in the Pridham Laundry, 
National Institute of Diaper Services Toronto, Canada, died recently of a heart ailment. He had 
; o% Cay Isle H te] 3 y been a pertner in the laundry with his father and brother 
Miar ie : h * d Other survivors include his wife, a daughter and a son 
ilami 2eacn, oridaa 
October 25-80, 19538 








John G. Shuman, 68, owner of the Kingman Laundry, To- 
peka, Kansas, died recently. He is survived by his wife, four 







sons and a brother. 


Indiana Drycleaning and Laundry Institute 






Claypoo) Hotel George W. Rohman, 67, owner of the Sanitary Towel and 
Indianapolis, Indiana Laundry Company, Lincoln, Nebraska, died recently, Survivors 
December 4-6, 1953 include his wife, a sister, a brother and a nephew 
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CLASSIFIED DEPARTMENT 


10¢ o@ word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ @ word for subsequent, consecutive insertions, Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rotes. 


Ads including full payment must be in our hands by the first of the month, Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Extra white space at top, bottom or between lines doubles charges indicated. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 


New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRY PLANTS and DRYCLEANING PLANTS, 100°, PROPOSI- 
TIONS, New York, New Jersey, Connecticut, Pennsylvania, Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? RICHARD J. MULLER— 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Te). REpublic 9-3016. 4646-2 





For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 8-3291, 9653-2 


SACRIFICING WELL ESTABLISHED MODERN LAUNDRY IN INDIANA. 


NO COMPETITION, EXCELLENT EQUIPMENT, PROFITABLE, $65,000 
GROSS. STABLE COMMUNITY, $19,000, TRULY A BARGAIN. ADDRESS: 
Box 203, STARCHROOM LAUNDRY JOURNAL. -2 





Sieiiieed pliant in northern California, doing $100,000 yearly. 37 years 
in same location, Wishes to retire. All metal machines, 2 boilers, 120” 
6 roll American ironer. Good terms. ADDRESS: Box 256, STARCHROOM 
LAUNDRY JOURNAL. -2 


Laundry plant, West Central Ohio. $70,000 annual volume. All equip- 
ment new within past five years, New 60 H.P, automatic gas-fired boiler 
now being installed. Will sell with or without real estate. Other interests 
attention. ADDRESS: Box 283, STARCHROOM 

283-2 


require owner's tull 


LAUNDAY JOURNAL. 


For Sale: ~iaundcy and drecieaning vinnie Seemaneite Valley 


area. Operates throughout county. Fixed revenue from commercial ac- 
counts equals 35°. of gross. All equipment like new. Two boilers. An- 
nual gross $100,000. Price $90,000. Modern block building may be pur- 
leased. ADDRESS: Box 286, STARCHROOM LAUNDRY 

-2 


chased or 
JOURNAL. 


LAUNDRY in University City, 4 years old, doing good business. High 
class clientele. $25,000. ADDRESS: Box 298, STARCHROOM LAUNDRY 


JOURNAL. 2 


Yearly volume over $100,000. 
Established 24 years. Drive-in facilities. Modern equipment, 
gas-fired boiler, Mono-rail system. Good prices. With or without rea) 
estate. ADDRESS: Box 302, STARCHROOM LAUNDRY JOURNAL. 2 
ESTABLISHED STEAM LAUNDRY—ELDORA, IOWA, County seat town 


with large trade area. New building, 40 x 70. Excellent equipment and 
$30,000 complete. Owner mus! sell account of health. C. O. 


303-2 


Laundry located in northern Illinois, 


No union. 


business. 
Rubow, Realtor, Eldora, Iowa, 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





For Sale:—Laundry in the largest tourist center in the Southeast. The 
only laundry in the county, Town and surrounding area accommodates 
approximately 7,000 persons per night. Over 2,000,000 persons visited 
this town in 1952. % acre of land within V2 mile of center of town. Two- 
story concrete block building 35’ x 126’, Fully equipped with some 
equipment less than four years old. ADDRESS: Box 318, en 
LAUNDRY JOURNAL. 








LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS —New York, New Jersey, Con- 
necticut, BUYERS WAITING LIST YOURS. RICHARD J. MULLER 


Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 











SITUATIONS WANTED 





EXECUTIVE many years experience in laundry management and dry- 
cleaning. Only interested in sound sizeable plant. Philadelphia area. 
Now employed, but available in reasonable time. ADDRESS: Box 291, 
STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY ‘SUPERINTENDENT—Over thirty-five years’ open de- 
sires with g ive plant. Can 
sibility. Highly successful supervising operators to produce | quantity 
and quality. Familiar with sales and drycl Can furnish 
highest reference and recommendations. ADDRESS: Box 311, STARCH- 


ROOM LAUNDRY JOURNAL. 5 


MANAGER OR SUPERVISOR—able to manage all sient of ani wa 


drycleaning departments. Interested in production. Age 29. ADDRESS: 
Box 312, STARCHROOM LAUNDRY JOURNAL. -5 














Position wanted by an experienced laundryman and drycleaner with 


technical knowledge, supervisory ability and capable of rendering good 
quality work at a reasonable cost. Good moral character, 30 years’ 


experience. South perferred. ADDRESS; Box 313, STARCHROOM LAUN- 
DRY JOURNAL. -5 


SUPERINTENDENT-MANAGER, age 40. 22 years’ laundry and dryclea. 
ing experience. Interested in employment or i as 


part owner and manager. Preference Illinois, ADDRESS: Box 317, 
STARCHROOM LAUNDRY JOURNAL. 5 











HELP WANTED 





MIAMI BEACH laundry and arydieoning plant, 
and ready fo go, 1'%-story concrete building, located downtown "vith 
parking space, modern machinery. For sale with small down payment, 
$145,000, or will lease to experienced operatoy only, $12,500 annually. 


Contact: James G. Pace, Attorney, 1544 Washington Avenue, Miami 
Beach, Fla. Phone: 5-6893. 304-2 


Family Laundry and Linen Supply plant. Resort area, upper New York 
state, Real estate includes plant and 2-family house. Annual sales $100,- 
000, can be increased 100%. 3-roufes and retail store. Very low taxes. 
Can be bought without linen supply. Sacrifice due to illness. ADDRESS: 


Box 315, STARCHROOM LAUNDRY JOURNAL, 2 


For sale laundry and ‘dndimaivee tant in Elkins, Ww, ess Will sell the 


plant and building or sell the plant and lease the building. We operate 
4 trucks. If interested write for particulars, Box 316, STARCHROOM 


LAUNDRY JOURNAL. - 





We have an opening for a young man who is ambitious and capable of 
supervising a laundry department with 75 people doing all laundry 
services and commercial flat in a South Florida city of 18,000, Send both 
personal and business references for past 5 years to Box 292, STARCH- 
ROOM LAUNDRY JOURNAL. 7 








PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely . 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, A ts and Manag :c \tants, Boston, Hartford and 
Washington. 201-27 
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POWER PLANT EQUIPMENT FOR SALE 


$4 x 216 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
N. Y. 9953-36 


GENERATOR SET BARGAIN—187'/2 KVA alternating current gesierator, 
3 phase, 60 cycle, 440 volt, with belted 15 KW, 125 volt excifer. Direct 
connected to a Skinner Universal Uniflow engine 150# steam pressure, 
5f¢ back pressure, Operating panel includes AC & DC volt meters, 
ammeters, rheostats, circuit breakers, GE voltage regulator, piping, 
valves etc. Unit may be inspected in operation. A rare bargain. Write: 


Mr. W. Hill, Hillwood Mfg. Co., 21700 St. Clair Ave., Cleveland, Ohio. 
296-36 

















REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert 


service men. Full line of Asher ironers, rebuilt by men who know 
how, BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 


N. J. 1228-37 








The need for blood is greater than ever, not only for men 


wounded in combat, but here at home. . 


accidents and disasters, and to prepare for civil defense. 


Our quota can ONLY be met, if those who give keep on 
giving .. . regularly! 


You CAN give more than once . . . as often as every three months 
with complete personal safety. The more often you give the more often 
you save a life. For every pint of blood you give goes to someone 


who needs it desperately. 


Remember. . 


for an appointment to give blood today. 


GIVE 


BLOOD 


. Sive it again and again 


. to cure disease, to meet 


- once is NOT enough. Give blood again and again! 


Call your Red Cross, Armed Forces or Community Blood Donor Center 


CARDING WIRE 


CARDING WIRE: For Curiain and Blanket Stretchers, G. W. ROB- 
INSON CO., 36 Pleasant Street, Watertown, Mass. 5240-58 











MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y¥. EV. 9-6585, will purchase or help you sell your surplus equip- 
ment, Send for list or ask for representative, 9874-3 








WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 


equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL. -3 








Wanted—American flatwork ironers, 54” Y-pocket washers, 50” and 54” 
Notrux extractors, and 54” American Perry Notrux extractors, Top cash 
prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL. 


3 


WANTED :—=8 ro}) flatwork ironer. Must be streamlined and in good con 
dition. Write: Blue Point Laundry, Park St., Blue Point, L.I., N.Y. 293-3 





BUSINESS EXECUTIVES! 


CHECK THESE QUESTIONS 





(f you can answer “yes” to most of them, 
you--and your company—are doing a needed 


{ob for the National Blood Program. 

HAVE YOU GIVEN YOUR EMPLOYEES TIME 
OFF TO MAKE BLOOD DONATIONS? 

HAS YOUR COMPANY GIVEN ANY RECOG- 
NITION TO DONORS? 

DO YOU HAVE A BLOOD DONOR HONOR 
ROLL (N YOUR COMPANY? 

HAVE YOU ARRANGED TO HAVE A BLOOD- 
MOBILE MAKE REGULAR VISITS? 

HAS YOUR MANAGEMENT ENDORSED THE 
LOCAL BLOOD DONOR PROGRAM? 

HAVE YOU INFORMED EMPLOYEES OF YOUR 
COMPANY'S PLAN OF CO-OPERATION? 
WAS THIS INFORMATION GIVEN THROUGH 
PLAN BULLETIN OR HOUSE MAGAZINE? 
HAVE YOU CONDUCTED A DONOR PLEOGE 
CAMPAIGN (N YOUR COMPANY? 


HAVE YOU SET UP A LIST OF VOLUNTEERS 


SO THAT EFFICIENT PLANS CAN BE MADE 
FOR SCHEDULING DONORS? 


SPOOOOOO® 


Remember, as long as a single pint of blood 
may mean the difference between life and 


\ death for any American . . . the need for 
Diood is urgent? 


NATIONAL BLOOD PROGRAM 
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MACHINERY FOR SALE 





ROOSEVELT HOTEL ANNOUNCES THE CLOSING DOWN OF THEIR 
LAUNDRY DEPARTMENT. WILLIAMS LAUNDRY MACHINERY COM- 
PANY 18 THE SOLE LIQUIDATOR, selling all their laundry equipment at 
BARGAIN PRICES and TREMENDOUS SAVINGS TO YOU. EVERYTHING 
MUST GO! This machinery is MODERN UP-TO-DATE EQUIPMENT, and 
many ifems a little over a year old. ACT NOW; WRITE, WIRE OR 
"PHONE, WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd 
Street, Long Island City 1, N, Y. STillwell 6-6666, 301-4 





IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooldyn 
22, N. ¥, EV, 9-6585, has available Jaundry and drycleaning equipment 


from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write tor our availability list without obligation. 


9873-4 





ASHER ironers 48 x 120—32 x 120. Rebuilt, te stock, 


Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 


ock, terms. Baehr 
2940-4 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 


extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed, IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 


Ave., Brooklyn 22, N. Y. 4400-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 


electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. C iGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, BROOKLYN 6, N, Y. 4753-4 


terms. 











For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 


468x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. VY. 4651-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, BROOKLYN 6, N, Y. 4755-4 








AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 


DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 6868-4 





4 Tumblers, Ellis Drier Company, 48x120” Motor- driven with moter on 
top, three-pocket, three-door, late type Price ble. 3128 
West Lake Street, Chicago 12, Illinois, 9146-4 








Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders, IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y, 6910-4 





16x100" AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN, PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6914-4 


60” FLETCHER WHIRLWIND, 60’? ZEPHYR AND 60” HOFFMAN OPEN 


TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS, 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 








AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9014-4 





46” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS, PER- 


FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Me- 


chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y, 8075-4 








AMERICAN direct motor driven and belt driven 48" HUMATIC EX- 


TRACTORS. CUMMINGS-LANDAU laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 


TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
we Street, aso a 6, N. Y. 6292-4 





as" NVYERSEN HIGH SPEED and 48" TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS, Ready for immediate delivery, CUMMINGS- 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. ¥. 4855-4 





Pewennenre ees 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 
NEW WOODWORK AND 
3ex54" 42x72" and 
Ready for immediate delivery, CUMMINGS-LANDAU Laundry 
S15 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


WOOD WASHERS REBUILT WITH ALL 


EQUAL TO NEW IN EVERY RESPECT. 50x30", 


44x04", 
Machinery Co., 


AMERICAN and TROY 5 Roll 100” JRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, N. Y- 


6766-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS. 
LANDAU Leundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N.Y. 

6757-4 
8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 


MACHINE CONDITION, CUMMINGS-LANDAU Laundry Machinery Co., 


SIS Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co. 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 

















HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers, CUMMINGS-LANDAU Laundry Machinery 


Co., $13 Ten Eyck Street, Brooklyn 6, N. Y. 6665-4 


IMPERIAL 1 a Machi y Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 


for i tion; ble prices and terms; one year quarantee. 
Individua) hi Plete plants for laundry, synthetic and 


petroleum drycleaning "furnished, List the machines you have for sale 
with us. 9001-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 


513 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 


N, Y, 9318-4 




















48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 


ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 


STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 





AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 


Co., 313 Ten Eyck Street, Brooklyn 4, N. Y. 9401-4 


For Sale; 1—Used 44 x 64” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman,; 2—Used 42 x 96” Ellis 
motor driven all Monel washers, 1—Used 42 x 84” American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763, 9628-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 


Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 6- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer, American Cascade 42x64” washer, 
Troy 42x72" washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler; Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140-F unit used two months, American 30x48” Petroleum unit 
with filter, still, efc., brand new, Prosperity synthetic cleaning unit, 


DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 
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MACHINERY FOR SALE (Cont'd) 





CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS, REPLACE YOUR WORN 


CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 
WITH OUR PINCH AND FOOL PROOF DOORS AND ELIMINATE YOUR 


TEARING COMPLAINTS, CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


24 x 120’ RETURN FEED SUPER IRONER, MOTOR DRIVEN, PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 








STAINLESS STEEL & WOOD LAUNDRY WASHERS, both new and rebuilt 
direct from manufacturer to you at great savings. Pictures and literature 


on request. Horwath Laundry Machinery Mig. Co., 1002 South 13th 51, 


Omaha, Nebraska. 





6—44 x 84” Miller Laundry Machinery Co., two pocket al) stainless 
steel motor driven wash machines; 1—American 6 roll 120” chest type 


flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, 


VWALINOIS. NE 8-7763. 9669-4 


HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN “AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM- 
PLETE WITH SQUEEZE ROLLS, CUMMINGS-LANDAU LAUNDRY MA- 


CHINERY CO., 305 Ten Eyck St., Brooklyn 6, N. Y. 9759-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 


FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St, Brooklyn 6, N, Y, 9942-4 


HUEBSCH 25’”” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 


COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 


DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 

















ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS .AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAD 1 dry } y Co., 


$05 Ten Eyck Street, Brooklyn 4. N. Y. 9944-4 


6 MOTOR DRIVEN BUTTON SEWING MACHINES, 8 MOTOR DRIVEN 


DARNING AND MENDING MACHINES. CUMMINGS-LANDAU Laundry 


Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9946-4 


UNIPRESS LATEST MODEL @ GIRL SHIRT UNIT, CONSISTING OF COM. 
BINATION COLLAR, CUFF AND YORE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 


CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 


Eyck Street, Brooklyn 6, N. Y. 9945-4 














42 x 42” AMERICAN 3 Y COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 


NALVE. CUMMINGS-LANDAU Laundry Machinery Co., 365 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4 GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 


MINGS-LANDAU Laundry Machinery Co., 505 Ten Eyck Street, Brooklyn 


ie A 9952-4 





For Sale:—One Troy ‘Big Two’’ 30 x 120”; two roll Calender ironer 
and one Willy's 30 x 120", two rol) Roya) Calender ironer, both in ex- 


cellent condition, available immediately. Your choice, $2,200 each, Also 
miscellaneous metal washers, tumblers and shirt unit. Available at low 
prices. Write: Mr. E. T. Sherwin, American Linen Supply Co., 740 North 


Rush St., Chicago fi, Ill. 259-4 


42 x 84” AMERICAN MASTER CASCADE MOTOR DRIVEN WASHERS, 
ONE WITH 4 NEW SLIDING CYLINDER DOORS WITH WEDGE LOCKS, 


OTHER WITH NEW CL CONTINUOUSLY HINGED PINCH PROOF AND 
FOOL PROOF CYLINDER DOORS. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 305 Ten Eyck Street, Brooklyn 6, N.Y. 288-4 


Two girl gas-operated shirt unit, late mode). Frank's Laundry, 2530 South 


69th St., Philadelphia 42, Pa. 294-4 
36 x 36” 1 COMPARTMENT 1 DOOR MONEL WASHERS, HOFFMAN 


and SMITH-DRUM, REBUILT LIKE NEW. READY FOR IMMEDIATE DE- 
LIVERY. CUMMINGS-LANDAU IL dry Machi y Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 300-4 





Good used fully automatic laundry washers, stainless steel. 
seen in operation. 44” x 44", 44" x 64” and 44” x 84” 


& Dry Cleaning Co.,; 290) E. Washington St, 


FR 3331. 


Can be 


. Crown Laundry 
Jndianapo)is, Ind 
305-4 


Shirt unit—2-gir) New Yorker, with automatic timers, Excellent condi 
tion, just 2 years old. Also Bishop folder and starch cooker, racks, tubs, 
sprayer, etc. We need the space. Bes! offer takes. Rex Cleaners, 1834 


Penn Ave., No., Minneapolis 11, Minn. 306-4 


PROSPERITY 2-GIRL SHIRT UNIT. Bosom and backer, collar and cull, 


2 lay sleever and yoke, LAKE SHORE LAUNDRY, South Park Ave., 


Lakewood, N. J. Lakewood 6-1660. 307-4 


1—54 x 84” Zephyr stainless stee) motor driven Jaundry washer; 1—42 


x 84” Troy metal shell, metal cylinder laundry washer, completely 
motorized; 1—42 x 72" Troy metal shell, metal cylinder laundry washer, 


completely motorized, }—b-ro)) 120" American Halwork ironer, }—Troy 


48” open type motor driven extractor. This equipment like new. Must 
be sold immediately. Armstrong Machinery Company, 381 Peachtree, 


Atlanta, Ga, 30B-4 


FOR SALE—CHEAP :—American cylinder flatwork ironer, 30 x 120". 
See it running, $1,000. One Huebsch open-end 30” drycleaning tumbler, 


$275, marking machine, black and invisible, transformers, accessories, 
arycleaning and laundry checking and assembling reels, Prosperity and 


Ajax single lay sleevers. Parker Sno-White Laundry, Atlanta, Georgia 
309-4 


HUEBSCH TUMBLERS (8) 36 x 30” SIX COILS, 60 CYCLE, 220 VOLTS, 


3 PHASE. ALL IN OPERATION NOW. AVAILABLE IN 66 DAYS. $250 
EACH. ADDRESS: Box 310, STARCHROOM LAUNDRY JOURNAL. -4 


Unused, not new, laundry darning and sewing machines. Sacrificing 50° 
to clean house. For details write: Box 319, STARCHROOM LAUNDRY 


JOURNAL, 4 


Available immediately, 4—42" Huebsch tumblers, complete with gas 


fired unit, Almost new. $2,400 complete. ADDRESS: Box 320, STARCH- 
ROOM LAUNDRY JOURNAL. 4 








OYEING 





44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 196’ 6 COMPARTMENT 


6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 


LENT CONDITION. LOCATED IN (UR AGEEIEEA. CUMMINGS-LANDAU, 


305 Ten Eyck Street, Brooklyn 6, N. 9983-4 





WOOD CYPRESS CYLINDERS and Fir replacement shells for any make 


washer direct trom manutacturer to you. Horwath Laundry Machinery 


Manufacturing Co., 1002 So. 13th St, Omaha, Nebr. 187-4 





Wood cylinders and shells, replacements; any size with new brass 
hinges and stainless steel trim, also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MIG. CO., INC., 3194 W. Lake St., Chicago 19, Ii 
linois, Nevada 2-2621, 188-4 





MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT 
1 DOOR, MOTOR DRIVEN, 42 x 36”, 28 x 48”, 28 x 33", 24 x 36”, 24x 


24”. REBUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
315 Ten Eyck Street, Brooklyn 6, N. Y. Q3i-4 





s00 KEY-TAG BARS with 6 OR MORE 5” PINS ON SAME. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 315 Ten Eyck Street, Brooklyn 


& mH: T. 232-4 


MAJESTIC DYE HOUSE: GUARANTEED GARMENT DYEING. Fast colors, 


beautiful and bright. No wrinkles, easy to finish. Located centrally for 
fast service. Price list, color card, mailing material, free on request. 


MAJESTIC DYE HOUSE, 3920 West Armitage, Chicago 47, Il. 314-12 





NOTICE TO ADVERTISERS 


In order to maintain a reqular publication 
schedule, all classified advertisements must 
be received no \ater than the lst of the 


month in which the advertisement is fo 


oppeor. 





When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Gibraltar Fabrics, inc. 
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No wonder you see so 





many washer fronfs / 





at dares 


wrehe washer th 


turn its back!” 


You can tell that Prof. Quizzle- 
bottom has never been “around” 
a Cook Washette} Cook's engineers 
have reached the goal of all enai- 
neers — simplifying a basically com- 
plicated piece of machinery. There's 
no multiplicity of wheels, gears, belts, 
etc., hidden behind a Cook Washette 
to cause unforeseen trouble and 
mointenonce expense. Just “Look All- 
Around" the washer field and you'll 
see what we mean! 


Shown: The 
25-\b. “Junior” 


Washette 





heres fhe great new H rTiViAN 
unit for lower silk finishing costs, 


N ) 
/ =< = 





J 
er 


= me 











the great, new 
HOFFMAN 


= Cesigned for stepped-up, smoother 
production by one operator 
—less waste motion, fewer touch-ups 


lower cost per garment 


Ask your HOFFMAN Representative for details 
on this, and other Hoffman Units for 
Sack Coats, Trousers & Wools. 


TOPS IN VALUE ++ SINCE 1905 
“=a Sorfman 


U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORK 3. N. Y. 





